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NAEA  Expresses  Confidence  In 
Leadership  of  ANPA  Bureau 

Greater  Advertising  Volume  in  National  Field 
Is  Right  Objective,  but  Much  Yet  to  Be  Done  . . . 
Publicity  For  Radio  Hit 
By  GEORGE  A.  BRANDENBURG 

DETROIT,  Mich.,  June  15 — Expressing  complete  confidence  in  paper  advertising  and  business  re- 


f  .  •’/r  ,  Register-Republic,  announcing  win-  (D.  C.)  Star,  Newspaper  Advertising  Exe- 

^per^  advertising  executives  attended  the  of  the  association’s  national  ad-  cutives  Association  president,  greet  W.  J. 

neld  in  connsction  with  the  AFA  convention,  vertising  contest  and  reviewing  out-  Cameron,  Ford  Motor  Company,  guest 
ed  out  there  is  ' ■  i...  —  ,  standing  campaigns  in  the  local  field,  speaker  at  NAEA  luncheon  (center)  at 

I  be  done  to  put  Harold  Slaght,  Saginaw  (Mich.)  More  than  400  entries  from  62  news-  Detroit  meeting, 

operation,  sen-  News,  discussed  the  revenue-produc-  papers  were  included  in  the  competi-  .  ,  ,  ,  ,  ... 

it,  for  the  first  ing  possibilities  of  special  pages  and  tion.  In  discussing  the  exhibits  which  jpclu^d  25  dailies.  Judg'^  were; 
the  newspaper  editions,  asserting  the  acid  test  of  lined  the  four  walls  of  the  convention  Kinovsky,  president,  Milwauk^ 

r  on  the  right  such  efforts  is  whether  or  not  the  idea  hall,  Mr.  Phillips  raised  the  question  Advertising  Club,  chairman;  Ray  E. 
desired  objec-  tan  be  sold  over  again.  whether  or  not  it  is  possible  for  Cerlette,  advertising  manager,  Schus- 

ing  volume  in  Need  Better  Selling  Job  talent  represented  to  be  harnessed  to  ®  Department  Stores,  and  A.  G. 

■d  for  concerted  j  j  sentiment  expressed  further  the  selling  of  newspaper  space  Heinmiller,  advertising  manager, 

i  the  part  of  all  senumeni  expressea  national  advertisers  Brower  Shoe  Co. 

newspapers  need  not  lavmch  an  aaverxisers.  Ornun  1  the  first  nrizp  $25  00 

direction  was  .  aeainst  radio  as  an  advertisine  Seldom  does  any  advertising  agency  uroup  1,  the  tirst  PJize,  V5.U0, 

the  attention  of  agamst  radio  as  an  advertising  assistance  ”  he  said  awarded  to  Jack  A.  Fntzlen, 

KrwtVi  medium,  but  rather  do  a  better  ]0b  of  come  lo  us  lor  assistance,  ne  said,  q.  Telparanh  This 

speakers,  both  jjj  themselves  were  remarks  of  blame  if  their  copy  ^  ® evening  lelegrapn.  ims 

the  newspaper  f;  memseives,  were  remarks  ot  ^  oaners  do  not  contribution  was  small  restau- 

Fred  G.  Pearce,  Altoona  (Pa.)  Mirror,  and  sales  pians  in  our  papers  dO  not  camnaien  conv  runnine  twice 

,  .  who  told  how  his  naner  recentlv  con-  "’ork  out  according  to  their  charts.  t  campa  gn  copy,  runnmg  twice 

iterest,  udging  wno  “id  now  nis  paper  recently  con  -  ,  b.  weekly,  and  selected  because  of  its 

J  4^  *1,^  ducted  a  readers  opinion  contest,  ^^tauers  come  lo  us  wun  ineir  proo  pantinnitv  anH 

me  given  to  the  Yiich  demonstrated  that  3  800  de-  countless  numbers  of  cases,  appeal,  contmuity,  and  l^ht 

ig  tendency  on  wnicn  demonstrated  mat  •s.oW  de  cooperation  of  our  advertising  reader  interest  copy.  The 

rs  to  eliminate  SS  sln2  mercM^  second  price,  $15.00  to  J.  W  Polking- 

While  granting  'I'o"  “>>  (Kan )  Globe  Copy 

;o  treatment  of  joJn  Guernser  Media  Records  g®ods.  How  many  times  have  manu-  showed  unusual  ability  of  thought 

h  the  editorial  .  Guernsey,  Media  Records.  ^  endeavored  to  avail  them-  development  of  teaser 

Inc.,  decHed  compctitive  sellmg  mcth-  i^ciurers  enaeavorea  lo  avail  mem  nave  nn  RTG  tRpadv 

mg  exMutives,  ^  ^  newsDaoers  asserting  such  ef-  selves  of  a  practical  service  such  as  u  p  g  o  K.  .G.  tRady 

mned  theprac-  Xn  we  can  give?  Maybe  we  have  been 

ler  audience  for  ^“^ble  businei  He  Si  out  five  hiding  our  light  under  the  well-known  ^lO.OO,  to  George  Lynott,  Mus¬ 
ing  medium.  As  busine^.  He  pointed  out  five  »  e  ^  Journal.  This  entry  was 

notolro,-  r,o«rcna  important  nuisance  taxes  will  end,  ousnei.  or  mayoe  we  are  lo  Uidiiie  lui  camnaien  and  was  commended 

leaker,  newspa-  savine  manufacturers  an-  not  having  set  up  a  system  to  make  f  campaign  ana  was  commenaea 

tig  “the  unpaid  pXiniateirS  0()0  (kS  £  s^^^^  available  this  collective  service.”  .securing  united  co-n^ration  of 

t”  for  radio.  Tw^s"^  The  contest  was  divided  into  three  fairies,  usually  found  difficult  m  a 

l•cted  soundness  of  putting  half  of  this  classes.  In  Clroup  1,  cities  under 

•on,  Washington  amount  into  increased  newspaper  ad-  25,000  population,  eight  newspapers  Home  Building  Campaign 

ilected  president  vertising.  He  also  urged  newspapers  competed.  In  Group  2,  cities  from  Group  2,  first  prize,  to  C.  M.  Won- 
Test  R.  Geneva,  to  show  their  belief  in  advertising  by  25,000  to  100,000,  29  newspapers  were  dergen,  Sheboygan  (Wis.)  Press.  A 
&  Tribune,  was  dedicating  a  page  a  week  to  sell  news-  entered.  Group  3,  cities  over  100,000,  home  building  campaign,  chosen  be- 

C.  M.  Camp-  _ cause  of  its  adaptability  to  other  news- 

>,  retiring  vice-  I  •  H  P^P®^^<  excellent  sales  and  copy  lay- 

1  W.  Hudson,  '  I  strong  appeal  in  color.  Sec- 

ill,  were  elected  |  .  ^  ond  prize.  Jack  Dean,  Phoenix  Repub¬ 

lic  and  Gazette.  Award  made  because 
of  development  in  the  preparation  of 
a  music  dealer’s  campaign  in  small 
one  inch  copy  which  indicated  con¬ 
structive  development  of  ideas  and 
the  research  required,  and  adaptability 
for  other  newspapers  for  non-adver¬ 
tisers  in  the  music  dealers’  field. 
Third  prize,  George  McCollister, 
Cedar  Rapids  (la.)  Gazette.  This  was 
an  insurance  campaign  showing  orig¬ 
inality  and  adaptability,  and  intensive 
human  interest  appeal  in  copy  prep¬ 
aration. 

In  Group  3,  first  prize,  to  Mrs. 
Edwina  Fredrichs,  New  Orleans  Times 
Picayune.  This  was  a  laundry  cam¬ 
paign,  and  in  the  opinion  of  the  judges 
forcefully  tells  the  story  of  the  com¬ 
plete  laundry  service  that  hits  the 
consumer  between  the  eyes.  Second 


jving  C.  Buntman,  secretary-trea¬ 
surer. 

Under  able  chairmanship  of  Wil- 
•am  H.  Moore,  Detroit  News,  the 
invention  program  covered  a  wide 
snge  of  subjects  designed  to  aid  in 
ibuilding  linage  volume,  both  retail 
nd  general,  under  present  business 
^nditions. 

Today’s  session  included  a  talk  by 
'reston  Roberts,  of  O’Mara  and 
krnsbee,  publishers’  representatives, 
fho  urged  advertising  managers  do  a 
‘cultivation” 


lore  intensive  job  of  — 

automobile  dealers  and 

^tributors  in  order  to  gain  their  sup-  - - 

^rt  in  asking  for  more  automotive  At+.nding  NAEA  luncheon,  left  to  right:  Earle  Pearson.  AFA  gene 
IjSgo.  (Jet  to  know  your  automo-  Hern,  ABC  managing  director;  Joseph  H.  Appel,  John  Wanamal 
tile  dealers  as  well  as  you  do  your  Young,  Columbus  Dispatch;  J.  Frank  Duffy,  Gannett  Newspapers; 
'(her  local  merchants,”  he  suggested.  Altoona  |Pa.)  Mirror. 


EDITOR  5c  PUBLISHER 


rff\ 


-  U 


.  ^  M 


Amon^  tKote  pretant  at  NAEA  lunckaon.  L.  to  R.:  Alax  Millar,  advartiting  managar, 
CkTydar  Corporation  of  Canada;  C.  B.  Stanning,  ganaral  managar,  Walsh  Advartising 
Agancy;  William  Wallaca,  Toronto  Star;  L.  Collins,  Media  Racords,  Inc.;  and  Don 
Bridga,  Now  York  Timas. 


prize.  W.  C.  Schroeder,  Milwaukee 
Journal.  This  was  a  complete  cam- 


“Of  course,  this  whole  matter 
touches  the  need  for  faithful  study  of 


paign  in  both  presentation  to  adver-  what  copy  is  best  suited  to  news- 


tiser  and  consistent  copy  with  atten- 


This  is  a  chapter  in  itself 


tion  compelling  and  sound  advertising  which  I  shall  not  attempt  to  discuss 
copy  preparation,  indicating  study  and  at  length  here.  I  do  hope,  however. 


considerable  forethought  as  a  result  to  make  this  work  an  important  part 
of  research  that  made  possible  the  of  the  Bureau’s  new  program. 


development  of  a  non-advertising  “And  that  brings  me  to  another 


account.  Third  prize,  L.  S.  Huffman,  question  which  research  must  answer. 
Canton  (O.)  Repository.  This  entry  and  that  is — what  is  it  that  the  local 


was  a  sermonette  series  of  advertising  advertiser  gets  from  our  medium 


for  a  mortuary. 


which  so  many  national  advertisers 


The  contest  exhibits  provided  ample  overlook?  Many  other  forms  of  ad- 
material  for  new  ideas  to  increase  vertising  are  open  to  the  local  mer- 


retail  linage  and  to  furnish  much 

needed  revenue  under  present  condi-  from  which  he  draws  his  daily  volume  drantatizing  items  successes,  achieve-  ^  manner,  declaring  that  if 

tions.  of  business.  In  this  regard.  I  agree  ments  of  interest’  to  advertisers  and  Publishers  had  courageously  faced  tkLf  j 

Thomson  Speaks  Mr.  Frank  Fehlman  m  his  belief  agencies.  There  will  be  material  for  situation  ten  years  ago,  they  woiJd  the 

Importance  of  research  as  a  means  that  authentic  local  case  histones  the  use  of  our  members  in  their  own  H  S 

of  proving  dominance  of  newspapers  constitute  at  least  some  of  the  ^^^^ets,  which  will  contribute  to  the  today_  He  re  erred  to  raio 

as  a  prime  advertising  medium  was  munition  to  use  in  our  current  ef-  ^^^ing  of  sales  manuals.  Later  we  !  v  *■ 

ably  presented  by  William  A.  Thom-  «^bonal  advertisers.  ^  ^^^e  another  much  more  ted 


chant,  but  he  prefers  newspapers. 


EDITOR  &  PUBUSHER 
CALENDAR 

June  19-20 — Ontario-Quebec 
Circulation  Managers  Assn.,  an¬ 
nual  convention.  Chateau  Fron- 
tenac,  Quebec,  Canada. 

June  20-23  —  National  Edi¬ 
torial  Assn.,  annual  convention. 
White  Sulphur  Springs,  W.  Va. 

June  20-24  —  C.I.T.  Safety 
Foundation,  newspaper  seminar 
of  safety,  Waldorf,  New  York. 

June  21-22-23— I.C.M.A.  Con¬ 
vention,  Chateau  Frontenac, 
Quebec,  Canada. 

June  25-26 — California  News¬ 
paper  Publishers  Assn.,  mid¬ 
year  editorial  conference,  Stan¬ 
ford  University,  Palo  Alto. 

June  25-27  —  California 
Newspaper  Advertising  Man¬ 
agers  Assn.,  southern  and  north¬ 
ern  units,  convention,  Biltmore 
Hotel,  Los  Angeles. 

June  25-29  —  International 
Advertising  Convention,  Em¬ 
pire  Exhibition  Conference 
Hall,  Glasgow,  Scotland. 

June  26-30 — Pacific  Advertis¬ 
ing  Clubs  Assn.,  convention. 
Ambassador  Hotel,  Los  Angeles. 

June  27-July  1 — National  Re¬ 
tail  Dry  Goods  Assn.,  midyear 
convention,  Cincinnati. 

June  28-29 — Advertising  As¬ 
sociation  (British),  convention, 
Glasgow,  Scotland. 

June  30 -July  1-2  —  Pacific 
Coast  Classified  Adv.  Managers 
Assn.,  convention,  Biltmore 
Hotel,  Los  Angeles. 


R 


gossip  columns.  Perry  LaBounty, 
Bloomington  (Ill.)  Pantograph,  led  o(! 
the  discussion  by  citing  his  paper) 
experience  in  dropping  all  radio  pub¬ 
licity  and  programs.  The  Pantagraph 
has  followed  such  a  policy  for  sii 
years,  he  said,  with  no  apparent  loss 
in  circulation.  He  termed  his  paper) 
stand  as  being  like  that  of  the  countn 
boy  “who  had  an  aversion  to  givinj 
away  free  what  he  had  to  sell.” 

J.  W.  Fleck,  Detroit  Times,  raised 
the  question  as  to  how  much  radio 
has  taken  away  from  newspapers  is 
actual  linage.  Based  on  what  ht 
termed  a  fragmentary  study  in  his 
local  field,  he  was  of  the  opinion  radio, 
as  an  industry,  has  put  more  linage 
into  newspapers  than  it  has  taken  ok  DE' 
via  commercial  broadcasting.  He  ol 
suggested  national  research  was  gggj 
needed  on  this  subject  to  clearly  es-  fv. 
tablish  facts.  ^ 

Don  Bridge,  New  York  Times,  men- 
tinned  the  experience  of  one  big  81  ^ 
agency  which  has  added  radio  to  its  thai 
client’s  newspaper  and  magazine  ad- 
vertising  program,  showing  that,  con-  jjjg 
trary  to  the  general  impression  agen- 
cies  are  eager  to  push  their  clients 
into  radio  because  it  is  more  profit¬ 
able  from  the  agency’s  standpoint, 
such  was  not  the  case. 

A  show  of  hands  indicated  a  num¬ 
ber  of  papers  have  rejected  the  re¬ 
cent  offer  of  sandwiching  in  com¬ 
mercial  radio  programs  by  sponsor’s 
name,  at  paid  space  rates,  along  with 
regular  unpaid  listings. 

Says  Eliminate  Radio  Newt 

A.  Schaeffer,  Ft.  Wayne  (Ind) 
Journal-Gazette,  spoke  out  against 
newspapers  furthering  the  cause  of 


or  provmE  aummaiice  oi  iiewspapeis  ^  r 

.  j  ammunitron  to  use  in  our  current  ef- 

as  a  prime  advertising  medium  was  ,  ,  ^  n  ^  i  j 
,  _ _ „  TiTjii-  „  A  m _  fort  to  sell  national  advertisers. 


ably  presented  by  William  A.  Thom 
son.  director  of  the  Bureau  of  Adver 


as  one  of  the  “greatest  forces  k 
propaganda”  in  this  country  at  th* 


Research  on  Continuity 


comprehensive  salesmen’s  hand  book  time  and  urged  newspa^r- 


tising  ANPA,  who  spoke  on  “The  “Similarly,  research  must  help  us  than  has  yet  been  turned  out.  Then  ”  "  ^ 

Road  Ahead  with  Research,”  at  the  weigh  the  value  of  continuity  in  we  wish  to  provide  a  steady  supply  news  an  programs  * 

’  _ ° _  _j _ r  _j _ _ i-  r _ _  u..  _  news  columns.  We  are  helping  ca 


opening  session. 

“Unfortunately,  the  road  behind 


newspatier  advertising.  ot  advertisements  lor  use  oy  our  .  ipro 

“Research  will  be  one  of  the  chief  members  in  their  columns — that  being  grea  oc  opus  a  is  peo 


of  advertisements  for  use  by  our 


has  had  far  too  little  of  that  vital  in-  ingredients  used  in  the  making  of  one  of  the  great  undeveloped  plus-  ®  ^ 


lldU  lar  tou  llllie  Ol  Uiai  VlUli  lll-  iiigi  crtxiciita  Ud«rvx  XII  tiic  maivxiig  ux  uiic  tiic  gicrat  uiivxc;  “Let’s  Cet  wi  t  1  ” 

fluence  exerted  upon  the  course  of  sales  ammunition  in  our  newly-  powers  of  newspaper  advertising  pro-  .  ah  ®  se  ves. 


newspaper  advertising.  As  we  face  equipped  plant,  from  which  we  may  motion  which  can  be  organized  into 
forward,  however,  we  begin  to  see  expect  a  steady  stream  of  promotion  a  mighty  force  if  newspapers  will 


Lee  Anderson,  president  of  Let 
Anderson  Advertising  Company,  De¬ 
troit,  departed  from  his  preparec 


how  great  must  be  our  dependence  material  soon  to  issue.  Through  cooperate  by  giving  their  space,”  Mr.  ,^’i,  h.l 

upon  research  in  the  future.  News-  sound  unKiacoH  imTMirfiai  stuHioc  TV>r,mc/-«n  r-rtn/'inHcH  speec  a  e  ou  se  o  m]ec  Im,.) 


impartial  studies  Thomson  concluded. 


papers  are  paying  today,  not  alone  among  retailers,  consumers  and  ad-  Mr.  Thomson  struck  a  responsive  ...  HHK  tllr  h  'tie 

for  neglecting  research  and  taking  vertisers,  we  can  develop  new  sales  note  when  he  suggested  a  booklet  be  prece  e  is  a  .  e  remm 


the  radio 


many  thmgs  for  granted  about  arguments,  give  much  needed  weight  prepared  to  answer  highly  publicized  ...  . 

ir  own  medium;  they  are  paying  to  old  ones.  claims  of  review  and  rehash  news  .  ,.  -  -f  it- 


UI^XX  V/TViA  AtX^VXAXAlilf  XAXCjr  AX  ^  pAJT  AAlg  \yAACrO.  UXAAAAXO  WX  X  CT  T  AC  TV  ail\A  A  CAACtiSAA  X  J*  *  ’A  If  elai 

because  this  neglect  has  opened  wide  “In  the  near  future  we  shall  finish  magazines,  using  as  its  theme  a  parody  „  t  ^  ^  L- 


x/ccaxxoc  LAXXa  AACglCVk  licia  WXUC  XAA  XAAC  AACai  XULXAXC  WC  OAACAXA  AAAAXOAA  lliai^CIxaAACO)  XXOAAkg  ao  AkO  WAACAAAC  a  ^  ,  ,  ... 

the  gates  to  other  people  to  discover  a  general  presentation  of  the  merits  on  the  Mother  Goose  jingle:  “Some  ^  ques  ion  ow  r^i  y  news^ 
^  ot'  JO  pgj.g  clamp  down  on  rad:' 


things  about  newspapers  that  are  of  newspaper  advertising.  We  expect  like  it  hot,  some  like  it  cold,  some  ^  ,1-  -a  ^  k 

largely  not  so,”  Mr.  Thomson  said,  to  make  this  job  as  convincing,  dram-  like  it  in  a  book  seven  days  old!”  rea  ers  ave 


‘“nie  first  big  job  that  I  can  think  factual  and  attractive  as  possible, 

of  for  our  research  is  to  determine  “There  will  be  special  presentations 


to  view  radio  news  as  an  entertait- 


atic,  factual  and  attractive  as  possible.  Newspaper  advertising  managers  Lt.Luii 

“There  will  be  special  presentations  evidenced  a  keen  interest  in  the  sub-  co^^Parable  to  basebaj 

covering  leading  industries  from  ject  of  eliminating  radio  news  col-  ,  °°  news,  w  i 


just  what  newspaper  reading  means  covering  leading  mdustries  from  ject  of  eliminating  radio  news  col-  ^  treatment  en- 

in  the  life  of  the  average  citizen,  which  newspapers  draw  much  of  their  umns  from  the  paper,  with  some  ad-  .q  advertisto 

How  closely  are  newspapers  read  to-  national  advertising  revenue.  There  vocating  going  “whole  hog”  and  drop-  revenue  received  directlv  from  thee 
day,  and  what  are  the  principal  rea-  will  be  frequent  promotion  pieces,  ping  radio  program  listings  as  well  as  Anderson  described  radio  ad- 


sons  for  that  reading?  There  are 
many  angles  to  this  particular  ques¬ 
tion  and  the  answers  can  be  sought 
on  many  sides. 

“In  the  past  we  have  had  many 
beliefs  concerning  this  question  of 
reader  interest,  but  we  have  not 
troubled  much  to  produce  the  proof.” 

Erroneeas  Statement* 

Consequently,  Mr.  Thomson  con¬ 
tinued,  there  have  been  many  errone¬ 
ous  statements  being  circulated  about 
the  power  of  newspaper  advertising. 
He  then  related  the  story  of  the  Alum¬ 
inum  Company  of  America  ads  and 
the  research  which  found  that  64% 
of  11,000  persons  interviewed  had 
read  the  four  1,000-line  advertise¬ 
ments  in  a  month.  It  was  found  that 
17%  of  the  readers  stated  the  ads  had 
changed  their  opinion  of  the  company. 
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vertising  of  automobiles  as  one  of  kj 
“phenomena”  of  all  present-day  ad¬ 
vertising.  In  the  past,  he  said,  it  wa.- 
generally  conceded  that  when  dura 
ble  goods  were  to  be  sold,  such  a; 
autos,  the  printed  word  was  the  logics 
medium  to  use.  Radio  has,  however 
stepped  in  the  picture  and  cars  arr 
being  sold  through  this  medium,  1* 
stated.  “Don’t  delude  yourselves, 
he  added,  “that  radio  can  permanenti;; 
deprive  you  of  linage.  People  jus 
don’t  remember  the  sales  points  th®; 
hear.  Radio  automobile  advertisini 
must  be  backed  by  published  adver¬ 
tising  to  stress  these  points.” 

He  asserted  a  product  that  requir 
any  analytical  consideration  ne( 
the  printed  word  to  sell  it.  “Auto 
mobile  advertising  is  not  in  the  sam 
{Continued  on  page  33) 
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AFA  Adopts  6-Point  Platform 
To  Aid  Recovery,  Spur  Sales 

Ad  Federation  Calls  for  Correction  of  Condi¬ 
tions  Stifling  Business  . . .  "Will  to  Co-operate" 
Needed  . . .  Slocum  Reelected 


DETROIT,  Mich.,  June  15 — Earnestly  desiring  to  forestall  an¬ 
other  serious  business  depression,  organized  advertising, 
assembled  here  this  week  for  the  34th  annual  convention  of 
the  Advertising  Federation  of  America,  enunciated  a  six-point 
platform,  designed  to  aid  recovery  and  accelerate  sales  activity, 
in  a  resolution  adopted  at  the  closing  session  here  today.  More 
than  1,000  advertising  men  and  women  participated  in  the 
gfeneral  meetings  and  attended  affiliated  group  conferences  dur¬ 
ing  the  three-day  conclave  dedicated  to  the  proposition: 
“Advertising  Makes  Work.” 

“We  believe,”  stated  the  resolution, 
that  the  return  of  prosperity  de¬ 
mands  correction  of  the  following 
Mnditions,  all  of  which  can  readily  be 
accomplished  through  the  will  to  co¬ 
operate  for  recovery. 

“1.  The  system  of  free  competitive 
enterprise,  which  has  built  our  splen¬ 
did  material  progress,  is  being  men¬ 
aced  by  unreasoning  interference  with 
the  necessary  voluntary  procedure  of 
business  in  acting  for  the  reciprocal 
interest  of  buyer-seller,  producer- 
consumer,  employer-employe. 

‘2.  There  has  been  created  a  state 
of  fear  and  uncertainty  which  takes 
the  heart  out  of  business  venture  and 
constructive  planning. 

Costs  Stifle  Trade 

“3.  Capital  and  labor  are  being  pit¬ 
ted  against  each  other  by  demagogic 
utterances  instead  of  being  harmon¬ 
ized  by  government  in  the  intimate 
mutual  partnership  which  alone  can 
produce  more  wealth  for  all  the 
people. 

“4.  Trade  is  being  stifled  by  bur¬ 
densome  costs,  arbitrarily  raised  more 
abruptly  than  industrial  efficiency 
can  now  absorb,  and  by  taxes  that 
are  higher  than  ever  before  in  our 
history. 

“5.  Business  as  a  whole  is  being  as¬ 
sailed  and  maligned  for  the  miscon¬ 
duct  of  a  relatively  few  who  are  not 
representative  of  the  great  body  of 
honest,  responsible  business  men  in 
this  country. 

“6.  The  fallacious  idea  is  being 
propagated  that  the  producers  of 
goods  and  their  consumers  have  ad¬ 
verse  interests,  whereas  they  are  in 
fact  mutual  partners,  indispensable  to 
one  another,  every  consumer  being  a 
producer  in  some  form  or  other  and 
dependent  upon  production  for  a 
livelihood.  Business  without  profit 
means  men  without  jobs. 

Co-operation  of  "Critical  Importance" 

“The  AFA  believes  that  it  is  of  critical  im¬ 
portance  that  business  ami  (fovernment  co¬ 
operate  heartily  amt  immeiliately  in  restoring 
confidence  amt  releasing  .-Xmerican  enterprise 
to  do  its  economical  job.  This  manifestly  can 
he  done  only  on  the  basis  of  a  liberal  spirit 
jjj|on  the  part  of  business  and  a  realistic  atti¬ 
tude  on  the  part  of  government.  To  do  any 
less  Mould  be  a  gross  betrayal  of  the  nation. 

“The  record  of  American  business  is  un- 
anyM’here  in  the  world.  It  has 
raised  the  material  welfare  of  our  people 
higher  than  that  of  any  other  nation,  spread¬ 
ing  the  benefits  of  progress  into  the  humblest 
homes.  The  course  of  more  goods  for  more 
PMple  at  less  cost  must  be  continued,  and  it 
*^•1,  if  only  business  enterprise  and  indus- 
•tial  inventiveness  be  permitted  to  take  their 
•ormal  course,  and  advertising  can  continue  to 
•Pread  informatioa  about  better  things  for 
^ute  people  and  to  create  desires  among  the 
•allions  to  own  and  enjoy  them. 

“Advertising  cannot  exert  the  full  power  of 
'U  constructive  influence  unless  it  keeps  faith 
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with  its  public,  sincerely  serves  the  consumer, 
and  maintains  a  high  level  of  ethical  practice. 
We  resolutely  set  our  face  against  that  rela¬ 
tively  small  amount  of  advertising  which  is 
misleailing  or  indecent  and  against  that  ob¬ 
noxious  type  of  ribald  publications  which  have 
sprung  up  in  recent  years.  Advertising  owes 
an  obligation  to  the  spiritual  and  educational 
forces  which  are  the  bond  of  civilization  and 
underlie  that  giKid  faith  and  fair  dealing  tiprm 
which  all  business  depends.” 

Slocum  Reelected 

George  M.  Slocum,  publisher.  Au¬ 
tomotive  Daily  News,  Detroit,  was  re¬ 
elected  AFA  president.  Mason  Brit¬ 
ton,  McGraw-Hill  Publishing  Co., 
New  York,  was  renamed  chairman  of 
the  board.  Mrs.  May  O.  Vander  Pyl, 
Detroit,  was  chosen  secretary  and 
Norman  S.  Rose,  Christian  Science 
Monitor,  Boston,  treasurer. 

Joseph  H.  Appel,  John  Wanamaker 
Co.,  New  York,  was  elected  chairman 
of  the  advisory  council.  Other  mem¬ 
bers  chosen  were  O.  C.  Harn,  Audit 
Bureau  of  Circulations,  Chicago;  Mrs. 
Louise  Grace,  Detroit;  Frank  Black, 
William  Filene’s  Sons  Co.,  Boston; 
William  Hodge,  Utility  Engineering 
and  Service  Corp.,  Chicago;  and 
Frank  Huntress,  San  Antonio  Ex¬ 
press. 

Vice-presidents  reelected;  Kenneth 
Dameron,  Ohio  State  University,  Co¬ 
lumbus,  O.;  Lou  E.  Townsend,  Bank 
of  America,  San  Francisco;  Edith 
Ellsworth,  Roche,  Williams  &  Cun- 
nyngham,  Philadelphia.  Newly-elect¬ 
ed:  Philip  McAteer,  New  England 
Electrotype  Co.,  Boston. 

Reelected  to  Board:  Mason  Britton; 
Erma  P.  Proetz,  Gardner  Advertising 
Co.,  St.  Louis;  Ted  Dealey,  Dallas 
News  and  Journal.  Newly-elected: 


Kenneth  Laird,  Weco  Products  Co., 
Chicago;  Phil  Handerson,  Goodrich 
Tire  and  Rubber  Co.,  Akron,  O.;  and 
Fred  Bohen,  Meredith  Publishing  Co., 
Des  Moines,  la. 

1939  Cenvantloa  in  N.  T. 

New  York  was  chosen  as  the  con¬ 
vention  city  for  1939. 

All  of  the  speakers  at  the  general 
sessions  discussed  perplexing  eco¬ 
nomic  problems,  closely  related  to 
advertising.  Today’s  session  featured 
three  nationally  -  known  speakers, 
dealing  with  monopoly,  consumer  de¬ 
mands  and  need  for  showmanship  in 
advertising. 

Thurman  Arnold,  U.  S.  assistant 
attorney  general,  attacked  the  mo¬ 
nopoly  question,  asserting: 

“Incredible  as  it  may  seem,  in  order 
to  keep  prices  up,  organized  industry 
is  choking  off  its  own  avenues  of  dis¬ 
tribution,  decreasing  employment  and 
widening  to  disparity  of  prices.  We 
cannot  cure  that  situation  through 
the  anti-trust  laws  alone.  By  itself 
the  Sherman  Act  is  a  brake,  and  not 
a  source  of  motive  power.  It  attacks 
coercive  practices  which  eliminate 
competitors.  Other  instrumentalities 
must  furnish  the  small  business  man 
with  the  credit  and  other  facilities 
which  he  needs  to  survive  after  the 
coercive  practices  are  removed.  But 
a  firm  anti-trust  p)olicy  addressed 
both  to  courts  and  Congress  may  at 
least  clarify  the  problem.” 

Mrs.  Bert  W.  Hendrickson,  chair¬ 
man,  Consumer  Interests,  New  York 
City,  discussed  consumer  demands  on 
advertising,  declaring  “good  will  and 
sales  in  the  world  of  tomorrow  will 
depend  on  education  in  quality  and 
use,  not  on  price  emphasis.  Custom¬ 
ers  are  becoming  increasingly  aware 
that  cheapness  is  not  the  answer  to 
their  economic  problem,  that  dura¬ 
bility  and  dep>endability  are  more 
important.  Give  us  facts  for  a  change, 
so  we  can  get  what  we  want.  We  will 
respond  to  factual  advertising  in  a 
way  that  will  surprise  you.” 

Durstine  Speaks 

Roy  S.  Durstine,  president  of  Bat¬ 
ten,  Barton,  Durstine  &  Osborn,  de- 


PRESIDENT  ROOSEVELT'S  GREETING 

Washington,  D.  C. 

June  I  1 ,  1938 

Dear  Mr.  Britton: 

With  this  word  of  greeting  to  the  Thirty-fourth  Annual  Convention  of  the 
Advertising  Federation  of  America,  I  send  best  wishes  for  the  success  of  your 
proceedings. 

I  recognize  the  important  position  the  service  of  advertising  occupies  in  our 
national  economy,  a  strategic  relationship  that  carries  responsibility  for  the 
endeavor  to  maintain  production  through  wider  and  more  efficient  distribution 
of  the  goods  produced.  To  this  end,  your  convention  theme  "Advertising 
Makes  Work"  Is  of  great  significance.  Recovery  will  be  accelerated  and  hu¬ 
man  happiness  promoted  in  proportion  to  the  spread  of  purchasing  power 
through  the  employment  of  the  greatest  -possible  number  of  our  workers  in 
gainful  pursuits. 

Certainly,  if  advertising  is  to  render  the  maximum  of  constructive  service, 
it  is  fundamental  that  truth  be  the  watch-word  and  that  every  claim  be  sup¬ 
ported  by  the  highest  standard  of  business  ethics.  I  believe  the  leaders  in  this 
field  sense  their  opportunity  for  promoting  social  and  economic  progress  through 
trustworthy  service. 

Very  sincerely  yours, 

(signed)  FRANKLIN  D.  ROOSEVELT. 

Mr.  Mason  Britton 
Chairman  of  the  Etoard 
Advertising  Federation  of  America 
New  York,  N.  Y. 


Alex  Dow,  president,  Detroit  Edison  Co., 
(left)  and  Mason  Britton,  chairman  of  AFA 
board  and  vice-prasidant  of  McGraw-Hill 
Company,  listan  attentively  to  AFA 
speakers. 

dared  big  business  has  learned  a  new 
vocabulary.  “It  has  grabbed  a  new 
sales  tool,”  he  said.  “It  is  now  in  the 
show  business.  Business  has  to  be 
interesting,  it  has  to  be  exciting. 
Whether  we  like  it  or  not,  people  to¬ 
day  can  be  influenced  only  by  the 
dramatic,  exciting,  graphic,  the  simple 
smash.” 

Applying  showmanship  technique 
to  publications  as  compared  with  the 
radio,  Mr.  Durstine  remarked;  “A 
newspaper  used  to  be  a  newspaper. 
A  magazine  used  to  be  a  magazine. 
Today,  a  newspaper  can  be  anything 
from  a  picture  pamphlet  to  a  color 
supplement,  known  as  a  magazine. 
A  magazine  can  fill  itself  with  hot 
news  and  have  a  shorter  closing  date 
than  the  rotogravure  section  of  a 
newspaper.” 

Advertising  Praised 

Advertising  was  hailed  as  a  means 
of  improving  relationship  between 
labor,  capital,  consumer  and  govern¬ 
ment  in  speeches  delivered  at  the 
opening  AFA  luncheon  on  Monday, 
attended  by  more  than  500  delegates 
and  guests.  Beginning  with  President 
George  M.  Slocum’s  keynote  address, 
in  which  he  challenged  the  convention 
to  “declare  war”  on  unemployment 
by  applying  the  “Advertising  Makes 
Work”  slogan,  each  speaker  pointed 
the  way  for  advertising  to  lead  Amer¬ 
ica  out  of  the  economic  wilderness. 

“Depression  is  the  result  and  not 
the  cause  of  unemployment,”  declared 
Mr.  Slocum,  who  pleaded  for  adver¬ 
tising  men  and  women  to  furnish  in¬ 
telligent,  optimistic  leadership. 

Edward  F.  McGrady,  director  of 
labor  relations.  Radio  Corporation  of 
America,  urged  advertising  men  to 
go  to  leaders  of  industry  and  show 
them  the  value  of  “selling”  our  social 
objectives  for  mass  consumption.  In 
a  comprehensive  talk  dealing  with 
labor,  industry  and  the  public,  Mr. 
McGrady  traced  the  rise  of  indus¬ 
trialism  and  subsequent  social  and 
economic  changes  resulting  from  the 
Machine  Age,  including  demands  of 
labor  for  a  greater  share  in  the  profits 
of  industry.  He  urged  industry,  in 
turn,  to  explain  its  functions  for  the 
public  good. 

Tall  Truth,  Not  Propaganda 

“TTiere  is  no  concerted  effort  on  the 
part  of  any  single  industry  to  do  such 
a  job,”  he  said.  “But  there  is  a  pro¬ 
nounced  tendency  on  the  part  of  cer-- 
tain  members  of  industry  to  adopt  • 
policy  of  public  appeal  and  education 
only  in  times  of  labor  unrest.  Such 
a  policy  is  not  adequate.  It  is  not  far¬ 
sighted,  and  it  is  not  a  constructive 
approach  to  the  problem.” 

In  suggesting  that  advertising  do 
more  than  merely  create  a  desire  for 
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products  of  industry,  Mr.  McGrady 
warned  business  “this  is  not  the  time 
or  place  for  propaganda.”  He  added; 

“No  lasting  solution  can  possibly 
come  from  a  mere  swaying  of  public 
opinion  from  the  side  of  labor  to  the 
side  of  industry.  It  must  come  from 
a  complete  exposition  of  the  true  fac¬ 
tors  involved.  The  approach  must  be 
based  upon  honesty  and  truth.” 

Father  Charles  E.  Coughlin,  nation¬ 
ally  famous  pastor  of  the  Shrine  of 
the  Little  Flower,  Royal  Oak,  Mich., 
speaking  on  “Religion  in  Advertising” 
electrified  his  audience  when  he  de¬ 
clared  “Christ’s  religion  should  be  the 
motivating  and  directive  force  of  all 
advertising.”  He  urged  advertising 
men  to  institute  a  campaign  for  ex¬ 
purging  not  only  xmtruthful  state¬ 
ments  relative  to  advertised  products 
from  magazines,  newspapers  and 
radio,  but  “the  growing  tendency  of 
glorifying  sensuality,  immodesty  and 
Corinthian  sex  appeal,  all  of  which 
too  often  is  paraded  as  art  before  the 
assimilative  minds  of  the  thoughtless 
public.” 

No  Room  for  Filth 

He  asserted  “there  is  no  room  in 
advertising  for  panderers  of  filth  and 
discord,”  if  Christian  doctrines  are 
practiced.  He  urged  advertisers  to 
refuse  to  deal  with  who  “profit  by 
disseminating  the  seeds  of  discord  in 
the  minds  of  millions  of  readers.”  He 
added  “there  is  no  room  in  America 
for  class  conflict,  racial  hatred,  or 
religious  bigotry.” 

“Do  not  prostitute  your  calling,” 
he  said,  “nor  sell  your  talents  for  30 
pieces  of  silver  lest  the  little  children 
of  Jesus  Christ  once  more  be  be¬ 
trayed  as  a  result  of  such  advertising 
greed.” 

Alex  Dow,  president,  Detroit  Edison 
Co.,  discussed  the  value  of  advertising 
from  a  standpoint  of  a  public  utility, 
declaring;  “With  us,  advertising  is 
seldom  for  direct  profit,  but  always  to 
secure  good  will.” 

Miss  Clara  H.  Zillessen,  advertising 
manager,  Philadelphia  Electric  Com¬ 
pany,  was  presented  with  the  Joseph¬ 
ine  Snapp  Award  for  1937  by  Mason 
Britton,  AFA  chairman  of  the  board, 
and  Miss  Edna  Fitch,  president  of 
the  Women’s  Advertising  Club  of  Chi¬ 
cago,  donor  of  the  award.  Four  other 
women  were  given  honorable  men¬ 
tion  and  received  certificates.  They 
were  Marye  Dahnke,  home  economics 
director  of  Kraft  Phenix-Cheese  Cor¬ 
poration,  Chicago;  May  O.  Vander 
Pyl,  president.  Advertising  Letter 
Service,  Detroit;  Mrs.  Zola  Vincent, 
Advertising  Consultant,  Associated 
Grocers’  Manufactvu-ers  Assn.,  New 
York  City;  and  Beatrice  Adams  of 
Gardner  Advertising  Company,  St. 
Louis. 

The  Josephine  Snapp  Award  was 
established  by  the  Chicago  club  as  a 
memorial  to  the  late  Miss  Snapp, 
former  AFA  officer,  and  is  awarded 
annually  to  the  women  who  in  the 
opinion  of  the  judges  has  made  the 
greatest  contribution  to  advertising 
the  foregoing  year. 

Richbcrg  Speaks 

A  plea  for  a  “League  for  Peaceful 
Progress”  in  which  the  government, 
business  and  labor  combine  to  work 
out  a  new  constitution  of  economic 
laws,  was  advanced  by  Donald  R 
Richberg,  indxistrial  coordinator;  for¬ 
mer  NRA  administrator,  speaking  at 
the  Ixmcheon  of  the  Industrial  Con¬ 
ference,  sponsored  by  the  National 
Industrial  Advertisers  Association, 
Detroit  chapter  and  Associated  Busi¬ 
ness  Papers  Inc.,  Tuesday  afternoon. 

“We  do  not  need  any  {>atented  pro¬ 
grams  of  refonn,”  he  said.  “We  need 
the  composite  wisdom  of  many  minds. 
We  do  not  need  to  search  for  pana¬ 
ceas.  There  are  none.  We  do  not 
need  any  more  fighting  leaders  to 


Georg*  M.  Slocum 
AFA  president,  de¬ 
livering  address  at 
opening  session.  Left 
to  right:  Edward  M. 
McGrady,  RCA; 
President  Slocum; 
Father  Charles  E. 
Coughlin;  Edith  Ells¬ 
worth,  Roche,  Wil¬ 
liams  &  Cunnyng- 
ham  Inc.,  Phlla.,  and 
J.  J,  Hartigan, 
Campell  -  Ewald  Co., 


carry  one  class  against  another.  We 
need  no  more  political  parties,  no 
deeper  divisions  of  opinion  and  no 
more  violence  of  opposition  than  we 
have  today. 

“What  we  do  urgently  need  is  to 
consolidate  the  power  of  all  the  peo¬ 
ple,  regardless  of  party,  creed  or  class, 
who  want  an  opportunity  to  work  to¬ 
gether,  to  unite  them  in  a  League  for 
Peaceful  Progress,  to  unite  them  in  a 
national  drive  against  the  bullies,  the 
rowdies  and  the  war-makers  in  pub¬ 
lic  and  private  life  who  are  dividing 
the  American  people  into  warring 
classes  when  the  overwhelming  ma¬ 
jority  of  them  want  to  live  and  work 
in  peace. 

Great  Cause  for  Peace 

“Here  is  a  great  cause.  It  calls  for 
more  than  one  leader.  It  calls  for  a 
faithful  leadership  in  every  walk  of 
life.  All  over  the  broad  land  there 
are  millions  of  people  who  are  utterly 
weary  of  being  led  into  battles  against 
their  fellow  men,  who  have  been  wait¬ 
ing,  waiting  for  the  war  to  cease;  and 
are  still  waiting,  waiting  to  be  led 
into  the  ways  of  peace.” 

Howard  Weeks,  of  Consolidated 
Edison  Co.,  New  York,  was  elected 
president  of  the  Public  Utilities  Ad¬ 
vertising  Association.  Keith  Hart- 
zell.  Lake  Shore  Electric  Ry.  Co., 
Chicago,  was  elected  first  vice-pres¬ 
ident;  H.  J.  Rowe,  Iowa  Electric 
Light  &  Power  Co.,  second  vice- 
president;  A1  Joy,  Pacific  Gas  &  Elec¬ 
tric  Co.,  San  Francisco,  third  vice- 
president.  Thomas  Spain,  Public 
Service  Electric  &  Gas  Co.,  Newark, 
was  elected  treasurer  and  H.  W.  Al- 
cott,  Daniel  Starch  &  Staff,  New  York, 
was  re-elected  secretary. 

The  elections  came  at  the  close  of 
an  all-day  conference  of  the  associa¬ 
tion  at  the  Statler  Hotel,  under  the 
chairmanship  of  Kenneth  Magers, 
Cincinnati,  president  of  the  associa¬ 
tion. 


representative  of  the  concern  and  its 
policies,  otherwise,  he  claimed,  it 
may  lose  its  appeal  entirely. 

Obermeyer  stressed  the  fact  that 
slogans,  when  carelessly  employed, 
were  “two-edged  swords.” 

“Showmanship  is  the  new  magic 
abracadabra  now  being  sold  much 
the  same  as  our  old  friend  of  yester¬ 
year — sales  psychology,”  declared  Bob 
Landry,  radio  editor  of  Variety,  who 
followed  Obermeyer. 

“In  many  ways  the  word  is  unfor¬ 
tunate,”  he  continued.  “It  is  vague 
in  meaning  and  apt  to  be  used  as  an 
alibi.”  He  added  that  the  word  was 
“kidnaped  from  the  back  yard  of 
showmanship.” 

Neighborhood  newspapers  do  a 
good  advertising  job  on  the  whole, 
said  A1  C.  Joy,  advertising  director. 
Pacific  Gas  &  Electric  Co.,  San  Fran¬ 
cisco,  and  showed  findings  of  a  ques¬ 
tionnaire  survey  he  had  made  among 
utility  advertising  mangers  in  major 
cities  throughout  the  country.  Dif¬ 
ficulties  of  making  a  selection  and  in 
checking  circulation  were  cited  by 
Joy  as  important  problems  in  the 
use  of  neighborhood  publications. 
Much  of  the  responsibility  he  added, 
falls  on  the  advertisers  in  not  insist¬ 
ing  on  conformance  by  all  papers  to 
the  standards  set  by  those  having 
demonstrated  value. 


time — features  and  news  in  radio, 
he  said.  “Advertising  also  pays  fo 
the  editorial  and  news  material  L- 
most  publications.  Each  of  these! 
media  is  subject  to  censorship  by  tb 
people.  The  censorship  in  the  c«e 
of  publications  is  expressed  by  thel 
circulation.  People  pay  to  read  the 
publication  they  want  to  read, 
they  dislike  its  editorial  matter  or  ia 
policies,  they  stop  buying.  Radio 
censorship — the  most  direct  form-, 
expresses  itself  in  turning  the  dial. 
There  is  one  great  difference  thou^ 
Seldom  will  people  stop  buying  a 
publication  because  they  dislike  ia 
advertising,  but  listeners  will  tun 
off  programs  if  they  dislike  the  ad¬ 
vertising. 

Radio  and  Papers  Control  Adi 

“Many  newspapers  and  magazints 
have  found  it  worth  their  while  to 
exercise  control  of  advertising,  to  the 
extent  that  they  refuse  any  that  is 
misleading  or  of  questionable  taste. 
So  have  most  radio  stations.  But 
control  by  stations  must  go  even 
further,  because  of  the  vmique  nature 
of  the  business.  Radio  goes  into 
homes  as  an  invited  guest.  The  eye 
can  skip  over  anything  printed  it 
is  boring  or  questionable,  but  the 
questionable  phrase,  once  heard, 
not  be  delet«l.” 

Lowell  Thomas,  addressing 
same  meeting,  criticized  over-adver¬ 
tising,  pointing  out  that  “sales  bally 
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Urges  Trade  Character  Use 

Henry  Obermeyer,  assistant  vice- 
president,  Consolidated  Edison  Co., 
New  York,  advocated  the  use  of  a 
trade  character  or  cartoon  in  public 
utility  advertising  on  the  grounds  that 
such  a  mark  or  cartoon  attracts  more 
attention  than  any  other  form  of  ad¬ 
vertising.  He  warned  delegates  how¬ 
ever  that  the  character  must  be  truly 


hoo  is  precisely  the  thing  that  pro¬ 
vides  the  greatest  possibility  for  being 
unentertaining.” 


AFA  Members  Enjoy 
Entertainment 


Will  Raise  Respectability 

“If  we  take  such  a  position  and  ad¬ 
here  to  it,  we  can  do  much  to  give  the 
neighborhood  paper  greater  respect¬ 
ability  and  value,”  he  concluded. 

“Programs  are  to  the  station  what 
news  is  to  the  newspaper,”  said  Dr. 
Herman  Hettinger,  Wharton  School 
of  Finance  and  Commerce,  University 
of  Pennsylvania,  sp>eaking  before  the 
National  Association  of  Broadcasters, 
another  group  in  the  AFA  convention. 
He  maintained  that  secondary  stations 
are  often  the  best  buys  in  radio  for 
advertising  purposes  and  that  day¬ 
time  programs  are  not  sufficiently 
used  by  advertisers. 

Edgar  Kobak,  vice  president.  Lord  & 
Thomas,  New  York,  who  addressed 
the  same  conference  on  “Radio — With 
One  Ear  to  the  Ground,”  showed 
that  there  was  a  similarity  between 
newspapers  and  radio  in  their  rela¬ 
tion  to  advertising. 

“Advertising  pays  for  sustaining 


Detroit,  June  15 — Delegates  to  the 
Thirty-Fourth  Annual  Convention 
the  Advertising  Federation  of  Amer¬ 
ica  here,  found  no  lack  of  entertain 
ment  to  take  the  edge  off  long  bus! 
ness  sessions,  luncheons,  speeches  and 
conferences. 

The  early  delegates  who  arrived  on 
Sunday,  June  12,  were  taken  for 
tour  of  Greenfield  Village,  Henry 
Ford’s  famous  historical  museum, 
the  afternoon.  In  the  evening  they 
were  entertained  at  one  of  the  local 
theatres  with  a  combined  vaudeville 
and  amateur  show,  in  which  local 
radio  stations  provided  some  of 
artists  and  orchestras.  Several  skits 
one  on  the  Ford  Sunday  Evening 
Hour,  were  performed  by  local  ad 
vertising  men. 

Monday  evening  was  devoted  to  the 
annual  banquet  and  ball,  a  feature 
of  which  was  the  absence  of  speeches 
or  formality.  Tommy  Dorsey  and  his 
orchestra,  and  a  45-minute  floor  show 
from  a  local  movie  house,  were  the 
high  spots  of  the  evening. 

Broadcast  Ad  Contest 

A  questionnaire  contest  between 
advertising  men  and  six  advertising 
women  was  broadcast  from  coast 
coast  over  CKLW,  local  Mutual-net 
work  station.  Questions  in  the  con 
test  were  taken  from  well-known  ad 
vertising  slogans.  F.  W.  Lahr,  of  In 
dianapolis,  came  out  individual  vk' 
tor.  The  men  defeated  the  women 
5  points. 

Tuesday  evening  a  boat  trip 
Bob-Lo  Island  was  provided  for  dele¬ 
gates  by  the  three  local  newspapers; 
the  Free  Press,  Times  and  News. 

Wednesday  evening  was  given  overl 
to  a  carnival  on  Washington  Boule-| 
vard. 
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Informal  group  of  AFA  delegate!  attending  Monday  luncheon.  Left  to  right:  Wesley 
W.  Wation,  San  Antonio  Express  &  News;  Sylvester  Bllsh,  John  Budd  Company.  New 
York;  Mrs.  Blish;  Frank  G.  Huntress,  San  Antonio  Express  &  News;  Mrs.  Huntress; 
Gilbert  Hodges,  New  York  Sun;  and  B.  C.  Anderson-Smith,  Budd  Co..  Chicago. 


LASKER  VISITS  F.  D.  R. 

A.  D.  Lasker,  of  Lord  &  Thoma>f  tj 
Agency,  was  luncheon  guest  of  Presi-  tr 
dent  Roosevelt  at  the  White  Housej  cl 
Wednesday,  but  he  told  new.smc: 
afterward  that  his  call  had  bee' 
purely  social.  Lasker’s  friendship 
with  the  President  dates  back  t' 
World  War  days  when  both  men  were 
in  government  service. 
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Guild  Reaffirms  Trade  Union 
Status  at  Toronto  Meeting 

Rejects  by  Implication  Ambition  for  Professional 
Group  . . .  Special  Status  for  Journalism 
Graduates  Vetoed  .  .  .  Broun  Unopposed 
By  ARTHUR  ROBB 


TORONTO,  June  16— The  American 

Newspaper  Guild,  assembled  here 
in  its  fifth  convention,  repeatedly  af¬ 
firmed  its  trade  union  status  and  re¬ 
jected,  at  least  by  implication,  ambi¬ 
tion  for  professional  classification  of 
newspaper  workers.  Its  leading 
speakers,  outside  of  the  guild  mem¬ 
bership,  were  Charles  P.  Howard, 
president  of  the  International  Typo¬ 
graphical  Union,  John  Brophy,  CIO 
director,  and  Dean  Keimeth  E.  Olson 
of  the  Medill  School  of  Journalism, 
Evanston,  Ill. 

Messrs.  Howard  and  Brophy  struck 
the  appropriate  notes,  commending 
the  guild  for  its  organization  of  em¬ 
ployes  who  had  formerly  been  con¬ 
sidered  resistant  to  inclusion  in 
unions.  Dean  Olson  also  praised  the 
guild  for  its  success  in  raising  the 
economic  status  of  newspaper  people, 
sought  its  cooperation  in  raising  their 
professional  status  and  in  giving  a 
preferential  guild  apprenticeship  sta¬ 
tus  to  graduates  of  Class  A  schools  of 
journalism. 

Graduates  Prafaranc*  Rajcctad 

The  guild  voted  appointment  of  a 
committee  of  five  to  work  with  a 
similar  committee  named  by  the 
American  Association  of  Schools  and 
Colleges  of  Journalism,  expressed  its 
appreciation  of  the  friendly  attitude 
of  the  AASCJ.  but  rejected  summar¬ 
ily  an  amendment  committing  the 
ANG  to  preferential  or  professional 
consideration  of  graduates  of  those 
schools.  It  was  in  this  discussion  that 
the  professional  idea  was  dismissed  as 
either  “class  legislation”  or  a  “closed 
book”  by  several  speakers  from  the 
floor. 

President  Heywood  Broun  and  all 
other  officers  except  Jonathan  Eddy, 
executive  vice-president,  are  unop¬ 
posed  for  reelection.  Mr.  Eddy  is  op¬ 
posed  by  Don  Stevens  of  Chicago  and 
Julius  Klyman  of  St.  Louis.  The  elec¬ 
tion  will  be  held  Friday  morning. 
Ten  international  vice-presidents  will 
be  elected,  five  at  large  and  five  by 
regions.  San  Francisco  appears  to  be 
favored  at  this  moment  as  the  next 
convention  city,  with  Memphis,  Bos¬ 
ton  and  Toledo  also  extending  invi¬ 
tations. 


journalism,  or  engaged  in  college 
journalism.  Local  dues  for  these 
groups  would  be  no  more  than  5 
cents  per  month.  The  lEB  and  locals 
were  urged  to  co-operate  with  associ¬ 
ate  members  in  fostering  educational 
and  organizational  activities  of  mu¬ 
tual  benefit,  associate  members  are  to 
be  considered  eligible  for  recommen¬ 
dation  for  jobs  where  guild  members 
are  not  available,  and  the  lEB  was 
advised  to  make  provision  for  the 
supervision  and  coordinating  of  the 
work  of  associate  members.  Appro¬ 
priate  constitutional  changes  to  make 
these  recommendations  effective  were 
included  in  the  report. 

An  annual  award  of  prizes  by  the 
guild  was  again  recommended  and 
the  convention  was  urged  to  instruct 
the  lEB  to  establish  a  plan  of  awards 
for  the  greatest  public  service  during 
the  year  and  to  obtain  from  locals 
entries  for  the  competition  to  be 
judged  at  the  annual  convention. 
There  was  a  protest  from  the  floor 
against  the  use  of  funds  collected 
from  guild  members  of  all  white  col¬ 
lar  departments  for  the  award  of 
prizes  to  members  of  one  department, 
presumably  editorial,  but  the  commit¬ 
tee’s  recommendation  carried.  Presi¬ 
dent  Heywood  Broun  characterized  it 
as  “general.” 

Gaild  Forumt,  School*  Urged 

The  establishment  of  forums  similar 
to  those  conducted  by  New  York  and 
Cleveland  locals  was  suggested  to 
other  groups. 

Shop  papers  for  the  trade  imion 
education  of  members  were  approved 
by  the  committee  and  the  convention. 

Establishment  of  guild  schools  for 
the  “professional  education”  of  new 
members  was  suggested,  particular 
attention  being  called  to  the  success 
of  such  a  school  conducted  by  the 
Philadelphia -Camden  local. 

There  was  little  enthusiasm  for  the 
latter  proposal,  but  it  was  carried  in 
a  vote  that  included  several  other 
provisions  of  the  report. 

A  report  presented  by  Morris  lush- 
evitz  of  New  York  on  the  labor  press 
provoked  considerable  dialectics.  His 
first  resolution  commended  the  CIO 
News  for  its  publication  of  news  “of 


interest  to  labor  which  is  distorted  or 
suppressed  by  most  of  the  daily 
press.” 

This  was  carried  after  the  member¬ 
ship  had  rejected  amendments  (a)  to 
strike  out  the  reference  to  the  daily 
press,  (b)  to  substitute  “some”  for 
“most,”  (c)  to  substitute  “much”  for 
“most”  and  (d)  to  strike  out  “most 
of  the.” 

Other  recommendations  presented 
by  Mr.  lushevitz  and  carried  urged 
the  membership  to  do  all  in  their 
power  to  obtain  fair  publication  of 
labor  news  locally  and  to  assist  the 
CIO  News  in  both  local  news  cover¬ 
age  and  circulation;  and  another 
commending  the  Federated  Press  for 
its  20-year  coverage  of  labor  news 
and  urging  that  local  members  see 
that  news  of  interest  to  labor  be  fur¬ 
nished  to  the  Federated  Press. 

Wagas-Hour*  Bill  Endorsad 

An  omnibus  report  of  the  legisla¬ 
tion  committee  was  approved  in  toto. 
It  endorsed  the  wages  and  hours  bill, 
concerning  which  the  convention  on 
Monday  sent  a  special  telegram  to 
members  of  Congress  urging  its  im¬ 
mediate  enactment.  The  endorsement 
called  for  immediate  enforcement  of 
the  act,  criticized  the  Congressional 
system  of  electing  committee  chair¬ 
man  by  seniority,  and  the  rule  by 
which  218  votes  were  required  to  ob¬ 
tain  reconsideration  of  this  bill  last 
month. 

The  committee  endorsed  the  recov¬ 
ery  bill  and  called  for  a  long-range 
program  of  permanent  public  works 
for  the  unemployed. 

It  urged  local  guilds  to  work  for 
the  establishment  of  state  housing  au¬ 
thorities  to  implement  the  recent  fed¬ 
eral  legislation. 

It  opposed  weakening  of  the  Wag¬ 
ner  Act,  and  called  for  its  amendment 
by  the  addition  of  severe  jxenalties 
against  employers  who  refuse  to  sign 
labor  contracts  or  to  negotiate  con¬ 
tracts  in  good  faith.  It  demanded  the 
defeat  of  the  maritime  compulsory 
arbitration  bill  as  a  Tory  drive  to 
hamstring  labor’s  right  to  strike. 

It  commended  the  “great  public 
service”  of  Senators  LaFollette  and 


NLRB  Is  Upheld  in  Seattle  Star  Case 


Gov.  Elmer  A.  Benson  of  Minnesota 
was  commended  in  a  formal  resolu¬ 
tion  for  his  assistance  in  settling  the 
recent  strike  against  the  Duluth  Her¬ 
ald  and  News-Trihune,  though  there 
was  some  dissent  from  the  floor. 

Lower  Dues  for  Students 

Another  formal  resolution  protested 
the  attitude  of  Premier  Maurice  Du- 
plessis  of  Quebec  toward  organized 
labor  in  general  and  the  guild  in  par¬ 
ticular.  Premier  Duplessis,  it  was  set 
forth,  has  declared  that  the  ANG  was 
not  a  bonafide  union  and  has  also 
stated  his  hostility  to  CIO,  and  has 
refu.sed  permission  to  R.  A.  C.  Ballan- 
tyne,  guild  member,  to  sue  the  Mon¬ 
treal  Gazette  from  which  he  was  dis¬ 
charged,  allegedly  for  union  activity. 

Recommendations  of  the  committee 
on  education,  which  were  carried,  in¬ 
cluded; 

A  lower  scale  of  dues  for  associate 
irembers,  either  students  in  schools  of 


ENFORCEMENT  of  an  NLRB  order 

against  the  Seattle  Star  was  granted 
June  14  by  the  U.  S.  Court  of  Circuit 
Appeals  in  San  Francisco,  on  a  peti¬ 
tion  from  NLRB.  The  order  directed 
the  Star  to  obey  the  NLRB  ruling  for 
reinstatement  of  20  CIO  union  branch 
circulation  managers  and  further 
stated  that  the  company  desist  from 
alleged  interference  with  American 
Newspaper  Guild  efforts  to  organize 
circulation  department  workers. 

The  3-judge  court  admitted  that  the 
dilemma  confronting  the  newspaper 
should  be  put  before  Coneress. 

The  CIO  circulation  employes  had 
been  replaced  by  AFL  teamsters,  and 
as  a  result  the  ANG  called  a  strike 
against  the  Star,  which  lasted  7 
months,  ending  Feb.  4.  The  original 


NLRB  ruling  was  issued  December  11. 

The  decision,  written  by  Justice 
Francis  A.  Garrecht,  found  that  “re¬ 
spondent’s  (The  Star)  contention  in 
the  last  analysis  is  that  it  is  subjected 
to  great  hardship,  which  should  also 
have  been  dealt  with  by  Congress. 
We  think  that  such  an  argument 
should  be  submitted  to  Congress,  but 
not  to  us.” 

Judge  Albert  Lee  Stephens,  in  a 
concurring  opinion,  commented:  “I 
think  it  right  and  just  for  this  court 
to  say  that  so  far  as  the  record  goes, 
respondent  has  endeavored  to  live  up 
to  the  letter  and  spirit  of  the  Wagner 
Act  and  that  its  violation  was  solely 
by  demand  that  its  district  managers 
should  be  teamster  union  men  instead 
of  guild  members.” 


Thomas  and  the  civil  liberties  com¬ 
mittee  in  exposing  “fordism  and  vigi- 
lantdsm,”  for  “tearing  the  mask  away 
from  the  Memorial  Day  massacre  in 
Chicago,”  its  Harlan  County  (Ky.) 
prosecutions,  and  its  expose  of  the 
labor  spy  racket.  It  urged  the  La¬ 
Follette  committee,  with  its  new  ap¬ 
propriation,  to  turn  first  attention  to 
Mayor  Hague’s  activities  in  Jersey 
City  and  Hudson  County,  N.  J. 

Labor  RaeommandatioRS 

It  urged  the  enactment  of  legisla¬ 
tion  forbidding  government  purchases 
from  companies  which  have  violated 
and  continue  to  violate  the  Wagner 
act,  to  bring  the  government’s  spend¬ 
ing  policy  into  line  with  its  labor 
policy,  in  spirit  and  letter. 

;  It  reiterated  “unqualified  support” 
for  a  child  labor  amendment  to  the 
U.  S.  Constitution,  condemning  news- 
pap)er  employers  as  “among  the  worst 
exploiters  of  child  labor”  through  the 
“little  merchant  propaganda,  designed 
to  confuse  the  public  and  hide  the 
real  fact  that  the  publishers  use  chil¬ 
dren  because  they  can  get  them 
cheap>est  to  do  one  of  the  most  ex¬ 
hausting  jobs  in  the  industry.” 

It  recommended  efforts  to  obtain 
appointment  of  qualified  pjersons  from 
the  ranks  of  organized  labor  to  vari¬ 
ous  governmental  boards  and  commis¬ 
sions  concerned  with  labor  and  recov¬ 
ery  legislation. 

It  urged  endorsement  by  the  gov¬ 
ernments  of  the  United  States  and 
Canada  of  the  “progressive  policies  of 
the  International  Labor  Organization 
conventions,”  for  the  international  re¬ 
duction  of  working  hours  and  for  bet¬ 
ter  working  and  living  conditions  in 
all  lands. 

Problems  Alike  in  Canada,  U.  S. 

It  recognized  that  the  problems  of 
Canada  are  in  almost  all  respxects 
similar  to  those  of  the  U.  S.  A.  and 
that  Canadian  workers  must  have  the 
same  labor  and  social  legislation  that 
has  been  proposed  for  the  United 
Slates.  It  supported  the  resolutions 
to  this  end  of  the  Canadian  Trades  & 
Labor  Congress  and  commended  the 
latter’s  program  to  the  (Canadian 
Rowell  Commission  now  conducting 
hearings  throughout  the  Dominion. 

It  endorsed  in  principle  the  pro¬ 
gram  of  the  liberal  bloc  in  the  U.  S. 
Congress,  providing  for  a  labor  stand¬ 
ards  bill,  a  simple  and  direct  farm 
bill,  a  tax  program  based  upxm  ability 
to  p>ay,  a  sound  and  pxermanent  pub¬ 
lic  works  program,  a  national  land 
use  program  to  include  a  nationwide 
system  of  soil  conservation,  expxansion 
of  the  Social  Security  System,  na¬ 
tionalization  of  the  Federal  Reserve 
Banks,  a  simplified  system  of  govern¬ 
ment  credit  agencies,  consistent  work 
by  Congress  for  the  development  of 
a  plan  for  increasing  and  regularizing 
industrial  production  and  greater  ap¬ 
propriations  for  the  government  work 
program. 

JurLsdiction  disputes  were  deplored 
in  a  rep>ort  rendered  by  Stanley 
Bailey,  San  Francisco,  on  labor  rela¬ 
tions  and  jurisdiction.  The  guild  was 
warned  avainst  engaging  in  jurisdic¬ 
tional  disputes  “which  might  be 
foisted  up>on  them  by  publishers.” 
Locals  meeting  such  a  situation  are 
required  to  rep>ort  it  immediately  to 
the  lEB,  and  should  seek  conferences 
with  other  unions  involved  for  an 
amicable  settlement. 

Outstanding  among  the  problems 
facing  this  committee  was  that  of  the 
Wasington  news  vendors.  They  were 
admitted  to  guild  membership  last 
year.  Since  they  are  not  subject  to 
enrollment  as  unit  members,  difficult 
jurisdictional  problems  arose  as  to 
their  representation  and  administra¬ 
tion.  Subsequent  to  a  long  and  legal¬ 
istic  discussion  between  the  Washing¬ 
ton  Guild  and  ANG  headquarters,  the 
news  vendors  found  themselves  out 
of  the  guild.  The  guild  claims  that 
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the  vendors  withdrew;  the  vendors 
say  they  were  ousted.  The  conven¬ 
tion  declined  to  take  sides  in  the  argu¬ 
ment,  but  approved  the  committee’s 
recommendation  that  vendors,  news¬ 
boys,  newsstand  operators  and  full¬ 
time  circulation  solicitors  be  not  en¬ 
rolled  in  the  guild  except  in  extra¬ 
ordinary  cases  where  the  lEB  grants 
special  permission,  "niose  now  in  are 
to  remain  until  they  can  be  organ¬ 
ized  under  separate  CIO  charters,  for 
which  the  lEB  is  instructed  to  work 
at  once.  Reinstatement  of  the  Wash¬ 
ington  news  vendors  was  recom¬ 
mended  pending  accomplishment  of 
the  above  program. 

Aaitralian-Gaild  Link  Ur9ed 

This  conunittee  also  recommended 
approval  of  the  contract  between  the 
Australian  Journalists  Association 
and  the  ANG,  and  that  it  consider 
entering  into  a  similar  contract  with 
Mexican  newspaper  workers.  No 
definite  information  was  available 
here  as  to  the  intent  or  probable 
effect  of  these  relationships. 

The  committee  approved  crea^tion  of 
a  permenent  CIO  organization  as  a 
great  step  toward  termination  of  juris¬ 
dictional  disputes,  urged  calling  of  a 
continent-wide  CIO  convention  and 
ANG  participation. 

This  report  was  approved  riua  voce. 

Finances,  a  universal  guild  prob¬ 
lem,  will  be  attacked  by  formation 
of  local  organization  committees  who 
will  report  at  all  regular  meetings  of 
local  guilds  upon  the  growth  and  good 
standing  of  all  members  and  units. 
Similar  rejxtrts  will  be  rendered  to 
the  international  organization. 

Reporting  for  the  chain  paper  com¬ 
mittee,  Ray  C.  Sutliff,  Akron,  recom¬ 
mended  the  exchange,  promptly  and 
precisely,  of  all  minutes  of  local  nego¬ 
tiations  between  guild  units  on  chain 
papers.  Mechanism  for  this  exchange 
will  be  devised,  he  said,  at  a  meeting 
of  Scripps-Howard  guild  advisory 
council  at  Memphis  over  Labor  Day 
and  he  recommended  that  the  plan 
devised  by  that  meeting  be  adopted 
bj  units  of  other  chains. 

Pending  settlement  of  jurisdictional 
disputes,  the  Hearst  advisory  coun¬ 
cil,  he  said,  was  not  yet  ready  to  pur¬ 
sue  negotiations  with  the  manage¬ 
ment  in  several  cities. 

He  recommended  that  all  chain 
p>aper  contracts  in  future  include  a 
parovision  that  payment  of  transfer 
expenses  be  sustained  by  the  manage¬ 
ment.  and  that  guild  members  lose  no 
service  rank  by  reason  of  a  transfer. 
He  also  urged  that  the  guild  shop  be 
fought  for  on  a  chainwide  basis  in  all 
future  contracts,  that  minimums  ob¬ 
tained  by  one  unit  of  a  chain  become 
a  {)art  of  every  subsequent  contract 
and  that  guildsmen  regard  contract 
provisions  obtained  not  as  a  goal  but 
as  a  starting  point  for  improved  con¬ 
ditions. 

Trade  Union  Unity  Stressed 

Unity  between  the  CIO  and  other 
factions  of  the  labor  movement  is 
desirable,  but  cannot  be  achieved  at 
the  expense  of  industrial  unionism. 
President  Broun  told  the  opening 
guild  session  in  response  to  greetings 
b>  George  Watson,  president  of  the 
Toronto  Trades  and  Labor  Council. 

Mr.  Watson,  urging  the  guild  con¬ 
vention  to  do  all  in  its  power  to 
eliminate  division  of  labor  in  the 
United  States,  said: 

“I  have  never  come  across  more 
stupidity  than  exists  today  through¬ 
out  the  length  and  breadth  of  the 
American  continent.  I  urge  unifica¬ 
tion  of  all  interests  within  the  trades 
union  movement.  If  we  don’t,  we 
v'ill  be  recognized  as  the  most  stupid 
I  f  any  trades  union  movement  in 
modern  times.” 


Mr.  Broun’s  response  defended  the 
CIO  leadership,  declared  that  the 
schism  did  not  arise  from  its  activi¬ 
ties,  and  added  that  it  was  impossible 
to  have  an  honorable  peace  so  long 
as  certain  labor  leaders,  not  in  the 
CIO,  supported  the  anti-union  acts 
of  Mayor  Hague  of  Jersey  City. 

Gaild  Hat  $13,000  Oaficit 

Peace  with  newspaper  publishers 
was  also  an  objective  of  the  guild,  Mr. 
Broun  said,  and  he  pointed  out  that 
the  guild,  in  a  period  of  depression  in 
which  many  newspapers  were  losing 
money  and  few  were  making  profits, 
had  been  able  not  only  to  maintain 
wages  but  to  obtain  improved  con¬ 
ditions. 

"Some  have  said,”  Mr.  Broun  con¬ 
cluded,  ‘‘that  we  are  too  anxious  to 
call  strikes.  A  look  at  our  financial 
report  will  show  that  strikes  are  not 
always,  in  every  way,  of  advantage  to 
the  guild.” 

The  financial  report,  rendered  by 
Secretary-Treasurer  Victor  Pasche, 
showed  a  deficit  of  about  $13,000.  It 
showed  that  the  Guild  had  increased 
expenses  at  about  twice  the  rate  of 
its  increased  income,  and  that  its 
bank  balance  had  shrunk  during 
the  year  from  about  $10,000  to 
approximately  $1,500.  Membership 
had  increased  during  the  year 
from  about  11,000,  all  editorial  em¬ 
ployes,  to  more  than  16,000;  more  than 
13,000  of  the  present  membership  is 
ir  editorial  departments,  and  about 
3,000  are  commercial  department  em¬ 
ployes,  added  under  the  resolution 
passed  last  year  which  committed  the 
guild  to  industrial  unionism. 

This  problem  engaged  the  attention 
of  Mr.  Eddy  in  his  report  as  executive 
vice-president,  who  also  stressed  the 
necessity  for  consolidation  of  the 
guild’s  gains  during  the  past  year. 
Since  the  St.  Louis  meeting,  he  said, 
some  40  contracts  have  been  signed 
with  newspapers,  against  37  for  the 
previous  four  years. 

Quastion  of  Survival 

‘‘Of  all  the  unions  in  the  CIO,  we 
are  bearing  the  brunt  of  the  drive  to 
split  the  workers,”  he  said.  “This  ques¬ 
tion  of  industrial  unionism  in  the 
guild  is  a  question  of  survival.  Our 
main  problem  has  been  to  maintain 
the  unity  of  local  labor  unions.  Divi¬ 
sion  of  opinion  has  gone  so  far  at 
times  as  to  permit  representatives  of 
guild  factions  to  go  into  labor  board 
hearings  and  present  arguments 
which  are  really  in  the  interests  of 
employers — that  is,  that  newspaper 
workers  can’t  stand  together.  'Ihe 
time  has  come  for  the  guild  to  get 
down  to  business-like  functioning, 
particularly  in  regard  to  finances.” 

Charles  P.  Howard,  ITU  president, 
in  the  course  of  two  brief  addresses 
on  Monday,  counseled  the  guild  not 
to  make  it  too  difficult  for  publishers 
to  accept  the  guild  as  a  bargaining 
representative  of  their  employes.  He 
disclaimed  any  intent  to  tell  the  guild 
convention  how  to  run  its  business, 
but  conveyed  a  broad  hint  that  pub¬ 
lishers  had  found  the  guild’s  stand  for 
the  guild  shop  a  convenient  reason  for 
reluctance  to  deal  with  the  organiza¬ 
tion.  He  declared  his  conviction  that 
guild  or  CIO  membership  would  not, 
as  some  publishers  feared,  affect  the 
presentation  of  news  or  editorials,  but 
it  was  up  to  the  guild  to  convince 
publishers  of  that. 

Bropby  Praitat  Guild 

Mr.  Broun,  in  response,  said  he  be¬ 
lieved  that  this  expressed  fear  of  the 
nublishers  was  largely  without  sincere 
foundation — “possibly  one-half  of  one 
per  cent  is  sincere,  but  the  rest  is 
not.” 

Further  reference  to  labor  peace 
V.  as  made  by  John  Brophy,  CIO  di¬ 


rector,  who  also  praised  the  guild  for 
its  "magnificent  contribution”  to  the 
labor  movement. 

The  CIO  has  grown  from  an  initial 
organization  of  8  unions  to  39  at  the 
present  time,  he  said,  and  from  1,000,- 
000  to  4,000,000  members.  It  has  held 
its  membership  and  increased  it  dur¬ 
ing  a  time  of  depression,  he  said,  cit¬ 
ing  the  renewal  of  the  contract  with 
U.  S.  Steel  as  proof  of  CIO  “dura¬ 
bility.” 

‘"The  CIO  energized  the  whole  labor 
movement,”  he  continued.  “The  AFL 
has  also  gained  members  and  we  are 
glad  of  it — better  a  jioor  organiza¬ 
tion  than  none — and  ultimately  the 
v.hole  mass  of  workers  will  get  to¬ 
gether  in  unity  and  do  the  right  thing. 
I’he  AFL  leadership  can  have  unity 
when  it  is  willing  to  recognize  indus¬ 
trial  unionism  in  the  mass  production 
industries.  Meanwhile  our  task  is  to 
push  effective  organization.” 

Len  DeCaux,  editor  of  the  CIO 
News  declared  that  the  guild  had 
evidently  not  produced  any  favorable 
newspaper  notice  of  CIO,  even  on 
newspxapers  which  were  practically 
100  per  cent  guild  staffed.  Since  the 
Little  Steel  strike,  on  the  contrary,  he 
said,  there  had  been  a  marked  news¬ 
paper  campaign  against  the  CIO.  He 
urged  support  of  guild  members  for 
establishment  of  a  strong  labor  press. 

Olsen  Asks  Ce-eparatlon 

Co-operation  of  the  guild  was 
sought  by  Kenneth  E.  Olson,  dean  of 
the  Medill  School  of  Journalism, 
Evanston,  Ill.,  for  the  improvement  of 
the  professional  status  of  newspaper 
workers  and  for  preferred  recogni¬ 
tion  by  the  guild,  where  it  had  the 
contractual  power  to  recommend 
people  for  employment,  of  graduates 
of  the  Class  A  schools  of  journalism. 

Dean  Olson  reviewed  the  move¬ 
ment  which  has  given  top  classifica¬ 
tion  to  some  32  schools  of  journalism, 
and  the  present  effort  to  refine  this 
grouping,  under  the  auspices  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  the  American  Society  of 
Newspaper  Editors,  the  National  Edi¬ 
torial  Association,  the  Inland  and  the 
Southern  Newspaper  Publishers  Asso¬ 
ciation.  He  suggested  that  the  guild 
seek  to  co-operate  with  these  groups 
in  setting  standards  for  journalistic 
instruction  and  in  enforcing  them. 

He  denied  what  he  called  the  guild’s 
major  complaint  against  the  schools — 
that  they  flooded  the  newspaper  mar¬ 
ket  with  people  willing  to  work  for 
little  or  no  pay.  The  Class  A  schools 
last  year,  he  .said,  had  graduated 
400  men  and  women — or  one  for 
every  five  daily  newspapers  in 
the  country.  The  flood,  he  said, 
is  coming  from  some  532  schools 
which  are  not  recognized  and 
many  of  which,  he  said,  deserved  the 
description  given  them  by  President 
Hutchins  of  the  University  of  Chi¬ 
cago,  as  shady  educational  enterprises. 
The  Class  A  .schools  have  limited  en¬ 
rollment  and  they  have  applied  strict 
requirements  for  graduation,  thereby 
doing  the  guild  the  greatest  possible 
service. 

Won't  Take  Scab  Wages 

“So  far  as  we  can  control  it,”  Dean 
Olson  said,  “wc  don’t  permit  our 
graduates  to  accept  jobs  at  scab  wages. 
The  minimum  for  beginners  in  the 
Chicago  News  Bureau  is  $20  a  week 
and  we  have  not  allowed  any  of  our 
graduates  to  go  to  work  for  less.  Sev¬ 
eral  are  getting  more.  We  will  not  be 
party  to  any  plan  by  which  our  stu¬ 
dents  are  expected  to  work  for  ‘ex¬ 
perience.’  And  we  have  proposed  to 
-several  employers  that  if  they  do  not 
advance  the  people  they  get  from  us 
as  we  believe  they  should  be  ad¬ 
vanced,  we  will  find  other  places  for 
them.” 


He  declared  that  the  three-year 
apprenticeship  period  which  is  part  of 
several  guild  contracts  should  not  be 
applied  to  graduates  of  recognized 
schools  of  journalism.  It  is  not  fair, 
he  said,  to  hold  to  the  same  low-pav 
apprenticeship  period  a  man  who  hi 
completed  a  four-year  or  a  five-year 
course  as  one  who  has  risen  from  a 
copy  boy’s  job.  He  suggested  that 
an  allowance  of  one  year  be  made  in 
guild  contracts  for  a  four-year  jour¬ 
nalism  course,  and  18  to  24  months 
for  a  five-year  course. 

The  guild,  he  concluded,  deserved 
great  credit  for  its  part  in  raising  thr 
economic  status  of  newspaper  work¬ 
ers,  in  recent  years,  but  more  was 
needed.  He  saw  in  the  co-operatioii 
he  sought  between  the  guild  and  the 
Association  of  Schools  and  Colleges  of 
Jorimalism  an  opportunity  to  raise 
their  professional  status  as  well. 

Resolutions  adopted  at  TThursday's 
session  committed  the  guild  as  fol¬ 
lows: 

Political  Action  Rootllrmod 

1.  Reaffirmation  of  its  endorsement 
of  political  action,  urging  that  local 
guilds  participate  in  the  program  of 
labor’s  non-partisan  league  or  in 
other  programs  which  are  “deemed  to 
be  genuine  expressions  of  the  move¬ 
ment  for  independent  political  action 
in  the  U.  S.  and  Canada.” 

2.  Reaffirming  its  belief  in  the  in¬ 
nocence  of  Tom  Mooney  and  Warren 
K.  Billings  and  {petitioning  Governor 
Merriam  of  California  to  grant 
them  a  full,  immediate  and  uncon¬ 
ditional  pardon. 

3.  Recommending  to  the  lEB  that 
whenever  the  occasion  requires  it 
protest  attacks  on  labor  leaders 
through  their  citizenship  status,  as 
exemplified  in  the  cases  of  Harold  J. 
Pritchett,  Gunnar  Mickelsen  and 
Harry  Bridges. 

4.  Endorsing  the  second  World 
Youth  Congress  and  instructing  the 
lEB  to  send  a  fraternal  delegate  to 
the  congress  this  August  at  Vassar 
College. 

5.  Favoring  and  recommending  im¬ 
mediate  action  for  further  national 
and  state  legislation  to  safeguard  all 
workers  who  are  forced  to  the  use 
of  picketing  and  other  concerted  ac¬ 
tivities  to  obtain  their  rights. 

6.  Instructing  the  lEB  to  study  the 
possibility  of  the  use  of  a  guild  labri 
and  emixpwering  it  to  establish  a 
label. 

Numerous  technical  changes  were 
made  in  the  wording  of  the  constitu¬ 
tion  and  as  this  is  written  the  con¬ 
vention  is  considering  a  report  of  the 
finance  committee,  headed  by  William 
Bade,  Twin  Cities,  for  improving  lo¬ 
cal  and  international  finances. 

■ 

Intertype  Redeeming 
Preferred  Stock 

The  Intertyf>e  Corp.  this  week 
called  for  redemption  on  July  1  all 
outstanding  8  {per  cent  cumulative 
first  preferred  $100  par  stock  at  $120 
a  share  plus  the  $2  dividend  accrual. 
The  issue  is  outstanding  in  the 
amount  of  $966,000.  Redemption  is 
deemed  advisable  for  reasons  of  econ¬ 
omy  in  dividends  and  taxes,  accord¬ 
ing  to  N.  D.  Becker,  president. 

To  enable  the  redemption  the  In- 
terty{pe  Corp.  is  issuing  $1,000,000  of 
ten -year  debentures  at  3%%  for 
amortization  beginning  with  the  sixth 
year. 

WRITERS  ORGANIZE 

Elliott  V.  Bell,  New  York  Times,  was 
elected  president  of  the  New  York 
Financial  Writers  Association  at  the 
organization  meeting  of  the  new 
group,  June  15,  in  the  Hotel  New 
Yorker. 
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Copy  Evaluation  System 
Has  Increased  Sales 


the  Townsend  &  Townsend  system 

of  copy  evaluation,  currently  one  of 
the  most  widely  discussed  advertis¬ 
ing  agency  topics  due  to  unconfirmed 
reports  that  Lord  &  Thomas  resigned 
the  Quaker  Oats  account  recently 
because  of  disagreement  over  the  sys¬ 
tem,  was  defended  to  Editor  &  Pub¬ 
lisher  Thursday  morning  by  A.  J. 
Townsend,  brother  and  partner  of  Will 
Townsend. 

Main  line  of  defense  for  A.  J.  Town¬ 
send  was  his  statement  that  of  208 
advertising  accounts  which  apply  the 
system  to  their  copy,  65  answered  a 
questionnaire  in  relation  to  their  ad¬ 
vertising  appropriations  and  52%  of 
them  have  increased  their  expendi¬ 
tures  from  20  to  100%  over  those  of 
1937  and  41%  have  kept  them  the 
same.  Together  with  this,  Mr.  Town¬ 
send  related,  is  evidnce  that  a  major¬ 
ity  of  these  accounts  report  sales  above 
the  average  for  the  industry. 

“We  believe  we  have  made  a  case 
for  advertising  per  se,”  he  said. 

Mr.  Townsend  had  “no  comment  to 
make”  on  the  report  that  the  Quaker 
Oats  account  was  resigned  because  of 
the  system’s  application  by  Quaker 
Oats. 

Neither  would  Mr.  Townsend  affirm 
nor  deny  the  correctness  of  a  list  of 
27  points  printed  last  week  in  Space 
d-  Time,  an  agency  news  letter,  as  the 
Townsend  points. 

Apply  27  EUmentt 

The  Townsend  system,  as  simple  as 
it  is  difficult  to  uncover,  is  the  appli¬ 
cation  of  27  basic  selling  elements  to 
advertising  copy  and  layout.  By  test¬ 
ing  copy  before  it  is  published  and  rat¬ 
ing  the  presence  of  each  element  on 
a  percentage  basis.  Mr.  Townsend 
claims  it  can  be  determined  approxi¬ 
mately  what  the  selling  power  of 
the  ad  will  be. 

Likewise,  Mr.  Townsend  avers,  ad 
copy  over  a  period  of  years  can  be 
evaluated  and  the  system’s  resulting 
graph  will  be  found  to  approximate 
the  rise  and  fall  of  sales  of  that  ad¬ 
vertiser  during  the  same  period.  “It 
will  be  found  the  sale  curve  per  com¬ 
pany  will  follow  their  advertising 
power  curve,”  it  was  stated. 

Mr.  Townsend  assured  that  the  27 
points  are  not  all  innovations  in  ad¬ 
vertising  copy.  Most  of  them  are  an 
application  of  selling  elements  that 
have  been  known  for  years.  Some  of 
the  points,  however,  the  Townsend 
brothers  claim  as  discoveries  of  their 
own,  made  during  15  years  of  study. 

The  27  points  would  not  be  released 
for  publication,  but  it  was  learned 
that  three  which  are  used  in  the 
presentation  to  new  clients  are;  (1) 
Appeal  to  the  herd  instinct.  (2)  Im¬ 
mediate  identification  of  the  product. 
(3)  Layout,  including  six  or  seven 
don’ts. 

Owned  Gas  Pump  Business 

According  to  A.  J.  Townsend,  the 
brothers  were  principal  owners  of 
the  Fry  Equipment  Corp..  Rochester, 
Pa.,  makers  of  gasoline  pumps,  from 
shortly  after  the  war  to  19^  when 
I  they  sold  it.  With  an  investment  of 
S143,000  and  net  earnings  between 
1923  and  1929  of  $5,000,000  the  broth¬ 
ers  sold  out  for  $2,500,000. 

“Today  we  realize  that  it  was  the 
advertising  principle  that  made  the 
I  success  possible,”  he  stated.  Soon 
1  afterwards,  the  brothers  entered  into 
the  Tom  Thumb  golf  business  with 
its  creator.  Garnet  Carter  of  Look¬ 


out  Mountain,  Term.  During  two 
years  he  had  sold  about  40  outfits 
without  advertising.  From  an  appli¬ 
cation  of  their  evaluation  system  as 
it  was  evolving  at  that  time,  Mr. 
Townsend  reported  he  had  figures  of 
the  Department  of  Commerce  for  1930 
showing  that  $225,000,000  was  in¬ 
vested  in  Tom  Thumb  golf  in  1930. 

“Advertising  sold  that  game  to  the 
public,”  he  said,  adding  about  $400,- 
000  was  spent  for  advertising  a  large 
part  of  which  was  in  newspapers. 

The  copy  and  layout  evaluation 
idea  was  born  in  1922  when  as  own¬ 
ers  of  the  gas  pump  firm,  the  Town¬ 
send  brothers  asked  an  agency  to 
submit  a  double-truck  color  ad  for 
the  Saturday  Evening  Post.  Three 
ads  were  offered  for  them  to  choose 
from. 

Selling  Power  Unknown 

“We  want  the  one  which  will  sell 
the  most,”  A.  J.  reports  himself  as 
saying.  He  received  the  reply  that 
no  one  could  know  until  after  pub¬ 
lication. 

“We  thought  there  must  be  some 
way  of  finding  out  before  publication 
whether  or  not  an  ad  was  any  good. 
So  we  set  ourselves  the  task  of  find¬ 
ing  out  why  certain  gas  pump  adver¬ 
tisements  sold  more  than  others.” 

With  no  previous  advertising  ex¬ 
perience  the  brothers  studied  adver¬ 
tising  in  comparison  with  the  sales 


trend  in  the  gas  pump  business  and 
discovered  what  they  believed  to  be 
certain  basic  elements  necessary  in 
ad  copy. 

The  brothers  entered  the  advertis¬ 
ing  field  in  1935  and  report  that  they 
were  rejected  by  the  advertising 
agencies.  Their  efforts  were  then 
toward  interesting  the  advertisers. 

208  Acceantt 

At  present  the  organization  has 
four  advertisers  using  the  system  di¬ 
rectly.  Fourteen  agencies  are  also 
employing  the  evaluation  system 
which  covers  a  total  of  268  accounts 
with  annual  advertising  expenditures 
of  $36,000,000. 

“We  serve  no  clients  directly  un¬ 
less  the  executive  in  charge  of  adver¬ 
tising  or  the  president  has  been 
taught  our  method,”  Mr.  Townsend 
reported.  The  four  large  advertiser 
clients  now  served  are:  Wrigley’s 
Chewing  Gum,  with  B.  K.  Wrigley 
knowing  the  method;  Quaker  Oats, 
with  Don  Douglas,  vice-president  in 
charge  of  advertising;  Philco,  with 
Sayre  Ramsdell.  vice-president;  and 
Bristol-Meyers,  with  Lee  Bristol. 

The  Townsend  company  does  no 
copy  writing.  Copy  and  layout  is 
evaluated  to  determine  its  pulling 
power  and  returned  to  the  agency 
with  suggestions  for  improvement. 

In  payment  for  instruction  of  an 
agency  executive  or  an  advertiser  in 
the  Townsend  system,  the  brothers 
Townsend  receive  a  percentage  of  the 
client’s  advertising  expenditure  over 
a  period  of  five  years  which  amounts 
to  about  the  cash  discount.  No  con¬ 
tract  is  signed  for  less  than  five  years. 


The  ADVERTISING  SURVEY 

By  WARBEN  L  BASSETT 


WHEN  WE  GET  MOPEY  about  things 

we  like  to  happen  upon  an  adver¬ 
tisement  such  as  that  placed  by  Mark 
Cross,  swank  New  York  store,  in 
New  York  Times,  Tuesday,  June  14. 

Things  may  be 
going  to  pot  but 
the  dog  fanciers 
march  forward 
with  their  chins 
up,  refusing  to 
be  bothered. 

The  advertise¬ 
ment  presented 
“Our  E)og  Can¬ 
teen.”  a  neat 
little  picnic  k  i  t 
lor  doggie,  all 
hemmed  about 
with  a  wicker 
basket,  and  sell¬ 
ing  for  $10.  If 
your  eyes  are 
good  you  can 
read  the  kit 
items  in  the  il¬ 
lustration  presented  h?rc.  The  on’v 
thing  left  out,  it  seems,  is  his  little 
bottle  of  Scotch. 

To  Mark  Cross,  however,  the  dog 
canteen  is  not  at  all  an  item  to  be  re¬ 
garded  with  levity. 

Miss  Lina  Robbins,  advertising 
manager,  reported  that  although  she 
had  no  exact  figures  on  sales  follow¬ 
ing  appearance  of  the  ad,  the  canteen 
is  a  popular  item  and  has  a  con¬ 
tinuous  sale.  This  week’s  copy  is  the 
first  placed  for  some  time  on  this 
merchandise. 

Any  day  now  we  expect  to  see  a 
dowager  with  her  doggie  and  her 
doggie’s  picnic  kit,  climbing  into  a 
limousine  for  a  carefree  day  in  the 
great  outdoors. 


Special  Section  Idea 
CARTOON  ADVERTISING  sections 
are  not  unknown,  the  Grand  Rapids 
Herald  for  a  number  of  years  has  is¬ 
sued  its  “Razzing  the  Rapids”  section 


OUR  DOG  CANTEEN 

mskea  a  tremendons  hit  with  dog* 
fanciers.  In  the  English  wicker 
basket  is  tvtrytking  a  well  fed,  well 
groomed  dog  requires . . .  dish  and 
bowl,  picnic  box,  wstgr  botrle, 
comb  and  brush,  his  leash  . . .  even 
t  rubber  hone  to  keep  him  eo* 
tertaioed.  $t0. 

MARK  CROSS 

fliik  Avenue  ai  SSnd 


drawn  by  Ray  Barnes,  but  the  newest 
example  from  the  Beaumont  (Tex.) 
Sunday  Enterprise  indicates  that 
newspapiers  with  st?ff  cartoonists  are 
overlooking  a  bet  when  they  do  not 
give  him  a  special  assignment  to  il¬ 
luminate  a  special  section,  at  spiecial 
compensation,  we  presume. 

The  Enterprise  section  emphasized 
the  June  bride  theme,  sold  six  extra 
pages  of  advertising,  and  created  a 
great  amount  of  goodwill  among  the 
advertisers. 

L.  C.  Lau,  advertising  manager  of 
the  morning  Enterprise  and  Evening 
Journal  tells  the  story,  as  follows: 

“June  was  just  two  weeks  away. 
There  was  need  for  an  idea.  An  idea 
to  obtain  a  fair  amount  of  extra  lin¬ 


age  for  the  June  Bride  promotion. 

“Last  year  we  published  four  pages. 
‘O  Promise  Me,’  in  story  and  picture 
form  showing  Bob  and  Betty  preparing 
for  the  big  jump.  The  candid  camera 
man  ‘shot’  Bob  ’and  Betty  in  the 
stores. 

Comict  FwmivlMd  Them* 

“And  so  with  just  two  weeks  to  go 
an  idea  was  needed  to  c^set  the  1937 
linage  and  to  make  a  gain  for  1938. 
Although  the  1937  feature  was  good, 
an  old  idea  does  not  sell  as  easily  as 
a  new  one. 

“Then  it  hit.  Someone,  or  all  in 
every  subscriber’s  home  reads  the 
‘funnies.’  That  was  it.  Why  not  let 
them  have  the  annual  June  Bride 
special  in  comic  strip  form?  We  did. 
‘Wedding  Bells’  was  the  result. 

“Jim  Bettersworth,  staff  artist  in 
the  local  advertising  department,  is 
no  mean  cartoonist.  Jim  in  his  time, 
and  he’s  still  young,  has  burned  many 
a  gallon  of  midnight  oil  drawing 
comic  strips  and  continuities.  And  so 
Jim  created  Bob  and  Ann,  spotted 
them  strolling  down  a  woody  lane  on  a 
moonlight  night  in  the  month  of  June 
and  as  millions  before  them  had  done, 
under  just  such  circumstances.  Bob 
popped  with  the  ‘Will  you  marry  me,’ 
and  Ann  replied  in  the  affirmative. 

“That  was  the  first  strip.  The  next, 
(paid  for  by  the  interested  party) 
showed  them  together  purchasing  en¬ 
gagement  and  wedding  rings  on  the 
budget  plan  in  the  city’s  leading  jew¬ 
elry  shop.  Then  followed  a  strip  with 
them  in  conference  with  a  building 
material  firm  and  letting  the  contract 
for  the  construction  of  their  ‘dream 
castle.’  So  it  went  from  strip  to 
strip,  making  banking  arrangements, 
buying  the  trousseau,  life  and  acci¬ 
dent  insurance,  cosmetics,  furniture, 
adequate  wiring,  water  heater,  range, 
refrigerator,  piano,  arranging  for 
many  services  and  amiably  agree¬ 
ing  on  the  brands  of  eats  and  drinks 
and  other  items  necessary  (all  paid 
for  at  regular  space  rates  plus  cost  of 
engravings)  to  the  conclusion  where 
Jim  noted,  for  interested  readers,  that 
Bob  and  Ann  lived  happily  ever  af¬ 
terwards. 

“The  idea  garnered  six  full  pages 
of  paid  advertising  and  gratified  the 
16  local  advertisers  who  bought  and 
paid  for  one  to  three  strips,  each  strio 
representing  a  quarter  page  of  space.’’ 

Brazen  Request 

IN  THESE  days  newspaper  advertis¬ 
ing  managers  see  red  very  easily. 
Sometimes  it  is  an  advertising 
agency  which  is  the  cause. 

Terming  it  “one  of  the  most  brazen 
letters  I  have  read,”  an  advertising 
manager  sent  us  the  following  epistle 
he  received  from  Terrill  Belknap 
Marsh  Associates,  480  Lexington 
Avenue,  New  York; 

“Gentlemen; 

“Please  advise  us  in  what  issue  you 
will  run  this  imp>ortant  release.  Also 
the  cost  of  10.000  tear  sheet  reprints 
and  whether  you  can  u.se  an  electro 
of  the  chamois  animal. 

“Thanking  you  for  your  co-opera¬ 
tion,  we  are, 

“Very  truly  yours. 

“Terrill  Belknap  Marsh  Associates, 
“T.  B.  Marsh,  per"  (undecipherable). 

Enclosed  was  a  400-word  blurb 
from  the  Tanners’  Council  of  Amer¬ 
ica  headed  “Term  Chamois’  Limited 
to  Specific  Tannage.” 

With  paid  linage  hard  to  get.  it’s 
■'ice  of  Terrill  Bel’xnaD  Marsh  to 
try  and  help  newspapers  fill  up  their 
columns. 

■ 

(Additional  advertiser  and  agency 
material  on  page  26) 
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McDonald  New  President 
Of  Classified  Managers 


By  D.  B.  BARNHART 


MINNEAPOLIS.  June  16— James  Mc¬ 
Govern.  Pittsburgh  Press,  was 
elected  president  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers  today  as  its  19th  annual 
convention  adjourned  after  a  four- 
day  session  at  the  Hotel  Nicollett.  He 
succeeds  the  late  Frank  A.  Becker, 
Flint  (Mich.)  Journal,  who  died  Dec. 
31. 

Other  officers  elected  include: 
First  vice-president.  Wayne  Moores. 
Charlotte  (N.  C.)  Obserrer;  second 
vice-president.  George  Saas.  Indian¬ 
apolis  News:  secretary,  Walter  Leh¬ 
mann.  San  Antonio  Express  and  News. 
treasurer,  re-elected,  Roy  Ballou, 
Peoria  (III.)  Star. 

Directors,  Henry  W.  Manz,  director 
ex-officio,  Cincinnati  Post;  Morton 
J.  A.  McDonald,  Oakland  Tribune, 
and  Wes  Sessions,  Salt  Lake  Tribune, 
both  re-elected;  Willis  Brown,  Min¬ 
neapolis  Star;  Earl  Beach,  Kalamazoo 
Gazette. 

Friends  of  the  late  Frank  Becker 


when  he  said  that  classified  must  be 
handled  more  from  a  news  angle  than 
from  an  advertising  angle  to  bring 
further  development. 

The  address  of  welcome  was  given 
by  Carl  Jones,  publisher,  Minneap¬ 
olis  Journal,  who  said  this  was  the 
first  convention  of  any  national  group 
of  newspaper  workers  ever  to  meet 
in  the  Twin  Cities. 


CUttified  chieft  •( 
Minneapolis;  Saatsd  | 
(I.  to  r.):  Carl  Sei¬ 
del,  Norristows 
Timet  -  Herald; 
C.  T.  Hardin,  Colwe- 
bus  Dispatch;  WH- 
mot  Calloway,  |ir. 
mingham  Pott;  J, 
Lapidet,  K.  C.  Jeer- 
nal-Post.  Standing  (L 
to  r.):  James  P.  Swee¬ 
ney,  Newark  Evenieq 
Newt;  R.  W,  Ahreet, 
Chicago  Daily  News; 
R.  E.  Ballou,  Paorii 
Star. 


Minute  addresses  of  welcome  were 
given  by  John  Cowles,  publisher,  John 
Thompson,  general  manager,  and  Sam 
Howard,  advertising  manager,  Min¬ 
neapolis  Star:  Joseph  Gooris,  advertis¬ 
ing  director.  St.  Paul  Dispatch- 
Pioneer  Press  and  F.  E.  Murphy,  pub¬ 
lisher,  Minneapolis  Tribune. 

Ralph  Ahrens.  Chicago  Daily  News 
gave  a  tribute  to  the  late  President 
Becker. 


Plan  1939  Used  Car  Week 


A  group  of  prominent  classified  managers 
at  this  week's  Minneapolis  convention. 
Seated  (I.  to  r.):  Joseph  Hopkins,  Phila¬ 
delphia  Inquirer;  Wayne  W.  Moores, 
Charlotte  (N.  C.)  Observer;  Henry  W, 
Mani,  Cincinnati  Pott.  Standing  (I.  to  r.): 
George  Saas,  Indianapolis  News;  W.  H. 
Pickett,  Cincinnati  Enquirer. 


First  session  Monday,  devoted  to 
used  car  advertising,  handled  by 
Stanley  S.  Adams,  Indianapolis  Star, 
assisted  by  Philip  D.  Crawford,  Buf¬ 
falo  Courier  Express  and  A.  H.  Van 
Duyn,  Cleveland  News.  Plans  were 
made  for  continuation  of  National 
Used  Car  Week  and  members  agreed 
that  factory  cooperation  to  the  local 
dealers  was  advisable  as  the  best 
method  of  helping  dealers  dispose  of 
used  cars.  Mr.  Van  Duyn  showed 
nearly  100  used  car  ideas  that  have 
prov^  successful  on  newspapers. 

The  afternoon  sessions,  divided  into 
two  groups  according  to  size  of  the 
papers,  were  under  the  supervision 
of  James  McGovern,  Pittsburgh  Press, 
for  the  larger  papers,  and  H.  J.  Ham¬ 
ilton,  London  (Ont.)  Free  Press,  for 
the  small  papers,  in  the  discussion  of 
modem  sales  management.  Mr.  Mc¬ 
Donald  led  the  discussion  of  the  larger 
papers  on  new  credit  and  collection 
methods  while  L.  A.  Amundson,  Sioux 
Falls  Argus-Leader  directed  the 
smaller  papers  on  the  same  subject. 

Classihed  managers  were  given 
many  ideas  on  getting  cooperative 
advertising  in  the  classified  columns 
from  HOLC  and  FHA  agents  who 
handle  the  sale  and  rental  of  govern¬ 
ment-owned  properties.  C.  M.  Car- 
roll,  New  York  Times,  who  led  a 
session  devoted  to  this  subject. 


showed  that  many  classified  manag¬ 
ers  had  materially  increased  their 
linage  by  getting  the  cooperation  of 
HOLC  regional  managers.  The  man¬ 
agers  in  many  cities  helped  to  sell 
advertising  to  their  outlet  realtors. 

Mr.  Van  Duyn  read  a  letter  from 
the  Washington  offices  of  the  HOLC 
offering  the  assistance  of  that  body  to 
classified  managers  in  helping  develop 
a  field  that  will  dispose  of  govern¬ 
ment-owned  properties. 

U.  S.  Real  Estate  Week  Urged 

Directors  of  the  association  were 
asked  to  learn  whether  the  National 
Real  Estate  Board  would  consider 
sponsoring  a  National  Real  Estate 
Week  annually.  It  was  suggested  this 
campaign  be  handled  along  lines  sim¬ 
ilar  to  the  recent  National  Used  Car 
Week. 


One  half  of  the  Tuesday  morning 
session  was  devoted  to  the  various 
uses  of  classified  promotion.  James 
P.  Sweeney,  Newark  Evening  Neios; 
Ralph  Ahrens.  Carl  W.  H.  Ganz,  Balti¬ 
more  Sunpapers,  and  William  C.  En¬ 
gel,  Des  Moines  Register  and  Tribune, 
showed  hundreds  of  effective  ways  of 
bringing  the  story  of  want  ads  to  the 
reading  public  and  the  advertiser. 

Of  all  forms  of  advertising  it  has 
been  again  demonstrated  during  the 
past  year,  that  the  most  effective 
method  of  classified  promotion  has 
been  through  the  columns  of  the 
newspapers. 

An  interesting  convention  feature 
was  a  two-reel  movie  from  the  Chi¬ 
cago  Daily  News  showing  how  that 
paper  presented  a  sales  talk  to  pros¬ 
pective  advertisers.  Ralph  Ahrens, 
classified  manager  of  that  paper,  said 
the  movie  had  been  one  of  the  most 
effective  means  of  selling  “hard-to- 
get”  accounts. 

Morning  newspapers  got  business 
building  ideas  in  the  session  handled 
by  Joseph  Hopkins,  Philadelphia  In¬ 


quirer.  Evening  paper  ideas  wm 
presented  by  Ralph  Ahrens.  New 
ideas  for  newspapers  first  in  the  field 
were  handled  by  Byron  Dietrich,  St 
Louis  Post-Dispatch,  while  a  forum 
for  newspapers  not  first  was  opened  by 
Philip  Cra^ord,  Buffalo  Courier-Ex¬ 
press.  More  than  50  workable  ideas 
for  small  newspapers  were  obtained 
in  the  session  for  those  papers,  under 
the  direction  of  D.  B.  Barnhart,  Mc¬ 
Keesport  (Pa.)  Daily  News. 

Harry  Gwaltney,  Milwaukee  Jour¬ 
nal,  dean  of  the  classified  managers, 
held  an  outstanding  session  Wednes¬ 
day  when  he  showed  what  100  papers 
did  in  promotional  work. 

Many  new  business  building  ideas 
were  presented  on  the  program  pre¬ 
sided  over  by  Loyal  Phillips,  Wash¬ 
ington  Herald  and  Times,  assisted  by 
Wilmot  Calloway,  Birmingham  Post; 
Harry  Keller,  Omaha  World  Herald, 
and  Mary  Ann  Petru,  Beaumont  En¬ 
terprise  Journal.  Discussion  on  the 
proper  scaling  of  rates  was  supervised 
by  William  Engel,  Des  Moines  Regis¬ 
ter  and  Tribune,  and  P.  A.  Cary, 
Madison  Newspapers,  Wisconsin. 
Many  methods  of  r^ucing  expenses 
without  hurting  personnel  or  eCS- 
ciency  were  presented  by  William 
Pickett,  Cincinnati  Enquirer,  and  L 
Weinstein,  Shreveport  Times. 

Carl  Ganz,  Baltimore  Sunpapers, 
suffered  abdominal  injuries  while  at¬ 
tending  an  outing  and  will  be  con¬ 
fined  to  hospital  for  a  week. 


presented  his  widow  a  plaque  and  a 


purse. 

National  Want  Ad  Week  awards 


went  to  K.  J.  Fryslie,  Clinton  (la.) 
Herald:  C.  Morrison,  Marshalltown 
(la.)  Times-Republican;  Mary  Ann 
Petru,  Beaumont  Enterprise;  Bert 
Reh.  Lancaster  (Pa.)  Newspapers;  Lee 
Hover.  Phoenix  (Ariz.)  Gazette;  Roy 
Johnson,  Honolulu  Star  Bulletin;  Wal¬ 
ter  Lehman,  San  Antonio  Express: 
Wilmot  Calloway,  Birmingham  Post. 
Other  awards  were:  Best  business 
building  idea:  first,  Morton  McDonald, 
Oakland  Tribune;  second.  Harry  Kel¬ 
ler,  Omaha  World-Herald;  best  idea 
t^or  future  building  of  clas.sified.  Miss 
M.  Marsh,  telephone  supervisor,  Phila¬ 
delphia  Record;  second,  E.  O.  McCann, 
Decatur  (lil.)  New  papers. 

One  hundred  and  twenty-one  classi¬ 
fied  advertising  managers  assembled 
in  Minneapolis  on  Monday  for  the 
convention  Thirty-two  wives  at¬ 
tended. 

Every  question  causing  concern  in 
the  classified  ranks  today  was  dis¬ 
cussed  at  the  four-day  session,  with 
solutions  being  given  by  the  best 
classified  men  in  the  business. 

Morton  J.  A.  McDonald  of  the 
Oakland  Tribune,  sounded  the  con¬ 
vention  keynote  at  the  noon  meeting 


CHICAGO  TIMES  PUBLISHES  DESPITE  BIG  FIRE 

A  FIRE  in  the  production  plant  of  the  Chicago  Times  June  15  swept  through 
40  press  units  before  it  was  brought  under  control  after  two  hours  but  it 
failed  to  keep  the  paper  from  publishing.  A  watchman  discovered  the  blaze 
in  the  reel  room  at  6:26  a.m.  All  editions  but  the  first  went  to  press  on  regu¬ 
lar  schedule  through  the  assistance  of  the  Chicago  Tribune  whose  presses 
and  mailing  rooms  were  volunteered  by  Col.  Robert  R.  McCormick,  publisher. 
The  Times  called  the  editions  printed  at  the  Tribune-  Fire  Final.”  with  the 
headline  ‘‘Fire  is  Out,  So  is  Times,”  next  edition,  ‘  Fire  Sports,”  headlined 
‘‘Are  We  Burned  Up?”,  and  the  third.  “Five  Diamond  File,"  headlined,  “Hot 
Off  the  Press.  The  Tribune’s.’’  S.  E.  Thomason,  publisher,  estimated  damage 
around  $25,000.  fully  insured.  Thursday  the  Tribune  c.ontinued  to  handle  part 
of  the  press  run,  and  all  editions  were  met  on  time,  with  15  Times’  press  units 
back  in  operation. 


New  York  Times  Warns 
Aggressor  Nations 


The  New  York  Times'  lead  editorial, 
June  14,  declaring  the  United  States 
“shall  be  fully  prepared,  if  war  on  a 
large  scale  envelops  Europe,  to 
choose  the  side  of  the  democracies," 
brought  official  corrunent  from  Secre¬ 
tary  of  State  Hull  and  an  unofficial 
German  reaction  from  the  Berlin 
Lokal-Anzeiger  this  week. 

Secretary  Hull  commented  favor¬ 
ably  on  the  editorial,  “A  Way  of  Life," 
at  his  Wednesday  press  confer- 


GETS  FIRST  CONVICTION  IN  WATERBURY  EXPOSE 

THE  FIRST  CONVICTION  has  been  written  into  the  records  in  Connecticut 
as  the  result  of  the  Waterbury  American  and  Republican  expose  of  graft 
and  corruption.  Charged  with  violation  of  the  anti-bribery  statute,  former 
State  Senator  Nathan  Spiro,  one  of  32  men  under  arrest,  pleaded  guilty  at 
Hartford  June  10  and  was  fined  $1,500.  The  court  said  it  was  being  lenient 
because  Spiro,  71,  is  ill.  The  extraordinary  grand  jury  is  still  in  session  daily 
at  Waterbury  and  more  arrests  are  expected. 


WILL  MAINTAIN  $50  NEWSPRINT  PRICE 

QUEBEC,  June  15 — Canadian  newsprint  will  sell  at  $50  per  ton  for  the  last 
six  months  of  1938,  Editor  &  Publisher  is  informed,  Canadian  newsprint 
firms  refusing  to  follow  the  lead  set  by  Great  Northern,  and  reduce  their 
prices  to  $48  per  ton. 


Among  other  things,  the  Times 
warned  that  "the  aggressor  nations 
will  make  a  mistake  if  they  assume 
from  our  unwillingness  to  pledge  our¬ 
selves  to  a  specific  course  of  action 
tliat  it  is  safe  to  leave  us  out  of  their 
calculations.”  Our  preparedness  to 
“choose  the  side  of  the  democracies” 
it  said,  will  mean,  “at  the  very  least 
what  it  meant  in  the  years  from  1914 
to  1916  ...  a  deliberate  policy  of  fav¬ 
oring  our  friends.” 

The  Lokal-Anzeiger,  declaring  “it 
is  necessary  for  the  White  House  to 
say  what  it  thinks  of  this,”  termed  the 
editorial  "a  stab  in  the  back  to  the 
official  policy  in  Wa.shington  and  a 
brazen  attempt  to  tie  down  the 
United  States.”  It  also  said  "the 
article  is  in  its  motivation  an  infamy 
and  in  its  aim  a  revelation  of  the  war 
policy  of  the  men  behind  it.” 

Arthur  Hays  Sulzberger,  publisher 
of  the  Times,  asked  by  Editor  &  Pub¬ 
lisher  for  comment,  said  he  had  none 
to  make.  “The  editorial,”  he  said, 
“speaks  for  itself.” 
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Bulling  Powei: 

Milwaukee’s  diversified  industries 
spout  paychecks  with  a  regularity, 
uniformity  and  certainty  which  almost 
matches  “Old  Faithful’s”  eruptions. 


In  good  times  or  recessions,  buying 
power  in  Milwaukee  follows  the  trend, 
but  it  never  “dries  up”,  never  shrinks  to 
the  dribble  experienced  in  specialized 
industrial  centers.  Because  no  one  indus¬ 
try  controls  more  than  10%  of  Milwau¬ 
kee’s  total  manufacturing  payroll! 

Protected  by  diversification  and  bal¬ 
ance,  Milwaukee’s  factory  payroll  is  fur¬ 
ther  stabilized  by  the  fact  that  many 
industries  here  are  producers  of  basic 
commodities.  Output  of  a  great  number 
of  plants  goes  to  agricultural  consumers. 

Important  at  all  times,  selectivity  in 
marketing  takes  on  added  importance  in 
periods  of  recession  —  and  so  does  the 
reliable  Milwaukee  -  Wisconsin  market. 
Sixth  city  in  factory  payrolls,  second  in 
per  capita  wealth  created  by  manufac¬ 
turing,  Milwaukee  makes  so  many  things 
for  a  living  that  earning  power  is  always 
high  enough  to  keep  the  business  pot 
boiling  merrily.  It  is  economical  to  sell 
because  one  new^spaper  is  read  in  more 
than  7  out  of  every  10  homes  in  Milwau¬ 
kee  and  suburbs. 

Chart  at  left  shows  how  Milwaukee  indus 
tries  contribute  to  the  total  factory  payroll. 


THE  MILWAUKEE  JOURNAL 


O’MARA  &  ORMSBEE,  Inc.,  New  York,  Chicago,  Detroit,  Boston,  Atlanta,  Los  Angeles,  San  Francisco 


12 


EDITOR  &  PUBLISHER 


O’Brien,  N.  Y.  Sun  Editor, 
Gets  Honorary  Degree 


Manhattan  College  Awards  Him  a  Doctor  of 
Letters,  Citing  His  "Sparkling 


Literary  Gifts' 


FRANK  M.  O'BRIEN,  editor  of  the 

New  York  Sun.  received  an  hon¬ 
orary  degree  from  Manhattan  College, 
June  14.  at  the  eighty-fifth  commence¬ 
ment  exercises  held  on  the  Riverdale 
campus  of  the  college  in  New  York. 

The  degree  of  Doctor  of  Letters 
was  presented  to  Mr.  O'Brien  by 
Cardinal  Hayes  who  was  celebrating 
the  fiftieth  anniversary  of  his  grad- 


nalism’*  phrase  is  particularly  apt 
when  applied  to  the  New  York  Sun 
editor  who  for  many  years  has  metic¬ 
ulously  avoided  the  limelight,  has  re¬ 
fused  to  make  speeches  or  grant  in¬ 
terviews.  He  had  also  successfully 
avoided  the  news  cameras,  and  until 
he  was  honored  by  Manhattan  College 
this  week,  neither  the  files  of  Editor 
&  Publisher  nor  of  three  picture  ser¬ 
vices  had  a  photograph  of  him. 

Secretary  to  Congressman 

Mr.  O'Brien  was  born  in  Dunkirk, 
N.  Y.,  March  31,  1875,  and  educated  at 
St.  Joseph’s  College,  Buffalo,  being 
graduated  in  1891.  He  first  worked  as 
a  stenographer,  and  then  went  to 
Washington  as  secretary  to  a  Con¬ 
gressman  from  the  Buffalo  area. 

His  two  older  brothers,  John  and 
Thomas,  were  at  that  time  reporters 
on  the  Buffalo  Inquirer  and  the 
Courier,  respectively.  When  young 
Frank  returned  from  Washington  he 
entered  newspaper  work  as  a  re¬ 
porter  for  the  Buffalo  Express.  He 
was  then  18  years  old.  Working  for 
competing  papers,  all  three  brothers 
made  their  mark  in  Buffalo  journal¬ 
ism.  John  was  city  editor  of  the 
Inquirer  at  the  age  of  19  and  Frank 
became  city  editor  of  the  Express  in 
1896  at  the  age  of  20. 

When  O'Brien  joined  the  Express 
Samuel  G.  Blythe  was  city  editor  and 
a  staff  member  was  Frank  Parker 
Stockbridge,  who  later  became  a 
widely  known  writer. 

Most  Popular  Staff  Man 


in  1916,  leaving  in  1918  to  spend  six 
years  as  editorial  writer  on  the  Herald. 

Joining  the  Sun  for  the  third  time 
in  1924,  Mr.  O’Brien  has  remained 
there  since.  He  was  appointed  editor 
Dec.  1.  1926. 

In  addition  to  his  newspaper  work, 
Mr.  O'Brien  has  written  numerous 
short  stories,  a  book  “New  York  Mur¬ 
der  Mysteries,”  which  appeared  in 
1932,  and  a  volume  of  verse.  His  best 
known  work  is  “The  Story  of  The 
Sun.”  written  in  1918. 

His  Pulitzer  prize  editorial  was 
written  in  1921  for  the  Herald. 


RETURNING  FROM  CHH 


Jane  Howard,  staff  writer  on  t 
Honolulu  Advertiser  and  daughter 
Roy  W.  Howard,  president  and  ed; 
of  the  New  York  World-Telegra 
will  return  from  the  Orient  June  ? 
During  the  trip,  made  almost  e 
tirely  by  air,  she  has  interview 
prominent  people  for  her  p.3- 
Among  those  with  whom  she  di 
cussed  the  Far  Eastern  turmoil  wt 
Madame  Chiang  Kai-Shek,  H.  H 
Kung,  Paul  V.  McNutt  and  Manuel 
Quezon.  She  also  filed  eye-witnes 
stories  of  the  bombings. 


"SPECIAL"  SUSPENDS 

Following  the  death  of  H.  D.  La- 
Coste  on  June  6,  the  special  repre¬ 
sentative  firm  bearing  his  name  was 
discontinued  this  week.  The  com¬ 
pany  represented  two  papers,  the 
Scranton  (Pa.)  Times  and  the  Bur¬ 
lington  (Vt.)  Free  Press.  The  former 
paper  is  now  represented  by  George 
A.  McDevitt  Co.  The  Free  Press  has 
not  named  a  successor. 


CIRCULATORS  TO  MEET 

The  New  England  Circulation 
Managers’  Association  will  hold  its 
annual  convention  at  the  Ocean  House 
at  Watch  Hill,  R.  I.,  July  20  and  21. 


MICH.  DAILY  SUSPENDS 

The  Hancock  (Mich.)  Copper  Jour¬ 
nal  suspended  publication  June  7  after 
54  years  of  publication. 


VOTE  USUAL  DIVIDENDS 

Directors  of  Chicago  Daily  Neits, 
Inc.,  last  week  declared  the  usual 
semi-annual  dividend  of  50  cents  a 
share  on  common  stock  and  regular 
quarterly  dividend  of  $1.75  a  share  on 
pi  eferred. 


Frank  M.  O'Brien  (left)  photographed 
with  Hit  Eminence  Patrick  Cardinal  Hayes 
at  the  Manhattan  College  commencement 
exercises  Wednesday. 


nation  from  Manhattan  College.  The 
award  to  the  editor  marks  the  first 
time  in  recent  years  that  Manhattan 
College  has  conferred  an  honorary 
degree  upon  a  newspaperman. 

Won  Pulitzer  Prize 

The  citation  read; 

“Frarnk  Michael  O'Brien — the  com¬ 
plete  journalist;  editor  of  the  New 
York  Sun;  trained  to  his  profession 
from  youth  in  the  practical  school  of 
newspaper  publication;  writing  for 
the  Buffalo  Express,  the  New  York 
Press,  the  New  York  Herald  and  the 
New  York  Sun,  he  performed  in  vari¬ 
ous  capacities  so  notably  as  to  merit 
an  important  editorship.  So  brilliantly 
did  he  wield  his  pen  that  he  was 
awarded  the  Pulitzer  Prize  for  his 
editorial.  'The  Unknown  Soldier’;  and 
through  his  book.  'The  Story  of  'The 
Sun,’  sparkling  with  his  literary  gifts, 
he  became  the  originator  of  the  biog¬ 
raphy  of  a  newspaper.  The  distinc¬ 
tion  of  a  newspa{)er  is  not  unrelated 
to  its  editor.  Recently  the  University 
of  Missouri  bestowed  upon  the  Sun  the 
medal  of  honor  for  journalism  in 
recognition  of  excellence,  intellectual 
candor  and  moral  courage — qualities 
which  do  not  inhere  primarily  in  the 
printed  sheets.  Wherefore,  in  token 
of  his  accomplishments  and  to  pro¬ 
claim  principled  judgment  in  a  man 
whose  identity  is  usually  concealed  in 
the  customary  anonymity  of  jour¬ 
nalism,  but  whose  pen  is  a  source  of 
needed  guidance  to  this  topsy-turvy- 
dom  he  is  presented  for  the  honorary 
degree  of  Doctor  of  Letters.” 

“The  custcmary  anonymity  of  jour- 


Frank  O’Brien  was  considered  the 
most  popular  man  on  the  staff,  his 
associates  in  those  days  say.  When 
the  city  editorship  beca:’it  vacant,  the 
managing  editor  asked  the  staff  to 
name  their  first  and  second  choices 
for  city  editor.  Mr.  O’Brien’s  name 
was  first  on  every  ballot.  He  re¬ 
mained  city  editor  until  1904  when 
he  joined  the  New  York  Sun  staff 
where  his  brother  John  had  preceded 
him.  John  later  resigned  to  become 
secretary  to  Mayor  George  B.  Mc¬ 
Clellan.  When  his  brother  John  was 
appointed  a  city  commissioner,  Frank 
O’Brien  became  secretary  to  the 
mayor,  serving  from  1906  to  1910. 

From  1912  to  1915  the  present  Sun 
editor  was  special  writer  and  editorial 
writer  for  the  New  York  Press.  He 
rejoined  the  Sun  as  an  editorial  writer 


.  .  .  but  in  ISetv  York  if’s  the 
pulling  power  of  The  Sun! 


Is  Your  Product  on  Sale  in  the 
2,000  or  More  Food  Stores  of  the 
Washington  (D.  C.)  Major  Market 


-that  supply  the  more  than  three  quarters  of  a 
million  people  in  the  National  Capital  and  the 
25-mile  shopping  radius  into  Maryland  and 
Virginia? 


THE  STAR — Evening  and  Sunday — with  its 
controlled  home  delivered  circulation,  is  the 
ONE  and  MOST  DIRECT  way  to  carry  your 
message  into  these  homes  where  the  average 
spendable  income  is  $3,463.00. 


Washington,  D.  C.,  (including  Maryland  and 
Virginia  suburbs l.isa  $622.000,000.00 Market 
— the  Nation's  brightest  business  spot! 


An  Associated  Press  Nev^spaper 
Member  Metropolitan  Sunday  Newspaper- 
North  American  Newspaper  Alliance 


jr'if/i  Sunday  Morning  Edition 


WASHINGTON,  D.  C. 


(TiicttKO  Oftlre 
i.  K.  M'TZ 
Tribune  Tower 


OF 


BARTLEY  RESIGNS  ! 

E.  Ross  Bartley,  former  Washins- 
ton,  D.  C.,  correspondent  for  the  As¬ 
sociated  Press  and  former  secretai)' 
of  Gen.  Charles  G.  Dawes  when  i 
was  U.  S.  Vice-President,  is  resigning 
from  the  Chicago  publicity  firm  of 
Bartley  &  Barclay  to  become  direworP 
of  the  University  of  Indiana  news 
bureau,  effective  July  1.  Mr.  Bartley 
was  with  the  AP  for  nine  years.  He 
was  director  of  publicity  for  A  Cen¬ 
tury  of  Progress  Exposition  in  Chi¬ 
cago,  1933-34. 


Imagine,  if  you  can,  a  day  or  a  week  without  the 
news.  The  effect  on  the  social  and  economic  con¬ 
ditions  of  a  community  would  be  paralyzing. 

Consider  the  effect  on  your  life  and  that  of  your 
family.  Without  the  news,  your  business,  your 
home,  your  thinking  —  in  brief,  your  very  existence 
—  would  be  mired  in  ignorance  and  confusion. 

Where  could  you  secure  complete,  interesting, 
up-to-the-minute  news  of  what's  going  on  a  block 
away  or  ten  thousand  miles  distant?  Where  could 
you  get  fresh  information  about  business  condi¬ 
tions?  Political  trends?  Prices?  Supply?  Demand? 
Weather?  Schools?  Theaters?  Clothes?  Foods? 
Sports?  And  a  thousand  other  things? 


copies  are  sold  daily— more  copies  than  families 
in  the  United  States. 

In  Detroit,  it's  The  Detroit  News.  The  News 
carries  your  advertising  message  into  more  homes 
in  the  Detroit  area  than  any  other  newspaper. 
And  in  those  homes.  The  Detroit  News  is  read  by 
the  entire  family.  Its  city  circulation  is  76%  home- 
delivered  by  exclusive  News  carriers.  And  in 
Detroit.  243,000  homes  (161,700  of  whom  read  no 
other  newspaper)  would  not  be  without  The  Newsl 
Total  circulation  of  The  Detroit  News  is  323,850 
week-days;  385,090  Sundays. 

But  it  is  not  circulation,  alone,  that  makes 
The  Detroit  News  the  outstanding  selling  medium 
of  the  Detroit  trading  area;  it  is  also  the  recogni¬ 
tion  among  readers  that,  whatever  they  wont  to 
buy.  The  Detroit  News  pages  are  their  best  market 
place  and  buying  guide. 


INTERESTING  Early  in  the  19th  century. 
Henry  Ingram  Blake,  employed  on  the  Boston  Palladium, 
stopped  waiting  for  news  to  come  to  the  oliice  and  went 
out  in  person  after  such  items.  At  first  he  went  to  coffee 
houses  for  accounts  of  events  the  sea  captains  brought  in. 
Later  he  had  his  own  skiff  and  met  incoming  vessels  to 
get  the  news. 


IMPORTANT  In  the  six  counties  comprising  the 
Detroit  trading  area,  there  are  115,604  employees  in  retail 
and  wholesale  trade  alone;  39,877  active  proprietors  of 
businesses;  75,225  employees  in  non-manufacturing  pursuits. 
These  three  groups  combined  represent  a  city  the  size  of 
Pittsburgh  on  the  basis  of  only  two  dependents  lor  each 
person  gainfully  employed.  At  all  times,  Detroit  is  a  huge 
market  for  consumption  of  goods  and  services. 


Detroit  Kews 

THE  HOME  NEWSPAPER 
>rk;  I.  A.  Klein,  Inc.  •  Chicago:  J.  E.  Lull 


41,000,000  COPIES  SOLD  DAILY 

Thert'i 


's  why  everybody  in  America  who  reads, 
reads  newspapers.  And  that's  why  41,000.000 


-ADVERTISING 


EDITOR 


P  U  B  L  I  S  H  E 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHIMAN 


No.  70.  Corsets 


they  run  a  six  week  campaign  with  j 
a  simple  piece  of  copy,  using  the 
headline  aforementioned,  “You  can 
LOOK  from  10  to  20  pounds  smaller.”  i 
A  brief  description  of  the  garments  j 
offered  should  then  follow  and  a  price 
range  of  from  $3.50  to  $10,  provided 
the  store  carries  garments  in  that 
price  range.  Unless  all  signs  fail,  the 
corset  shop  will  have  an  immediate 
reaction  and  it  will  find  itself  doing 
business  with  a  great  many  strangers 
who  will  inevitably  bring  to  the  store 
other  prospects  for  other  types  of 
garments. 


ALMOST  ANY  DOCTOR  will  vouch 
for  the  truth  of  this  statement:  “It 
is  more  simple  for  the  average  per¬ 
son  to  give  up  cigarettes,  alcohol, 
cigars,  or  any  other  so-called  minor 
vice  than  to  place  themselves  on  a 
strict  diet  program;  and  there  seems 
to  be  little  difference  between  the 


sexes. 

Insurance  salesmen  know  how  dif¬ 
ficult  it  is  to  have  their  prospects  go 
on  a  careful  diet  for  two  months  prior 
to  an  examination  for  a  large  policy 
but  here  and  there  you  find  a  pros- 
p)ect  who  is  willing  to  make  this  sac¬ 
rifice. 


Women,  by  and  large,  are  more 
willing  to  restrict  their  diet  and  adopt 
a  program  of  eating  and  exercise  that 
will  keep  their  bodies  trim.  There 
are,  however,  in  every  trading  center, 
thousands  upon  thousands  of  women 
from  30  to  50  years  of  age — most  of 
them  married  —  who  cannot  bring 
themselves  to  adopt  a  simple  diet  with 
most  fats  and  carbohydrates  elimi¬ 
nated.  It  is  to  this  group  that  the 
corset  shop  advertiser  should  direct 
his  copy  and  it  is  from  this  group  that 
a  very  profitable  clientele  may  be  de¬ 
veloped. 


ler”  seven  strangers  entered  her  shop 
but  because  her  stock  was  top  heavy 
with  corsets  for  slender  women,  she 
could  not  successfully  fit  two  of  these 
women.  The  same  ad  was  run  Tues¬ 
day  and  the  following  day  11  women 
came  in.  She  sold  four  of  them.  By 
the  end  of  the  week,  some  30-odd 
women  had  been  in  her  shop  but, 
because  of  not  having  correct  sizes, 
these  customers  went  to  other  stores. 
They  had  been  sold  an  idea  and  they 
wasted  no  time  in  the  selection  of  a 
well-boned,  well-fitted  garment  that 
would  reduce  their  hipline  and  give 
them  the  appearance  of  looking  smal¬ 
ler. 


A  Case  History 

TWO  YEARS  AGO  a  small  corset  shop 
in  an  Ohio  city  found  itself  sadly 
in  need  of  cash  and  credit.  The  shop 
owner,  a  middle-aged  widow,  of  slight 
build,  had  accumulated  a  stock  of 
corsets  that  could  be  fitted  to  only 
about  three  out  of  ten  women  who 
came  in  the  shop.  Putting  it  another 
way,  they  were  garments  designed  for 
slender  women  and  those  with  trim 
figures.  Stout  women,  those  who  could 
not  bring  themselves  to  a  reducing 
diet,  came  to  this  shop  and,  in  most 
cases,  walked  out  because  the  owner 
did  not  have  their  sizes  and  if  she 
had  the  size  she  did  not  have  the 
price  range  that  was  satisfactory  to 
the  prospect.  The  local  advertising 
manager  of  the  leading  paper  com¬ 
piled  a  brief  history  of  the  business 
and,  after  analyzing  the  facts  he  sub¬ 
mitted,  a  test  campaign  was  prepared 
devoted  to  one  single  theme — “You 
can  LOOK  from  10  to  20  pounds  smal¬ 
ler  in  a  (blank)  corset.” 


Size  of  the  Ads 


Manufacturer  Helped 

AT  THE  SUGGESTION  of  the  local 
advertising  manager,  she  wrote  a 
strong  letter  to  the  factory  and  urged 
them  to  consign  to  her  about  $400 
worth  of  garments — in  two  models 
and  in  two  price  ranges — $3.50  to  $5. 
She  sent  clippings  of  her  ads  and  a 
record  of  her  first  week’s  sales  and 
lost  customers.  The  manufacturer 
supplied  her  with  the  garments. 

Today,  two  and  a  half  years  after 
this  test  was  started,  the  shop  owner 
now  is  a  regular  advertiser.  She  owns 
a  good  looking  car;  she  has  money  in 
the  bank  and  she  is  running  the  same 
copy  she  ran  two  and  a  half  years  ago. 


Notional  Corset  Advertising 
TWENTY-FIVE  YEARS  AGO  more 
than  15  corset  manufacturers  were 
considered  national  advertisers.  To¬ 
day  there  are  only  two  or  three.  One ! 
of  the  quickest  ways  to  impress  any 
corset  manufacturer  as  to  the  value 
of  any  daily  newspaper  is  to  produce 
one  or  two  success  stories  over  the 
name  of  a  local  advertiser. 

No  advertising  medium  is  so  well 
adapted  to  corset  advertising  as  the 
daily  newspai)er.  There  is  a  constant 
flow  of  women’s  news,  pattern  depart¬ 
ments,  advice  to  the  lovelorn,  fiction, 
moving  picture  pages,  radio  logs,  so¬ 
ciety  pages,  and  women’s  sports. 
There  are  more  corset  prospects  read¬ 
ing  newspapers  than  read  or  hear  any 
other  advertising  message.  News- 1 
papers  are  the  ideal  medium  for  all ; 
wearing  apparel  and  are  ideal  for  cor¬ 
sets.  ' 


NEW  WESTERN  DAILY 


’The  Tucumcari  (N.  M.)  American, 
a  new  evening  daily  recently  made  its  i 
appearance.  James  F.  Drake  is  editor 
and  manager,  and  C.  L.  Stanley  ad-  : 
vertising  manager.  Inland  Newspaper  | 
Representatives,  Inc.,  represents  the  J 
daily  nationally. 


Another  City 

SIX  MONTHS  after  this  test  was 
started  the  campaign  was  sold  to  a 
chain  of  shops  in  a  city  of  one  million 
population.  These  stores  were  well 
financed  but  70%  of  their  copy  was 
directed  at  slender  women.  The 
same  copy  was  rxm  for  a  period  of  six 
weeks  and  the  results  were  astonish¬ 
ing.  These  five  shops  now  run  an  ad¬ 
vertisement  five  days  a  week  and, 
whereas  they  used  12,000  lines  in  1936, 
their  linage  jumped  to  16,000  lines  in 
1937;  and,  at  their  present  rate,  they 
will  probably  top  18,000  lines  in  1938. 


91%  GAIN 
in  building 
construction 


•  FOR  YEAR  1937 


*4,781,087 


A  Quick  Sale 

ONE  of  the  quickest  ways  to  build  a 
case  history  of  how  frequent  inser¬ 
tions  produce  more  sales  is  to  pick 
out  one  corset  shop  and  suggest  that 


•  FOR  YEAR  1936— $2,503,800 


BECAUSE  of  limited  finances,  it  was 
not  possible  for  this  corset  shop 
owner  to  run  more  than  a  two-inch 
ad  if  she  was  to  have  an  ad  in  the 
paper  five  days  a  week.  At  first  she 
was  reluctant  to  use  small  copy  be¬ 
cause  the  manufacturer  who  supplied 
her  with  most  of  her  garments  had, 
from  time  to  time,  sent  her  ads  that 
occupied  from  100  to  150  lines.  These 
ads  would  be  run  infrequently — pos¬ 
sibly  two  or  three  times  a  month — 
and  because  the  copy  was  not  aimed 
at  a  specific  group,  very  few  new 
customers  entered  her  store.  Re¬ 
luctantly  she  O.  K.’d  the  copy  and  the 
campaign  was  started,  five  times  a 
week,  the  test  to  run  six  weeks. 


In  May  .  .  . 


of  this  amount  $3,497  837  was 
spent  for  industrial  and  retail 
business  buildings,  $1,283,250  for 
private  dwellings.  Authority 
Akron  Chamber  of  Commerce. 


Largest  Circulation 
in  the  History 
of  the 

Baltimore  Sunpapers 


COVER  THE  ALERT,  FREE 
SPENDING  AKRON  MARKET 


at  one  economical  cost  by  plac¬ 
ing  your  advertising  in  the 


DAILY  (M&E) 


305,744 


Everything  in  Baltimore 
Revolveg  Around 


AKRON 

BEACON 

JOURNAL 


First  Results 

THE  Tuesday  following  the  appear¬ 
ance  of  the  first  ad  with  the  headline 
“You  can  LOOK  10  to  20  pounds  smal- 


THE 

Morning 


mm  SUN 

Evening  Sunday 


Represented  by 
STORY.  BROOKS  &  FINLEY 


Sumni£I 


-ized! 


NEA  comics  help 
readers  laugh  off  the 
hot  days  of  summer. 
They  bring  just  the 
brand  of  light  humor 
and  easy  reading  that 
folks  sit  back  and  en¬ 
joy.  They  arc  planned 
far  in  advance  to  hold 
vacation  readers.  This 
m  o  n  t  h,  circulation 
managers  of  NE.A 
client  newspapers  wel¬ 
come  these  new  con¬ 
tinuities  in  NEA  comic 
strips: 


FRECKLES 
AND  HIS 
FRIENDS 


Away  to  a  boys’  camp 


WASH  TUBBS 


Boisterous  love  and  a 
new  adventure 


BOOTS  AND  HER 
BUDDIES 


June  wedding?  Read¬ 
ers  wonder! 


ALLEY  OOP 


Cave  man  humor  in  a 
new  cave  man  land 


MYRA  NORTH 


A  new  reader-holding 
story  with  Myra  chas¬ 
ing  spies 


Write  for  Saitiplf 
of  All  NEA  Coinici 


m 


y 
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3000 


iner. 


INQUIRIES  IN  10  DAYS— for 


^ati  JCrancittco  (CtfrontcU 


SAN  FRANCISCO 


OFFICE  OF 
Paul  C.  Smith 


June  4t  1938 


Ur.  Drew  Pearson 
%  United  Feature  Syndicate 
220  E.  42nd  Street 
New  York,  N.Y. 

Dear  Drew  Pearson: 


I  thought  that  you  and  Bob  Allen  would 
be  interested  in  knowing  something  of  the  experience 
we  had  with  your  column  here  in  the  past  few  weeks. 

We  *ve  been  making  a  test  of  all  features 
by  the  simple  process  of  dropping  them  out  of  the  paper 
without  announcement  or  comment  for  a  period  of  a  week 
or  ten  days  with  the  view  to  finding  out  what  accumu¬ 
lates  by  way  of  reaction  from  our  subscribers. 

Y/e  have  been  going  through  this  process  for 
the  last  six  weeks  or  so  and  two  or  three  features 
which  were  dropped  produced  no  Important  reaction  one 
way  or  the  other  with  the  result  that  we  learned  posi¬ 
tively  that  they  were  of  no  circulation  Importance; 
therefore,  we  boiled  them  out  of  the  paper. 

In  the  first  two  days  of  the  elimination 
of  the  ?4erry-Go-Round  we  had  virtually  no  response. 

On  the  third  day  inquiries  began  to  come  in  and  by  the 
end  of  ten  days  we  had  accumulated  by  telephone,  tele¬ 
graph  and  letter  something  over  3.000  inquiries  about 
the  column. 

As  you  know,  any  individual  feature  in  a 
paper  of  120,000  daily  circulation  which  will  produce 
3,000  observations  from  subscribers  is  a  particularly 
strong  feature.  I  knew  that  you  and  Bob  Allen  would 
like  to  know  this. 


Very  truly  yours. 


WASHIKGTOK 

MERRY -60- 

ROUND 

By  DREW  PEARSON  and  ROBERT  S.  ALLEN 


Imples,  please  write  to 

E  A  T  U  R  E 
YNDICATE 

0  EAST  42nd  street 
EW  YORK  CITY 


PCS/BK 


EDITOR 


PUBLISHEB 


Western  Papers’  Growth 
Astonishes  Amos  Stote 

Adman  Abroad  12  Years  Finds  Many  Have 
Adopted  “Big  City  Stuff"  .  .  .  Says  Changes 
In  Advertising  Are  Not  All  to  the  Good 
By  AMOS  STOTE 

AFFILIATED  WITH  KIMBALL,  HUBBARD  &  POWEL 


(This  is  the  second  erticle  on  rediscover* 
inq  Americe  by  Mr.  Stote,  veteran  adver¬ 
tising  man,  who  has  just  returned  after  12 
years  of  advertising  work  in  England  and 
France.) 

WHEN  I  DEPARTED  this  life  for 
Europe  12  years  ago  cellophane  was 
a  novelty.  Now  it  is  not  only  an  ap¬ 
parent  necessity,  but  an  epidemic. 
More  significant  even  than  its  many 
excellent  services  is  the  fact  that  it 
seems  to  stand  as  a  symbol  of  a 
change  which  has  brought  merchan¬ 
dise  to  a  new  high  level.  I  refer  to 
the  advancement  which  has  been  made 
in  the  packaging  and  designing  of  all 
manner  of  wares. 

Appearance  has  become  a  powerful 
factor  in  the  sale  of  products.  Once 
we  only  expected  beauty,  taste  and 
balanced  design  in  things  avowedly 
decorative;  luxury  things.  Now  beau¬ 
ty  is  a  deciding  factor  in  the  purchase 
of  utility  products,  from  things  selling 
for  a  cent  via  slot  machines  to  rail¬ 
way  trains  selling  transportation  and 
public  buildings  selling  space.  The 
result  is  that  such  men  as  Walter 
Teague,  Ben  Nash  and  Egmont  Ahrens 
have  developed  specialized  positions 
for  themselves,  combining  art,  archi¬ 
tecture  and  engineering  with  machines 
and  materials  in  a  most  remarkable 
manner. 

Architectural  Triumphs 

All  the  way  across  the  continent  I 
saw  beautiful  new  houses,  schools, 
churches,  apartment  buildings,  fac¬ 
tories,  post  offices,  and  stores;  and 
then  came  the  wonder  of  New  York’s 
skyline.  So  it  seems  evident  that 
modern  business  and  its  needs  have 
resulted  in  the  creation  of  architec¬ 
tural  triumphs  as  fine  as  only  reli¬ 
gious  zeal  could  once  accomplish. 

But  I  must  go  back  to  Tucson, 
where  I  had  a  talk  with  “Bill”  Mat¬ 
hews.  editor  of  the  Arizona  Star.  I 
spoke  to  him  of  the  loveliness  of  much 
of  our  modem  architecture  and  espe¬ 
cially  of  the  school  buildings  of  the 
Great  West.  Was  the  work  going 
on  inside  as  fine  as  outward  api>ear- 
ances?  His  answer  was  that  commu¬ 
nism  was  probably  being  taught.  But 
that  did  not  seem  to  bother  him  for 
he  declared  that  we  as  a  nation  were 
too  soft;  that  we  needed  a  fight. 

Cart  Lika  Fliat  After  Sugar 
Perhaps  Mathews  was  only  half 
serious;  but  his  remark  brought  up 
something  which  had  been  bothering 
me  ever  since  I  landed  at  San  Fran¬ 
cisco.  The  question  of  what  is  hap- 
ptening  to  and  among  the  consumers 
of  tomorrow?  Every  male  and  female 
over  12  apparently  demanded,  and 
had,  a  motor  car  of  some  sort  I  saw 
them  encircling  school  buildings;  oc¬ 
cupying  every  available  parking  space 
around  college  campuses;  lined  up  in 
front  of  soda  fountain  establishments 
and  hot  dog  stands.  Wherever  our 
juniors  refreshed  either  their  minds 
or  bodies  there  were  cars  as  thick  as 
flies  around  old  fashioned  sugar  bar¬ 
rels. 

Mind  you,  motor  cars  have  served 
me  well.  I  have  written  advertising 
plans  and  campaigns  for  several  of 
the  world’s  most  celebrated  cars  both 


here  and  in  Europe;  but  I  have  never 
owned  one;  have  never  driven  one; 
and  1  can  still  recall  the  thrill  of 
possession  which  came  with  my  first 
bicycle,  purchased  with  my  own  earn¬ 
ings.  So  I  wonder  if  a  bit  more  walk¬ 
ing  and  less  waltzing  might  not  be 
good  for  youth.  It  might  reduce  the 
sale  of  trick  shoes,  which  leave 
women’s  toes  hanging  out  in  strange 
ways  and  look  grotesque  on  the 
street;  but  it  should  help  in  the  sale 
of  proper  walking  shoes. 

And  for  distant  travelling  I  am  for 
the  rails.  Fast,  silent,  streamlined, 
air-conditioned  railway  cai'riages  with 
big  observation  windows  in  day 
coaches  and  with  seats  made  for 
resting.  Our  railroads  may  be  broke, 
but  they  don’t  look  it  or  act  it;  and 
they  certainly  don’t  deserve  to  be  in 
view  of  the  services  they  render.  But 
they  have  one  nerve-wracking  draw¬ 
back,  at  least  on  some  of  the  best  of 
them,  the  constant  cackling  radio. 

Newspapers  Turn  Professional 

The  Great  West,  both  far  and  cen¬ 
tral,  has  grown  up  astonishingly  in 
the  last  dozen  years.  Many  of  the 
newspapers  seem  to  have  taken  on  a 
professional  appearance,  real  Big  City 
stuff,  in  layout,  composition,  press- 
work;  and  in  editorial  content.  Na¬ 
tional  and  international  news  treat¬ 
ment  made  one  appreciate  that  these 
papers  had  come  to  realize  that  their 
communities  could  no  longer  be  con¬ 
sidered  as  isolated  and  independent 
but  held  vital  relation  with  the  rest 
of  the  nation  and  even  of  the  world. 

Along  with  newspaper  develop¬ 
ment,  one  of  the  big  surprises  was 
the  advances  made  by  business 
papers. 

No  one  experienced  in  advertising¬ 
merchandising  today  will  question  the 
essential  value  of  the  business  paper 
as  a  servant  to  industry,  distribution, 
retail  operations  and  technical  ad¬ 
vancement.  We  know  these  publica¬ 
tions  represent  the  “inner-circle”  in 
business,  that  they  speak  with  au¬ 
thority  as  recognized  mouthpieces, 
each  in  its  own  particular  field.  But 
the  thing  which  continues  to  surprise 
me  is  the  marked  improvement  they 

Ov*r 

$372,000 

Liquor  Sales  in 

DANVILLE 

Virginia 

Last  six  monfks  of  1937 
letter  than 

$62,000 

mantkiy 

Serving  Southern  Virginia  and  e  large 

section  of  North  Carolina  (“dry"  State.) 

THE  RECi^R  &  BEE 

1  Morn  lnx-ETenlnc-8  under 

DANVILLE,  VA. 


have  made  in  editorial  and  physical 
presentation,  in  the  character  of  their 
contents  and  breadth  of  information 
they  offer  of  practical  value  to  both 
advertiser  and  agency. 

Crudities  Have  Disappeared 
The  crudities  of  the  trade  journal 
of  not  many  years  ago  have  largely 
disappeared.  Today  they  seem  to  rep¬ 
resent  an  advancement  quite  equal  to 
that  which  industrial  and  commercial 
science  have  achieved  and  as  dis¬ 
tributors  of  news  of  such  advance¬ 
ment  they  have  spread  abroad  that 
vital  information  which  has  resulted 
in  the  stepping-up  of  the  entire  realm 
of  business. 

Perhaps  some  of  this  improvement 
has  come  as  the  result  of  the  inroads 
made  on  legitimate  advertising  by 
radio.  If  radio  has  spurred  the  busi¬ 
ness  paper  to  render  a  greater  and 
more  accurate  service  to  all  the  ave¬ 
nues  of  commerce,  a  service  which  in 
reality  only  the  business  paper  can 
render,  then  I  will  even  concede  that 
radio  has  done  some  good.  Typhoid 
fever  is  supposed  to  cleanse  the  sys¬ 
tem,  but  who  wants  to  pay  the  price 
of  typhoid  for  such  a  result? 

Things  have  changed  in  advertising, 
and  not  all  to  the  good,  since  the 
days  when  the  late  Francis  Wayland 
Ayer  used  to  sit  on  the  side  of  my 
desk  and  talk  to  me  about  the  na¬ 
tional  advertising  I  was  preparing  for 
the  company;  advertising  which  paid 
tribute  to  the  great  services  it  ren¬ 
dered  all  divisions  of  the  public.  Wil¬ 
fred  Fry  has  gone,  too,  as  have  Cyrus 
Curtis,  Lorimer  and  Bok;  and  that 
great  day  when  we  all  sat  around  a 
conference  table  and  reviewed  the  16 
full  page  newspaper  advertisements  I 
had  prepared  as  institutional  adver¬ 
tising  for  the  Curtis  publications.  Ad¬ 
vertisements  which  had  no  note  of 
pleading,  which  never  so  much  as 


mentioned  the  Curtis  magazines  in  ty.e 
text  but  only  named  them  in  the  sig. 
nature. 

I  wonder  what  these  men  wou,: 
have  to  say  about  radio  advertising  t 
it  is  carried  on  today? 

(Another  installment  of  what  Ama 
Stote  discovered  on  his  return  hor, 
from  12  years  abroad  will  appear  nt- 
week.) 

ISSUES  BOOKLET 

An  attractive  coated  paper  brocl- 
ure,  titled  “The  Third  Link,” 
been  issued  by  Hildreth  and  Rogers 
Company,  publishers  of  Lawrna 
(Mass.)  Daily  Eagle  and  Evening  Tn. 
bune,  owners  and  operators  of  radio 
station  WLAW,  Lawrence,  Mas., 
which  they  opened  last  December 
Profusely  illustrated,  the  booklet  de¬ 
scribes  the  work,  executive  staff  aui 
personnel  and  equipment  of  the  net 
station.  WLAW  is  a  l,0()0-watt  day¬ 
time  station,  operating  on  680  kilo¬ 
cycles. 

BIGGERS  RENAMED 

George  C.  Biggers,  business  mar- 
ager,  Atlanta  (Ga.)  Journal,  who  ha 
just  completed  one  year  of  services 
chairman  of  the  Southern  Newspaper 
Publishers  Association  Advertise 
Committee,  has  been  reappointed  to 
that  post  by  SNPA  President  Job 
D.  Ewing,  it  has  been  announced 
Shortly  Chairman  Biggers  is  expected 
to  announce  the  members  of  his  com¬ 
mittee,  one  to  be  appointed  from  earn 
of  the  14  SNPA  states. 

PROF.  MILLIS  RETIRES 

Prof.  Harry  A.  Millis,  well  knowt 
to  newspaper  executives  as  an  arbi¬ 
trator  in  labor  disputes,  has  announced 
his  retirement  as  chairman  of  the  de¬ 
partment  of  economics  at  the  Uni¬ 
versity  of  Chicago. 


MORE  REVENUE... 
MORE  CIRCULATION.. 
WITHOUT  ADDED  COST! 

Today  in  Quebec,  the  menil)ers  of  the  l.C.M..\. 

are  earnestly  discussing  the  most  vital  of  all 
circulation  problems.  With  labor  costs  at  a  new  high 
— with  operating  expenses  ui) — with  the  price  of 
newsprint  soaring — that  problem  is:  how  can  a 
newspaper  add  circulation  and  increase  revenue 
without  adding  to  the  budget? 

America’s  oldest,  best  known  and  most  successful 
l)romotion  organization  is  confident  that  it  has  the 
solution  to  that  problem. 

Publishers  Service  Company’s  master-fashioned, 
reader-interest  promotion  plans  have  definitely 
proved,  time  and  again,  that  they  will  increase — and 
hold — circulation  without  risk  or  gamble — without 
cash  outlay  on  the  part  of  the  newspaper — without 
“kick  backs.” 

Whether  you  have  increased  the  price  of  your 
])a])er  or  have  been  contemplating  doing  so,  there  is 
a  self-sustaining  Publishers  Service  plan  to  fit  your 
needs. 

Complete  details  on  request. 

Publishers  Service 
Company,  Inc. 

75  West  Street,  New  York,  N.  Y. 
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Lord  Kemsley  Revieivs  the  Company's  Activities 


The  fourteenth  Ordinary  General  Meeting  of 
iUlied  Newspapers,  Ltd.,  was  held  on  May  31st 
it  Stationers  Hall,  London,  England. 

Lord  Kemsley  (Chairman  of  the  Company) 
presided,  supported  by  Lord  Iliffe,  C.B.E. 
(Deputy  Chairman),  Mr.  A.  Paterson,  Mr.  Wil¬ 
liam  Will,  Hon.  G.  Lionel  Berry,  Mr.  R.  J.  Bar¬ 
rett,  Mr.  David  Anderson,  Mr.  W.  M.  Teasdale, 
Mr.  H.  N.  Heywood,  Sir  Robert  Webber,  Sir 
Herbert  Morgan,  K.B.E.,  Mr.  V.  Ewart  Berry, 
Mr.  H.  J.  Staines  and  Mr.  William  Veitch, 
Directors  of  the  Company. 

The  Chairman,  in  the  course  of  his  speech  to 
•he  shareholders,  said:  Profits  for  the  year 
amounted  to  £1,{)08,057,  as  against  £1,099,275  for 
1936.  a  reduction  of  £91,218,  which  in  the  main  is 
due  to  increased  expenditure,  principally  wages, 
the  falling  off  of  financial  advertising,  and  the 
additional  expenses  incurred  for  special  issues 
of  our  papers  during  the  Coronation  period. 

Your  directors  recommend  the  payment  of  a 
dividend  of  8  per  cent  on  the  Ordinary  shares 
and  the  transfer  of  a  further  £100,000  to  general 
reserve,  leaving  to  be  carried  forward  £261,550, 
as  compared  with  £260,882  brought  forward  from 
the  previous  year.  With  the  appropriation  from 
the  current  year’s  profits,  the  general  reserve 
will  amount  to  £2,250,000. 

Increased  Cost  of  Paper 

Most  of  you  are  aware  that  some  little  tin>e  after 
our  last  annual  meeting  notice  was  given  by  the 
manufacturers  of  a  very  substantial  increase  in 
the  price  of  paper  for  1938.  As  there  has  been  a 
■•narked  fall  in  the  price  of  pulp,  we  can  antici¬ 
pate  a  considerable  decrease  in  the  price  of  p»aper 
in  1939.  This  added  cost  of  paper  will  have  an 
adverse  effect  on  our  profits  for  the  current  year, 
although  we  are  doing  all  in  our  power  to  offset 
it  by  various  economies. 

In  my  speech  last  year  I  dwelt  on  the  responsi¬ 
bility  of  the  Press,  and  emphasized  the  need  for 
preserving  the  highest  standards  of  decency  in 
both  the  matter  and  the  illustrations  that  were 
printed.  These  principles  we  have  done  our 
utmost  to  maintain. 

There  never  was  a  time  in  the  history  of  the 
country  when  a  greater  need  existed  for  the 
presentation  of  sane  and  balanced  news  and 
opinion.  During  the  last  twelve  months  we  have 
been  faced  with  a  multitude  of  problems,  national 
and  international,  which  have  called  for  tact, 
sound  judgment,  and  restraint  in  the  manner 
with  which  they  were  dealt.  That  we  have  done 
this  in  the  papers  in  our  group  is,  I  believe, 
apparent  to  all  intelligent  people. 

The  Press  has  enormous  power  either  for  na¬ 
tional  good  or  evil,  and  it  is  my  belief  that  the 
section  for  which  I  am  responsible  works  for  the 
best  interests  of  the  country  and  community. 

Advertising 

I  am  glad  to  say  that  our  revenue  from  adver¬ 
tising  has  been  well  maintained.  It  is  obvious 
that  the  quality  of  the  circulation  of  our  various 
newspapers  has  a  marked  effect  on  their  selection 
as  media  by  advertisers  and  agents.  In  many 
areas  we  cover  there  has  been  a  considerable  in¬ 
crease  in  the  spending  power  of  the  people. 

The  growth  of  advertising  in  recent  years  is 
a  remarkable  tribute  to  its  efficiency  as  an  aid 
not  only  to  business,  but  to  Governments  and  the 
formation  of  public  opinion.  The  number  of 
Departments  of  State,  Overseas  Dominions,  foreign 
countries  and  groups  of  trade  interests  using 
advertising  is  steadily  increasing. 

Any  manufacturer  or  merchant  who  may  be  in 
doubt  as  to  the  possibility  of  finding  a  profitable 
market  by  advertising  his  products  is  strongly 
urged  to  consult  an  advertising  agent,  who  can  be 
relied  upon  to  give  dependable  advice  on  the 
wisdom  or  otherwise  of  expenditure  in  that 
direction. 

So  far  as  general  development  is  concerned, 
last  year  I  outlined  a  scheme  for  building  and 
machinery  replacement  of  some  magnitude.  I 
am  pleased  to  inform  you  that  the  work  is  being 
carried  out  satisfactorily,  and  its  completion  will 
add  greatly  to  the  efficiency  of  our  undertakings. 


The  new  building  in  London,  which  should 
meet  our  requirements  in  the  matter  of  space  for 
many  years,  is  proceeding  according  to  plan.  The 
reorganization  at  Manchester  is  making  rapid 
progress.  When  completed  our  offices  there  will 
be  among  the  most  finely  equipped  in  this  country. 
Our  Glasgow  offices,  internally  and  externally, 
are  now  also  undergoing  some  drastic  and  neces¬ 
sary  alterations  and  improvements  are  being 
effected  in  all  our  other  centres. 

Sunday  Newspapers 

We  publish  six  Sunday  papers,  each  in  its  own 
sphere  supreme.  The  “Sunday  Times”  and  the 
“Sunday  Graphic”  are  published  from  London. 
From  Manchester  we  publish  the  “Sunday 
Chronicle”  and  “Empire  News”;  from  Glasgow, 
the  “Sunday  Mail,”  and  from  Newcastle,  the 
“Sunday  Sun.” 

Our  Sunday  pap)ers  are  essentially  produced 
for  the  home,  and  I  should  like  to  emphasize  to 
advertisers  that  the  circulation  within  the  home 
is  one  which  is  assured  of  the  attention  of  whole 
families  and  not  only  individuals.  I  believe  that 
our  Sunday  papers  can  of  themselves  provide  a 
complete  introduction  to  most  of  the  worthwhile 
householders  in  Great  Britain. 

I  refer  to  the  “Sunday  Times”  without  hesitation 
as  being  the  greatest  Sunday  newspaper  in  this 
country.  For  its  presentation  of  the  world’s  news 
it  is  unsurpassed.  The  guaranteed  net  circulation 
of  the  “Sunday  Times”  is  substantially  larger 
than  that  of  any  Sunday  paper  of  its  class.  It 
carries  more  advertising  than  any  other  Sunday 
newspaper,  all  of  the  highest  class.  The  fifth 
annual  Book  Fair  of  the  “Sunday  Times”  opened 
by  Mr.  Winston  Churchill  in  November,  again 
proved  an  outstanding  success. 

Both  the  “Daily  Sketch”  and  the  “Sunday 
Graphic”  have  a  national  circulation,  largely 
amongst  the  substantial  householders  of  the 
country.  The  “Daily  Sketch”  every  week-day 
and  the  “Sunday  Graphic”  on  Sunday,  give  an 
epitome  of  the  important  home  and  foreign  news. 
Both  provide  instruction  and  recreation  for  every 
member  of  the  family.  They  give  the  news  in 
pictures  and  in  print. 

Manchester  Publications 
Manchester,  as  you  know,  is  our  most  import¬ 
ant  centre,  and  is  more  progressive  today  than 
it  has  been  at  any  time  in  its  history.  We  own 
there  the  “Daily  Dispatch.”  “Evening  Chronicle,” 
“Sunday  Chronicle,”  “Empire  News,”  “Spwrting 
Chronicle,”  and  several  other  publications. 

The  “Daily  Dispatch”  is  the  national  newspaper 
of  the  North  and  has  the  largest  circulation  of  any 
morning  paper  published  wholly  in  the  provinces. 
This  also  is  true  of  the  “Evening  Chronicle”  in  the 
evening  newspaper  field.  They  cover  the  vast 
population  of  Lancashire  and  Cheshire,  one  of  the 
densest  markets  in  the  world.  The  engineering 
trade  of  Lancashire  enjoyed  a  record  turnover  last 
year  and  the  order  books  of  many  firms  are  full 
for  more  than  two  years  ahead.  "These  orders  are 
for  ordinary  industrial  needs,  and  only  a  rela¬ 
tively  small  portion  is  due  to  the  rearmament 
programme. 

TTiat  popular  national  piaper  the  “Sunday 
Chronicle”  has  maintained  and  strengthened  its 
position  during  the  year,  and  it  has  no  superior 
as  a  newspaper  which  every  member  of  the  house¬ 
hold  can  enjoy.  It  has  attracted  to  its  pages  a 
team  of  famous  writers  unrivalled  by  any  other 
popular  newspaper  in  the  world. 

TTie  “Empire  News”  keeps  its  hold  on  the  pros¬ 
perous  industrial  classes  by  whom  it  has  been  read 
for  more  than  a  generation. 

Scotland’s  Prosperity 

A  steady  rise  in  the  circulations  of  our  three 
papers  in  Glasgow  coincided  with  the  great  indus¬ 
trial  recovery  in  the  Clyde  area.  The  “Daily 
Record”  published  for  1937  the  highest  average 
daily  net  sale  in  its  history,  while  the  “Sunday 
Mail”  was  able  to  announce  Scotland’s  largest  net 
.‘■ale  for  any  newspaper.  The  “Evening  News” 
became  more  deeply  entrenched  in  the  affections 
of  the  people  of  Glasgow  and  the  West  of  Scot¬ 


land  and  also  showed  an  appreciable  increase  in 
circulation. 

It  is  interesting  to  note  that  the  origin  of  the 
great  Empire  Exhibition  which  is  now  in  full 
swing  in  Glasgow,  can  be  traced  back  to  the  ini¬ 
tiative  of  the  “Daily  Record”  which  was  mainly 
responsible  for  the  creation  of  the  Scottish  De¬ 
velopment  Council,  the  sponsors  of  the  whole 
exhibition  movement.  The  collective  circulations 
of  our  Glasgow  papers  give  a  total  advertising 
coverage  unrivalled  in  Scotland,  and  the  buying 
impulse  engendered  by  the  Empire  Exhibition 
provides  an  exceptional  opportunity  for  the  sale 
of  goods  through  this  powerful  newspaper  or¬ 
ganization. 

The  heavy  industries  on  Clydeside  are  enjoying 
a  boom  unprecedented  in  past  years.  The  reduc¬ 
tion  in  the  unemployment  figures  is  most  impres¬ 
sive,  the  whole  effect  of  the  trade  revival  being 
to  increase  the  purchasing  power  in  the  locality 
enormously. 

The  reorganization  of  our  Newcastle  office  has 
been  almost  completed  and  all  our  papers  there 
— the  “North  Mail,”  “Evening  Chronicle”  and 
“Sunday  Sun” — are  making  sound  progress.  Since 
we  last  met  we  have  acquired  control  of  the 
“Newcastle  Journal”  one  of  the  most  respected 
pillars  of  the  Provincial  Press  to  which  the  Prime 
Minister  paid  such  an  unusual  but  well  deserved 
tribute  a  few  weeks  ago.  Established  in  1711  it 
is  the  daily  paper  of  the  well-to-do  and  influential 
section  of  the  community  residing  in  the  district. 
Prosperity  has  returned  to  this  area,  and  adver¬ 
tisers  can  be  assured  of  a  rich  market. 

In  Sheffield  we  have  made  many  improvements 
in  our  papers — the  “Sheffield  Telegraph”  and  the 
“Telegraph  and  Star.”  In  no  area  is  the  trade 
revival  more  marked  or  are  the  prospects  brighter 
than  in  Sheffield  and  South  Yorkshire  generally, 
and  that  heavily  populated  district  is  at  the  pres¬ 
ent  time  enjoying  a  measure  of  prosperity  sur¬ 
passing  anything  that  has  ever  been  expterienced. 
Unemployment  has  dropped  to  a  record  low  level 
since  the  war,  Sheffield  is  expanding  beyond  its 
borders,  the  population  is  increasing,  large  num¬ 
bers  of  people  are  being  rehoused  annually,  and 
both  workers  and  traders  are  sharing  in  the  gen¬ 
eral  boom. 

South  Wales 

It  is  a  great  pleasure  to  record  that  in  Wales 
events  have  confirmed  the  recovery  in  trade  and 
commerce  I  indicated  twelve  months  ago.  The 
“Western  Mail  and  South  Wales  News”  the  na¬ 
tional  daily  of  Wales,  and  the  “South  Wales 
Echo  and  Evening  Express,”  the  favorite  evening 
paper  in  the  towns  and  populous  valleys  of  South 
Wales  and  Monmouthshire,  have  more  than  main¬ 
tained  their  piosition  in  the  forefront  of  journalism 
in  the  country. 

We  are  closely  approaching  the  date  on  which 
the  “North-Eastern  Gazette”  published  in  Midd¬ 
lesbrough,  will  be  transferred  to  its  new  build¬ 
ing.  Middlesbrough  is  sharing  to  the  full  the  in¬ 
creasing  prosperity  of  Tees-side  and  its  industrial 
revival. 

Our  two  newspapers  in  Aberdeen,  the  “Press 
and  Journal”  and  the  “Evening  Express”  are 
strengthening  the  high  position  they  have  held 
for  many  years.  Industrially,  the  North  of  Scot¬ 
land  is  enjoying  a  high  degree  of  prosperity. 

Before  bringing  my  speech  to  an  end  may  I  say 
that  the  properties  of  Allied  Newspapers  represent 
one  of  the  most  powerful  newspaper  groups  ever 
known  controlling  twenty-six  important  daily  and 
Sunday  newspapers,  some  of  them  establish^  for 
over  100  years.  Each  has  its  own  individuality, 
its  own  sphere  and  its  own  method  of  develop¬ 
ment,  but  the  whole  group  work  together  as  a 
team.  I  have  every  confidence  in  the  future  of 
Allied  Newspapers  and  know  that  the  full  energy 
of  your  board  is  being  applied  to  preserving  and 
furthering  its  interests.  (Applause). 

The  Chairman  proposed  the  adoption  of  the  ac¬ 
counts,  Lord  Iliffe  seconded  the  resolution,  which 
was  carried  unanimously,  and  after  the  re-elec¬ 
tion  of  the  retiring  directors  and  auditors,  the 
proceedings  closed  with  a  vote  of  thanks  to  the 
Chairman  and  directors. 
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EDITOR  &  PUBLISHEfJfC 


A  COUNTRY  EDITOR  SCANS  fflS  PROOFS 


Symbolic  of  the  older  qeneration  in  the  rural  publishin9  field,  whose  attention  turns 
next  week  to  the  annual  National  Editorial  Association  convention  at  White  Sulphur 
Sprln9s,  Is  this  photo  of  John  Templeton,  who  for  50  years  has  occupied  the  editor's 
chair  inside  the  bl9  plate  9lass  window  of  the  Exeter  (N.  H.)  News-Letter,  a  weekly. 
Considered  the  dean  of  New  En9land's  country  editors,  he  has  made  the  acquaintance 
of  thousands  of  Exeter  Academy  students  In  those  five  decades.  Now  84,  he  first 
went  to  work  on  the  News-Letter  in  1874,  becomin9  its  owner  and  editor  14  years  later. 


NEA  Roundtables 
Feature  Program 
At  White  Sulphur 

Col.  Knox,  Merle  Thorpe 
Among  Speakers  .  .  .  Rural 
Editors  to  Tour  State 

With  a  minimum  of  “set  speeches’’ 
and  ample  time  for  roundtable  dis¬ 
cussion  on  various  small  daily  and 
country  weekly  newspaijer  publishing 
problems,  the  53rd  annual  convention 
of  the  National  Editorial  Association 
will  be  held  at  White  Sulphur  Springs, 
June  20-22. 

Three  headline  speakers  will  ad¬ 
dress  the  convention.  They  include 
Col.  Frank  Knox,  Chicago  Daily  News 
publisher,  who  will  discuss  “Propa¬ 
ganda”  at  the  Wednesday  afternoon 
session;  Merle  Thorpe,  editor  of  the 
Nation’s  Business,  who  will  speak  at 
the  annual  banquet  Wednesday  eve¬ 
ning  on  “Free  Press  and  Free  Men;” 
and  Roy  Dickinson,  president  of 
Printers’  Ink,  who  will  talk  on  “The 
Public  Mind  and  the  Home  Town 
Market”  at  the  Tuesday  morning 
session. 

Siqma  Delta  Chi  Lunch 

Sigma  Delta  Chi  members  attend¬ 
ing  the  contention  have  been  invited 
to  a  special  luncheon  on  June  20,  the 
opening  day.  Walter  H.  Crim,  Salem 
(Ind.)  Republican  Leader,  and  L.  L. 
Coleman,  Belleville  (Kans.)  Tele¬ 
scope,  have  been  named  as  a  com¬ 
mittee  to  sponsor  the  luncheon,  at 
which  W.  W.  Loomis,  NEA  president 
and  national  honorary  president  of 
Sigma  Delta  Chi,  and  James  C.  Kiper, 
executive  secretary  of  the  fraternity, 
will  speak. 

A  tour  of  West  Virginia  will  be 
made  Wednesday  by  the  NEA  dele¬ 
gates. 

The  convention  program  follows: 

MONDAY,  JUNE  20 

8:00  to  10:30  a.m.,  registrations.  8:30  Break- 
f.nst  for  board  of  directors.  Vice-President 
W.  H.  Conrad,  publisher,  Medford  (Wis.) 
Taylor  County  Star-Ncu’s.  presiding.  10:.30 
Convention  call  to  order  by  President  Will 
\V.  Loi'tnis.  editor,  LaGrangc  (Ill.)  Citizen. 
.\ddressts  of  welcome:  Gov.  Homer  A.  Holt,  of 
W.  Va. ;  Pre-'ident  \\ .  Guy  Tetrick.  of  West 
Virginia  Publishers  Assn.  President  W.  R. 
Keyscr,  West  Virginia  State  Newspaper 
Council.  Response:  Edwin  F.  Abels,  NEA 
director  and  publisher,  Lati-rencc  (Kan.) 
Douglas  County  Republican.  Report:  -■Xp- 
jiointraent  of  Convention  Committees.  .4d- 
jo  rnnuut  for  Luncheon. 

AFTERNOON  SESSION 
2:00  \'ice-President  W.  H.  Conrad  presid¬ 
ing.  “Grass  Roots’’  Cooperative  Advertising 
Campaign,  Dave  Vandivier.  co-publisher 
Chickasha  (Okla.)  Daily  Express.  “What 
Interests  Rural  Readers,’’  Wheeler  McMillan, 
editorial  director.  Country  Home  Magazine. 
.-Vwarding  cups  and  trophies  in  Better  News¬ 
paper  Contests  in  charge  of  Charles  L.  Ryder, 
Committee  Chairman,  publisher  Cobicskill 
(N.  Y.;  Times.  Round-table  Discussions 

(three  at  same  time  in  adjoining  roomsl. 

A.  Streamlining.  Leader:  John  E.  .\llen 
of  Brooklyn,  editor.  Linotype  S’etes.  (at  New 
Typography.  Otis  A.  Brumby,  publisher, 
Cobb  County  Times,  Marietta,  Ga.  (b)  Rocket 
Heads.  John  L.  Dier,  publisher,  Alamosa 
(Colo.l  Daily  Courier.  (c)  Departments  for 
Weekly  Papers.  Robbins.  Publisher  Xctes, 
Ho|ie'vell,  Va.  (d)  Bringing  Inside  Pages 
Back  to  Life.  J.  Barrye  Wall,  publisher. 
Farms, He  (Va. )  Herald. 

B.  Illustrations.  Leader:  William  N. 
Hardy,  Harrisburg.  Pennsylvania,  field  man¬ 
ager,  Pennsylvania  Newspaper  Publishers  '  s- 
sociation.  (a)  What  Kind  of  I’ictures?  Gran¬ 
ville  Barrere,  manager,  Hillsboro  (O, )  S'cws 
Herald.  (b)  Making  Pictures  Tell  a  Story. 
Joe  Toild,  of  NEA  Engraving  Department. 
ImlianaiKilis.  (c)  What  Kind  of  a  Camera? 
Alltert  Dix,  publisher,  Ravena  (O.)  Evening 
Record.  (d)  The  One-Man  Engraving  De- 
liartment.  Menzo  Hainline,  publisher.  King- 
man  (Kan.)  Leader-Courier. 

C.  Classified  Advertising.  Leader:  Rob¬ 
ert  1».  Smith,  manager,  Virginia  Press  Asso¬ 
ciation.  (a)  The  Possibilities  for  Classified 


Advertising.  ( ionion  K.  Bush,  publisher, 
Athens  (0.1  Messenger,  (b)  Reader  Interest 
in  Classified  .\ds.  C.  M.  Bomlierger.  publish¬ 
er.  Jeanette  (Pa.)  Xescs-Dispatelt.  (cl  Rate- 
Basis — Word  or  Line?  Walter  Carlisle,  pub¬ 
lisher,  Jamestonn  (Kan.)  Optimist.  (d  i 
Bookkeeping  and  Collecting  Methods.  L.  L. 
Coleman,  Belleville  (Kan.)  Telescope. 

MONDAY  EVENING 
6:30,  Dinner  for  Past  President  in  charge 
of  Herman  Roe.  publisher,  Xorthfield  (Minn.) 
Xett'S.  Dinner  for  Advisory  Council  in  charge 
of  Edwin  A.  Bemis.  publisher  Littleton  Inde¬ 
pendent  and  field  manager  Colorado  Press  As¬ 
sociation.  8:30,  Historial  Pageant,  closing 
feature  of  160th  anniversary  of  Greenbrier 
County. 

TUESDAY.  JUNE  21 
9:45  Singing.  10:00  “The  Public  Mind 
and  the  Home  Town  Market."  Roy  Dickin¬ 
son,  president.  Printers'  Ink  publications. 
Report  from  Advisory  Council.  Round-table 
Discussions  (three  at  same  time  in  adjoin¬ 
ing  rooms). 

A.  Circulation.  Leader:  J.  Frank  McDer- 
mond,  publisher.  Attiea  (.liid. »  Ledger  Tribune. 

(a)  Campaigns  and  Contests.  Emerson  Pur¬ 
cell,  publisher.  Broken  Bose  (Neb. )  Custter 
County  Chief.  (b)  Carrier  Delivery  for 
Weeklies.  John  Baldridge,  editor,  .Ilbia  (la.) 
Monroe  County  .Veter,  (c)  Audits  for  Week¬ 
lies.  Howard  Palmer,  editor.  Creenteieh 
(Conn.) Press,  (d)  Cash  in  .\dvance.  Howe 
Morgan,  publisher.  .S'parta  (Ill.)  Xeses-Plain- 
dcaler. 

B.  News  and  Feature.  Leader:  Elmo 
Scott  Watson,  editor.  Publishers'  .inxiliary. 
Chicago,  (a)  What  Should  the  Editorial  Page 
Contain  Besides  Editorials?  Floyd  J.  Miller, 
publisher.  Royal  Oak  (.Mich.)  Daily  Tribune. 

(b)  Woman’s  Page.  Miss  Virginia  Taylor, 
Doylestosen  (Pa.)  Bucks  County  Times,  (c) 
Vox  Pop  and  Personal  Columns.  Orrin  Tay¬ 
lor.  Archbold  (O.)  Buckeye,  (d)  Hiat  Com¬ 
munity  Service  Must  a  New  spaper  Render  .' 
Ernest  Harrison  Rittman  (O.)  Press. 

C.  50-50  Deals.  Leader:  Louis  Zimmer¬ 
man,  publisher,  Burlington  (Wis.)  Democrat. 
(a)  Local  vs  National  Rate.  George  W. 

^100,000  Cash~  - 

Sonu-whw  in  the  west — Mountain  States 
or  Pacific  Coast — there  is  a  newspaper  pub¬ 
lisher  who  would  sell  for  the  aI>ove  amount 
as  a  down  payment.  I  have  a  buyer  forsucha 
proiHTty  in  a  suitable  community  of  *20.000 


or  more.  If  you  arc  that  publisher 


BLAZING  NEW  TRAILS  IN  THE  WEST 


ARTHURWSTYPES 

PUBLICATION  PROPERTIES 


KtO  Mills  Tower,  Sun  Franrisro 


Greene,  publisher,  H'aupun  (Wis.)  Leader, 
(b)  Tying  in  with  National  .\dvertised  Prod¬ 
ucts.  Robin  Weaver,  publisher,  Philadelphia 
(Miss.  I  Xeshoba  Democrat.  (c)  The  Manu- 
lacturer’s  \  iewpoint.  X'eriion  Nickless,  pub¬ 
lisher,  La  Grange  (III.)  Citizen. 

11:30  .\djournment  for  trip  to  Bluefield  and 
Berkley. 

WEDNE.sDAV  FORENOON,  JUNE  22 
10.00  Singing.  “Competition  Th.it  Pays 
Dividends.”  Russel  B.  Waller,  .-Hgona  (la.) 
Upper  DesMoine.s.  Invitations  for  ’39  con¬ 
vention.  Rniind-table  discussions  (three  at 
same  time  in  .adjoining  rooms). 

More  .\dvertising.  Leader:  John  Red- 
mand.  publisher,  Burlington  (Kan.)  Repub¬ 
lican.  (a)  Organizing  Merchants  for  Sales. 

R.  E.  Butler,  publi.sher.  Il'hitman  (Mass.) 
Times,  (b)  Cooperative  Pages.  L.  L.  Robin¬ 
son.  publisher,  LaCrosse  (Kan.  i  Republican. 
(cl  .Motion  Picture  C'Kikiiig  School.  Bernard 
Ester-,  publisher.  Houlton  (Me.)  Pioneer 
Times.  (di  Pro  and  Con  of  Contracts. 
Charle-  F.  I  lelfenstein.  publisher.  Live  Oak 
I  Fla.)  Suseanee  Deinoerat. 

B.  Country  Correspondents.  I-e'-der:  C.  F. 

R.  Smith,  editor.  Baton  Rouge  (La.)  Folks. 
t'omiK-nsation  of  Correspondents.  E.  H.  De- 
Camp.  president  South  Carolina  Press  Ass> 
ciation.  publisher.  Gaffney  (S.  C.)  Ledger. 
Training  CorresiKindents.  Mrs.  W.  H.  Crum, 
Salem.  Ind.  Biiihling  Correspondents  Loy.ilty. 
-Miss  Clara  Hackett,  Parker  (S.  D.)  Xesv  Era. 

C.  Suburban  Newspaper  Problems.  Leader: 
George  .-kverill.  publisher  Birmingham  (.Mich.) 
Eeeentrie.  (a  1  Features  and  Departments.  A. 
Edwin  Larsson.  editor,  Wellesley  (Mass.) 
Tozensman.  (b)  Paid  vs  Free  Circulation. 
Lloyd  Hollister,  publisher,  Wilmette  (Ill.)  1 
Life.  (c)  News  Organization.  Elton  R. 
Eaton,  publisher,  Plymouth  (Mich.)  Mail. 
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105,000  circulation 

&  Equip’t 

covers  most  oblo-to- 
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Srieoce 

Sports 
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Stamps 
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and  Others 

(d)  Meeting  Competition  of  -Metropolita; 

Dailies.  Wallace  Odell,  Tarrytoun  (X.  Y 
Xetvs. 

WEDNESDAY  AFTERNOON,  JUNE’’ 

2:00  •’Propaganda.”  Col.  Frank  Kn..n 
publisher,  Chicago  Daily  Xezes.  B  i-iness 
sion.  Committee  Reports.  Discussion  < 

F'uture  Plans  for  NE.\.  Election  of  (Ifficcri 

WEDNESDAY  EVENINt: 

.\nnual  Banquet  (Informal).  .\nnonr.c>. 
ment  Winner  .(mo-  .(ward.  “Free  Pr^ 
and  Free  Men.”  Merle  Thorpe,  edit 
Xation’s  Business,  Washington. 

■ 

Dailies  Consolidated 
In  Sarasota,  Fla. 

Sarasota,  Fla.,  June  13 — Announ(»- 
ment  of  the  consolidation  of  the  San- 
sota  Herald  and  Sarasota  Tribune  was 
made  June  11  by  David  B.  Lindsay 
Indiana  newspaper  publisher  and 
president  of  the  newly  formed  Sara¬ 
sota  Newspapers,  Inc.,  for  which  a 
charter  has  been  asked. 

In  consolidating  the  two  papers,  it 
was  announced  that  during  the  sum¬ 
mer  months  a  combined  paper  will  be 
issued  from  the  Herald  plant  eaidi 
evening,  except  Saturdays  and  Sun¬ 
day  mornings.  In  the  Fall,  the  Her¬ 
ald  will  return  to  the  morning  field, 
and  the  Tribune  will  be  published 
evenings,  it  is  plaimed. 

The  Tribune,  which  began  publica¬ 
tion  here  in  1934,  was  owned  by  the 
Palmer  interests  of  Chicago  and  Sar¬ 
asota  with  B.  W.  Powell  president  oi 
the  Sarasota  Tribune,  Inc.,  and  J.  E. 
Hansell,  publisher.  The  Herald  be¬ 
gan  publication  in  1925.  Besides 
President  Lindsay,  directors  of  the 
new  corporation  are  E.  W.  Camp,  as¬ 
sociated  with  Mr.  Lindsay  in  Indiana, 
and  Paul  M.  Souder,  Sarasota  at¬ 
torney.  George  D.  Lindsay  will  con¬ 
tinue  as  editor,  and  Richard  E.  Lind¬ 
say  is  being  retained  as  business  man¬ 
ager  of  the  combined  papers. 

for 
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TKe  Associated  Press  is  prepared  to  cover 
all  tke  news  of  all  foreign  countries  all 
tke  time.  No  otKer  news  ^atkerini^  organi¬ 
zation  Kas  ec^ual  facilities. 
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E  D  I 

NEWSPAPERS  SCORE  AGAIN 

LEGISLATORS  are  among  the  foremost  exponents 
of  the  idea  of  taking  “all  the  traffic  will  bear.” 

It  is  seldom  an  “emergency”  tax.  such  as  the 
extra  cent  or  two-cent  levy  on  each  gallon  of 
gasoline  sold  in  many  states,  does  not  become  a 
permanent  item  in  the  governmental  budget. 
Taxes  always  have  and  always  will  seek  the  ceil¬ 
ing  unless  and  until  those  who  send  the  law¬ 
makers  to  legislative  halls  work  up  enough  in¬ 
dignation  to  call  a  halt  to  excessive  spending. 

In  such  a  case  it  is  usually  the  press  that  whips 
up  public  opinion  to  the  point  where  solons  con¬ 
sider  twice  before  following  their  natural  in¬ 
clination  to  spend  with  a  free  hand.  And  it  is 
because  of  this  very  powerful  force,  the  news¬ 
paper,  that  New  Jersey  taxpayers  today  are 
S2.640.000  richer,  collectively,  than  they  might 
have  been  had  not  the  editors  of  the  state  stepped 
into  the  picture  during  budget  deliberations  in 
Trenton.  The  state  now  stands  to  salvage  that 
amount  for  relief.  Otherwise  it  would  have  “gone 
down  the  drain.” 

Indignation  aroused  by  publication  of  the 
budget  increase  brought  a  revolt  in  the  Assembly, 
compelling  the  appointment  of  a  special  com¬ 
mittee  composed  of  Senator  Powell  of  Burlington 
county  and  Assemblyman  Zink  of  Essex  county, 
who  had  opposed  the  original  bill,  to  bring  in  a 
reduced  budget.  The  Zink-Powell  bill,  as  adopted 
last  week,  is  $2,158,000  below  the  regular  measure 
and  $900,000  less  than  Governor  Moore’s  budget. 
They  also  lifted  $1,400,000  from  the  supplemental 
highway  bill.  Further,  the  Newark  Evening  News 
points  out,  the  Assembly  has  been  inspired  by  the 
Zink-Powell  example  and  “is  devising  ways  and 
means  to  kill  off  prospective  raids  on  the  treasury 
in  the  form  of  special  appropriations  bills  and 
late  reports  indicate  the  situation  and  the  cash  is 
well  in  hand.” 

Assemblyman  Zink  gave  credit  where  credit  is 
due.  “New  Jersey  is  indebted  to  the  newspapers 
of  the  state  for  the  fight  they  have  made  for 
economy,”  he  declared.  Department  heads,  who 
always  bid  high,  had  sought  an  aggregate  amount 
$6,000,000  more  than  that  appropriated. 

So  powerful  was  the  press  support  for  the  Zink- 
Powell  bill,  virtually  every  major  daily  joining 
the  storm  of  criticism,  that  no  legislator  was  will¬ 
ing  to  risk  his  political  future  by  disregarding  it. 
The  economy  measure  went  through  both  houses 
almost  unanimously'. 

What  happened  in  New  Jersey  to  save  millions 
for  the  taxpayer  has  happened  before  in  every 
state,  in  thousands  of  cities,  and  in  the  nation. 
It  can  and  will  happen  again.  No  power  is  so 
great  that  it  can  stand  before  united  and  justified 
editorial  criticism. 


TRUTH  THE  DEFENSE 

A  LONG  STEP  away  from  archaic  rules  govern¬ 
ing  libel  will  be  taken  if  the  constitutional 
convention  now  sitting  in  New  York  State  accepts 
the  amendment  offered  by  Assemblyman  Irwin 
Steingut.  His  proposal  would  change  Article  I, 
Section  8,  of  the  present  instrument  to  provide  that 
truth  in  a  libel  case  shall  be  a  complete  defense. 

The  present  constitution  makes  such  a  provi¬ 
sion,  but  limits  it  by  a  clause  that  the  jury  must 
be  convinced  that  the  libelous  matter  was,  in  ad¬ 
dition  to  being  true,  published  with  good  motives 
and  for  justifiable  ends.  When  you  ask  a  jury 
to  determine  an  editor’s  motives  or  what  ends  he 
considers  justifiable,  you  introduce  an  element 
which  may  completely  obscure  the  basic  fact  that 
the  story  as  published  was  true. 

The  new  rule,  if  adopted,  would  put  new  re¬ 
sponsibilities  on  editors.  The  same  intangibles 
which  might  confuse  a  jury  imder  the  present 
statute  must  be  resolved  by  the  editor  before 
publication.  The  limitations  of  which  the  amend¬ 
ment  would  free  him  legally,  must  be  more  bind¬ 
ing  than  ever  upon  his  personal  thought  and  con¬ 
duct,  for  if  abuses  arise  from  unrestrained  ex¬ 
ercise  of  the  freedom,  its  revocation  will  be  sought 
— and  probably  attained. 


If  ibou  seest  the  oppression  of  the  poor.  Bad  rta- 
lent  perverting  of  judgment  and  justice  in  a  proriaeai, 
osarvel  not  at  the  matter:  for  He  that  is  higher  thn 
the  highest  regardeth;  and  there  be  higher  thn 
they. — Ecclesiastes,  V ;  8. 


SABBATICAL  LEAVE 

MANY  A  NEWSPAPERMAN  has  “the  itchy  foot 
of  a  bindle  stiff,”  but  few  are  so  fortunate  as 
Walter  M.  Harrison,  managing  editor  of  the  Okla¬ 
homa  City  Oklahoman  and  Times. 

As  this  is  written  he  is  on  the  Atlantic,  headed 
for  London,  where  for  three  months,  on  the  staff 
of  Associated  Press,  he  will  become  a  reporter 
again. 

Abetted  by  a  sympathetic  management,  he  has 
shed  his  calloused  executive  skin,  and  shining 
and  free  sets  out  again  with  a  reporter’s  high 
heart  to  seek  the  words  of  fire  which  will  warm 
and  inspire  the  sooty  heart  of  a  dull  and  weary 
world. 

Writing  in  his  daily  front  page  colunm  “The 
Tiny  Times,”  June  7,  he  spoke  of  the  adventure 
in  a  way  that  will  create  a  nostalgia  in  the  mi  net 
of  many  a  newspap)erman: 

“All  over  the  country  there  are  men  chained 
to  desks  who  think  they  can  write.  It  is  like 
malaria  in  the  blood.  Once  inoculated  with  the 
free,  inquiring,  roving  career  of  a  reporter,  the 
fever  never  vanishes.  They  are  driven  to  the  city 
desk,  the  Sunday  desk,  the  editorial  chair,  and 
even  to  the  managing  editor's  rostrum  by  the  need 
for  making  more  money  for  the  children  which 
happen  along  to  change  Arab  ideas  of  life  into 
conventional,  prosaic  patterns  of  good,  stable 
citizens. 

“I  am  one  of  those.” 

We  gaze  out  the  window  for  a  long  moment, 
reluctantly  return  our  eyes  to  the  typewriter, 
and  a  line  from  Houseman  comes  to  mind: 
“Soldier,  I  wish  you  well." 

MORE  LOOSE  GUILD  TALK 

LOOSE  TALK  on  the  part  of  guildsmen  on  his 
staff  was  strikingly  answered  recently  by 
Charles  R.  McLendon,  city  editor  of  New  York 
Herald  Tribune. 

Irked  by  the  blandly  false  statement:  “The 
Herald  Tribune  is  notorious  for  paying  the  low¬ 
est  salaries  in  the  city,”  he  wrote  a  stinging  letter 
to  John  H.  Walker,  president  of  the  Herald  Trib¬ 
une  guild  chapter,  stating  that  if  the  paper  ac¬ 
cepted  and  paid  the  wage  minimums  the  guild 
seeks,  it  could  reduce  its  editorial  payroll  by 
$50,000  a  year. 

The  guild  assertion  was  made  in  the  New  Lead, 
mimeographed  sheetlet  of  the  chapter.  Minimum 
pay  levels  ranging  up  to  $65  paid  on  the  Daily 
News,  World-Telegram,  and  Post,  which  have 
guild  contracts,  were  printed  with  the  statement 
that  in  most  cases  Herald  Tribune  salaries  were 
below  them. 

Citing  facts  and  figures,  Mr.  McLendon  showed 
that  only  eight  of  his  staff  are  under  the  mini¬ 
mums;  that  it  would  take  only  $50  a  week  to 
bring  those  eight  up  to  the  guild  levels;  that  10 
per  cent,  or  more,  of  the  editorial  staff  is  getting 
more  than  $100  a  week;  that  the  average  pay  for 
those  in  service  more  than  three  years  is  $75  a 
week;  the  average  for  men  on  rewrite  is  sub¬ 
stantially  above  $65  a  week. 

“I  have  tried  to  reward  intelligent,  competent 
newspaper  work  without  discrimination  and  fav¬ 
oritism  and  I  hope  that  good  work  and  good 
work  only  will  continue  to  be  the  gauge  upon 
which  future  salary  readjustments  are  based,” 
Mr.  McLendon’s  letter  said.  “I  have  no  patience 
for  the  shirker  or  the  incompetent.  I  do  not 


I  A  L 

think  the  destiny  of  the  working  newspaperman 
is  tied  in  any  way  to  the  destiny  of  librarians  or 
copy  boys,  despite  the  Guild’s  proselytizing  ide¬ 
ology. 

“I  am  somewhat  irritated  by  the  suggestions  in 
New  Lead  that  I  am  running  a  sweat  shop. 

“Frankly,  I  think  the  reverse  is  true,  city 
staff  salaries  are  not  ‘ridiculous.’  The  city  room 
is  not  a  sweat  shop.  The  city  room  is  an  editorial 
department  of  broad  horizons  where  a  man  may 
progress  on  merit  and  find  in  time  a  pretty  safe 
and  comfortable  berth. 

“There  is  a  minimum  of  nagging.  There  is  a 
minimum  of  driving.  There  is  a  minimum  of  axe 
swinging.  So  I  don’t  think  New  Lead’s  questions 
are  embarrassing. 

“I  hope  that  during  my  occupancy  of  the  City 
Editor’s  chair  I  shall  be  free  to  recognize  loyal 
and  competent  work  with  reasonable  salary  in¬ 
creases,  without  instruction  by  outside  professional 
organizers.” 

Mr.  McLendon’s  facts  are  interesting  and  his 
comments  undoubtedly  express  the  feeling  in 
the  minds  of  the  majority  of  newspaper  executives. 

But  more  interesting,  we  believe,  is  the  wild 
guild  assertion  which  prompted  his  letter,  another 
example  of  the  irresponsibility  of  the  group,  which 
found  its  finest  flowering  in  President  Brovm’s  ad¬ 
mission  in  public  debate  that  he  hadn’t  heard  of 
the  Duluth  strike  until  he  read  about  it  in  the 
newspapers! 

THE  ASSEMBLY  LINE 

PEOPLE  who  write  have  had  a  lot  of  occupa¬ 
tion,  some  profit,  and  occasional  thrills  in  the 
assembly  lines  of  modern  manufacture.  The 
process  has  been  hailed  as  the  focus  of  American 
industrial  success,  and  damned  as  a  virus  which 
extinguishes  the  manhood  of  its  operatives  and 
tosses  them  to  the  scrap-heap  at  40.  There  is 
truth  and  falsehood  in  both  viewpoints,  and  there 
is  plenty  of  misunderstanding  on  all  sides  a.s  to 
how  mass  production  can  be  made  to  render  the 
greatest  good  to  the  greatest  number. 

From  the  viewpoint  of  the  men  who  direct 
these  great  enterprises.  Mill  &  Factory  has  just 
published  its  1938  Industrial  Progress  edition.  It 
is  a  mammoth  of  574  pages  and  cover,  and  more 
than  half  of  its  tonnage  is  advertising  attractive 
to  the  man  interested  in  machinery’s  part  in  our 
civilization. 

Editorially,  the  attention-getter  is  an  extremely 
detailed  analysis  of  the  production  organization 
of  the  General  Motors  Corporation.  To  us,  this 
seems  a  document  of  extraordinary  public  inter¬ 
est.  It  is  down-to-the-ground  fact,  stripped  of 
all  controversy  over  labor  policies,  dividends,  etc. 
In  word,  picture,  and  diagram,  it  tells  how  the 
overalled  men  of  Flint,  Lansing,  Detroit,  and  a 
score  of  other  factory  cities  earn  their  bread.  It 
pictures  the  tools  which  have  relieved  men  of 
backbreaking  burdens,  of  unbearable  heat,  of  eye¬ 
killing  precision  operations. 

All  of  these  are  facts  which  must  be  under¬ 
stood,  not  only  by  legislators  but  by  every  in¬ 
telligent  American  before  we  can  effectually  solve 
the  problems  of  mass  production  and  the  distri¬ 
bution  of  its  products  and  earnings. 

The  manfacturers  whose  advertisements  appear 
in  that  issue  have  a  major  story  to  tell  the  public 
in  newspaper  advertising.  It  can  be  told  with 
all  the  irresistibility  that  a  hardware  store  window 
has  for  the  average  pedestrian.  It  can  be  told  in 
fact  and  picture,  and  in  the  telling  it  can  go  far 
to  promote  an  appropriate  solution  of  the  ques¬ 
tions  that  have  bedevilled  all  industry  for  the 
past  two  years. 

THE  AIM  BEING  SERVICE 

Enough,  if  something  from  our  hands  have  power 
To  live,  and  act,  and  serve  the  future  hour; 

And  if,  as  toward  the  silent  tomb  we  go. 
Through  love,  through  hope,  and  faith’s  trans- 
cendant  dower. 

We  feel  that  we  are  greater  than  we  know. 

— William  Wordsworth,  in 
“Valedictory  Sonnet  on  The  River  Duddon.” 
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He  takes 
by  storm 


FOLKS  WORTH 
KNOWING 


PERSONAL 

MENTION 


JOHN  DANA  WISE,  publisher  Rich¬ 
mond  (Va.)  Times-Dispatch  told 
the  Optimist  Club  of  Richmond  re- 
^ _  cently  that  one 

Dof  the  greatest 
dangers  to  press 
freedom  is  the 
partisan  press, 
which  “through 
indirection  and 
•  coloring  of  news 

^-4  J  to  conform  to  a 
1L  newspaper  pol- 

icy,  extends  a 
hearty  invitation 
public  for 

-  corrective  mea- 

John  Dana  Wise  sures.” 

James  E.  Chap¬ 
pell,  president  and  general  manager, 

Birmingham  News  and  Age-Herald, 
last  week  was  elected  to  the  board  of 
trustees  of  Vanderbilt  University, 

Nashville,  to  serve  until  1940. 

Richard  A.  Carrington,  Jr.,  pub-  _  - 

lisher,  Los  Angeles  Examiner,  has  (Ark.)  Gazette,  who  was 
been  elected  a  director  of  All-Year 
Club  of  Southern  California,  official 
tourist-attracting  organization. 

Josephus  Daniels,  publisher,  Ra¬ 
leigh  (N.  C.)  News  &  Observer  and 
Ambassador  to  Mexico,  was  honored 
at  the  commencement  exercises  of 
North  Carolina  State  College  recently 
when  that  college  named  its  new 
physics-electrical  building,  Daniels 
Hall. 

Don  McKenzie,  publisher,  Crookston 
(Minn.)  Times  caught  a  28-i)ound 
salmon  on  the  first  day  of  his  vaca¬ 
tion  at  Crow  Lake  Lodge,  Crow  Lake, 

Ont.,  recently.  Other  publishers  at 
the  Lodge  are:  Max  White,  publisher, 

Winona  (Minn.)  Republican-Herald; 

Don  McGiffin,  publisher,  Fairfield 
(la.)  Ledger  and  his  son,  Jimmie,  and 
Victor  Moffett,  publisher,  Monmouth 
(Ill.)  Atlas-Review. 

William  Allen  White,  publisher, 

Emporia  (Kan.)  Gazette,  gave  a 


tor-in-chief  of  the  Vancouver  Daily 
Province,  July  1,  has  been  in  news¬ 
paper  work  in  _ _ 

Canada  for  more 
than  31  years. 

At  present  he  is  ,  ! 

editor  -  in  -  chief 
of  the  Winnipeg  ii 
Tribune  and  ^ 

vice  -  president  B 

of  the  Tribune 
Newspaper  .  v  * 

Company,  Ltd.,  v 

Winnipeg. 

He  began  as  a  ^ 

reporter  on  the - ^ 

Kingston  (Ont.)  w.  L.  MacTavish 
News  and  Times, 

now  the  Standard,  in  1907.  A  year 
later  he  was  sports  editor  of  the 
Ottawa  Journal.  In  1910  he  was  made 
telegraph  editor  of  the  Winnipeg 
Telegram  and  four  years  later  became 
ager  and  co-publisher.  Little  Rock  editor  of  the  Regina  Province.  He 
injured  Feb.  left  Regina  and  served  as  editor  of 

_ n  a  fall  at  the  Saskatoon  Star  until  1922  when 

the  home  of  a  he  joined  the  Winnipeg  Tribune.  He 
H^^B  son,  J.  E.  All-  was  made  editor  the  following  year. 
^^B  sopp,  at  Winter  He  is  a  member  of  the  Empire  Press 
Haven,  Fla.,  re-  Club,  Manitoba  Club,  St.  Charles 
turned  June  12  Country  Club,  River  Heights  Com- 
to  Little  Rock,  munity  Club  and  the  Winnipeg  Jockey 
He  expects  to  Club.  He  is  president  of  the  Empire 
resume  his  du-  club  of  Winnipeg  and  a  past  president 
ties  at  the  Ga-  the  Canadian  Club.  He  is  chair- 
WVH  zette  soon.  man  of  the  Manitoba  Committee  Na- 

f  Arthur  Ryan,  tional  Council  of  Education,  Manitoba 

^  business  man-  Regional  Committee,  Dominion  Drama 
ager,  Holyoke  Festival  and  a  director  of  the  North 
Fred  W.  Allsopp  (Mass.)  Trans-  American  Newspaper  Alliance  and 
script-Telegram,  the  National  Association  of  Canadian 
was  guest  speaker  at  the  round  table  Clubs. 

meeting  of  the  Holyoke  Business  and  He  is  married  and  has  two  daugh- 
Professional  Women’s  Club  recently,  ters.  His  hobbies  are  golf,  billiards 
Frank  H.  Bartholomew,  U.P.  vice-  and  chess. 


In  The  Business  Office 


Hugh 

Dhnson 


Few  men  know  what  Hugh  John¬ 
son  does  about  the  actualities  of 
politics,  of  business,  of  eeonoinie 
projects. 

Still  fewer  have  come  to  know 
them  in  the  same  way — from 
practical  experience  in  them  and 
from  close  acquaintanceship  with 
the  men  who  shape  them. 

For  this  reason  Johnson's  daily 
column  carries  a  special  author¬ 
ity,  Readers  respect  it. 

But  quite  as  heartily  as  they 
respect  what  Johnson  writes  they 
cheer  the  way  he  writes. 

For  in  attacking  a  wrong,  in 
smashing  a  fallacy,  Johnson  has 
no  patience  with  the  pussyfoot 
approach.  He  charges  .straight 
for  the  point,  with  a  rush  that 
means  business.  He  does  not  lay 
siege.  He  takes  hy  storm. 

I  This  eyes-front  courage  and  driv- 
'  ing  earnestness  are  stimulating, 
rousing.  The  warmth  and  the 
I  color  they  infuse  into  his  column 
!  take  readers  by  storm. 

For  samples  of  the  column,  please 
write  to 


Carl  W.  Ackerman,  dean  of  the  Co-  was  a  witness  at  a  circuit  court  jury 
lumbia  School  of  Journalism,  New  trial  June  8,  reading  into  the  court 
York,  who  was  in  Emporia  to  confer  record  advertisements  from  the  files 
with  White,  a  member  of  his  advisory  ef  h'e  daily. 

board.  H.  E.  Humphreys,  Jr.,  treasurer, 

Albert  F  Klens  was  elected  nres-  Wilmington  (Del.)  Morning  News  and 
ide„t  o7L™r<N  Y.)  “r,, Ta  Jouraal-Ever,,  Evening,  recently 
recent  meeting  of  the  board  of  direc-  elected  vice-president,  director  and  a 
tors.  Other  officers  named  were:  member  of  the  finance  committee  of 
Chester  C.  Platt.  Jr.,  first  vice-pres-  United  States  Rubber  Co.,  has  moved 
ident;  Raymond  L.  Smith,  second  Wilmington  to  New  York.  De¬ 

vice-president;  H.  Malcolm  Platt,  sec-  cause  of  this  change  he  has  resigned 
retary-treasurer,  and  Miss  Emily  L.  ^  member  of  the  Del-Mar- Va 
Wood,  assistant  secretary-treasurer.  Press  Association. 

Frank  R.  Ahlgren,  editor,  Memphis  Robert  S.  Smootz  of  the  Strasburg 
Commercial  Appeal,  discussed  social  (Va.)  Northern  Virginian  Daily  cir- 
and  economic  problems  confronting  culation  department  resigned  recently, 
the  South  at  the  ninth  annual  School  Edgar  M.  Jones  has  been  appointed 
Administrators’  Conference  at  Pea-  business  manager  of  Washington 
body  College,  Nashville,  recently.  News  Service,  succeeding  J.  G.  Sour- 
Harry  Legare  Watson,  editor,  wine  who  operated  the  news  bureau 
Greenwood  (S.  C.)  Index-Journal,  during  the  illness  of  the  late  Paul 
was  recently  awarded  an  honorary  May. 

doctor  of  literature  degree  by  the  Frank  Meckel,  of  the  New  York 
University  of  South  Carolina,  at  sales  force.  Capper  Publications,  Inc., 

Columbia,  S.  C.  underwent  a  major  operation  June  4 

Frank  P.  Hanafin,  publisher,  Litch¬ 
field  (Ill.)  News-Herald  was  honored 
June  7  on  his  58th  birthday  at  a 
■surprise  party  given  by  the  Litchfield 
Rotary  Club,  of  which  he  is  president. 

The  paper’s  entire  staff  attended. 

Andrews,  editor,  Johnstown  was  elected  chairman  of  New  Jersey  the  Indianapolis  Times.  Frank  Pur- 
Democrat,  addressed  a  meeting  Associated  Press  members  succeeding  cell,  formerly  of  San  Francisco  Ex- 
of  the  After  Forty  Club  in  Harris-  Lloyd  M.  Felmley,  managing  editor,  aminer  copy  desk,  has  joined  the 
urg.  Pa.,  recently.  Mr.  Andrews  has  Newark  (N.  J.)  Evening  News,  at  a  Times, 
t^en  active  recenUy  in  a  movement  n,eeting  held  June  7  at  Essex  Coun-  Daniel  H.  Latus,  of  Reading  (Pa.) 

West  Orange.  Jack  Farrell,  Eagle  news  staff,  recently  was  re¬ 
am  jobs  because  of  their  age.  city  editor,  Newark  Evening  News  elected  president  of  Brotherhood  of 

E.  L.  Wall,  editor,  Galveston  News,  was  named  secretary.  St.  Matthew’s  Lutheran  Church, 

and  Mrs.  Wall  have  returned  from  a  Dwight  Marvin,  managing  editor,  (Continued  on  next  page) 
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continued  from  page  21 

Norman  Hull,  of  Windsor  (Ont.) 
Daily  Star  city  staff,  has  been  ap¬ 
pointed  police  reporter  succeeding  the 
late  William  F.  Duggan,  who  held  the 
post  for  13  years. 

Milton  Plumb,  formerly  of  Detroit 
Free  Press  and  AP,  Detroit,  has  been 
appointed  editor  of  the  Detroit  Daily 
Abendpost. 

Andrew  W.  Hamilton  of  Ottawa 
bureau  of  Windsor  (Ont.)  Daily  Star, 
is  now  on  its  copy  desk.  Norman 
McLeod  is  handling  the  bureau  alone 
in  his  absence. 

Melvin  L.  Heimer,  formerly  of  Mt. 
Vernon  (N.  Y.)  Argus  copy  desk,  has 
joined  the  Herald  Statesman,  Yon¬ 
kers,  as  night  city  editor.  He  suc¬ 
ceeds  Don  Ross,  who  has  gone  into 
the  magazine  field. 

Miss  Margaret  Russell,  sports  re¬ 
porter,  Detroit  Times,  led  a  field  of 
139  women  golfers  with  a  score  of  86 
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in  the  seventh  annual  international 
invitation  tournament  at  Essex  Golf 
and  Country  Club,  Windsor,  Ont., 
June  12. 

Art  Moger,  puzzle  editor  of  Boston 
American  for  the  last  15  years,  will 
be  guest  on  Fred  Allen’s  Town  Hall 
Tonight  program  June  22  in  the  fea¬ 
ture  “Person  You  Didn’t  Expect  to 
Meet.” 

John  Kayser,  son  of  J.  W.  Kayser, 
publisher  of  Chickasha  (Okla.)  Star 
and  a  University  of  Oklahoma  jour¬ 
nalism  graduate,  left  June  7  to  join 
an  expedition  at  Seattle,  Wash.,  bound 
for  a  four-month  trip  to  Point  Bar- 
row,  Alaska,  where  its  members  will 
supervise  the  erection  of  a  monument 
to  the  late  Will  Rogers.  They  expect 
to  have  the  stone  memorial  ready 
for  dedication  by  Aug.  15.  Kayser 
will  cover  the  trip  for  the  Star  and 
other  papers. 

Latham  B.  Weber,  son  of  Matthews 
Weber,  editor  of  Salamanca  (N.  Y.) 
Republican  -  Press,  who  completed 
graduate  work  at  Harvard  in  political 
economy  and  allied  subjects  this 
semester,  has  joined  the  daily. 

Sidney  J.  Jacobs  has  been  appointed 
news  editor  of  Chicago  Sentinel, 
Anglo-Jewish  weekly.  Jacobs  is  the 
valedictorian  of  this  year’s  graduating 
class  of  Northwestern  University’s 
Medill  School  of  Journalism,  and  re¬ 
cipient  of  the  Bastian  and  Sigma 
Delta  Chi  honor  awards. 

Austin  King,  former  radio  editor  of 
Los  Angeles  Daily  News  Saturday 
supplement,  is  editor  of  Rim,  a  new 
Los  Angeles  radio  trade  publication 
slated  to  make  its  debut  this  week. 

A1  Cotton,  Jackson  (Mich.)  Citizen- 
Patriot  sports  writer,  won  the  annual 
golf  tournament  of  Michigan  Union 
Printers  and  Allied  Newspaper 
Workers  at  Kalamazoo,  June  12,  turn¬ 
ing  in  a  card  of  78. 

E.  Clyde  Whitlock,  Fort  Worth  Star- 
Telegram  music  critic,  will  be  a  judge 
in  the  Chicagoland  Music  Festival 
choral  competition,  Aug.  20. 

J.  Harry  Jones,  assistant  city  edi¬ 
tor,  Kansas  City  Star,  is  recovering 
from  a  recent  major  operation.  He 
is  expected  to  return  to  the  desk  next 
week. 

Edmond  Bartnett,  city  editor.  New 
York  Sun;  Ward  Morehouse,  the  Sun’s 
Broadway  columnist,  and  Francis 
Wallace,  former  New  York  sports 
writer,  attended  the  University  of 
Notre  Dame  commencement  June  5 
at  which  Mr.  Bartnett’s  son,  Edmond, 
Jr.,  received  his  bachelor  of  arts  de¬ 
gree  and  the  university’s  1938  award 
for  playwriting. 

Wedding  Bells 

VINCENT  S.  MULFORD,  JR.,  vice- 
president,  Montclair  (N.  J.)  Times, 
to  Miss  Betty  J.  Buell,  June  11  at 
Muskogee,  Okla. 

John  Emmett  Richards,  editor  and 
publisher,  Alpena  (Mich.)  News,  to 
Miss  Angeline  Stewart  Spence,  for¬ 
merly  society  editor  of  Saginaw 
(Mich.)  News,  May  21  at  Grand 
Rapids.  Mich. 

Paul  T.  MacElwee,  sp>orts  editor, 
Shamokin  (Pa.)  News-Dispatch,  to 
Goldie  Walburn,  business  office  sec¬ 
retary  of  the  same  publication,  there 
June  11. 

Ben  F.  Hall,  Buffalo  (N.  Y.)  Eve- 
ning  News  copy  editor,  to  Barbara 
Jane  Lovejoy,  in  Buffalo,  June  4. 

Victor  H.  Logan,  editor,  Kentucky 
edition,  Cincinnati  Enquirer,  to  Miss 
Susan  Simrall,  May  21  at  Ft.  Mitchell, 
a  suburb  of  Covington,  Ky. 

Dahl  Duff,  reporter,  Oklahoma  City 
Times,  to  Miss  Virginia  Long,  society 
reporter,  Oklahoma  City  Okla.  News, 
June  6  in  Antlers,  Okla. 


Fred  Minshall,  news  editor,  Charles¬ 
ton  (S.  C.)  News  and  Courier,  to  Miss 
Peggy  Woods  of  Charleston,  June  1. 

George  D.  Donnelly,  sports  editor, 
Newport  (R.  I.)  Herald,  to  Miss  Bar¬ 
bara  E.  Haley  of  Newport  at  St. 
Mary’s  Rectory,  Newport,  June  4,  on 
the  26th  anniversary  of  the  wedding 
of  the  bride’s  parents. 

Wallace  Carroll,  chief  of  the  United 
Press  League  of  Nations  bureau  in 
Geneva,  Switzerland,  to  Margaret 
Sawyer  of  New  York,  May  25  at 
Geneva. 

Donn  Hale  Munson,  Schenectady 
Gazette  police  reporter,  to  Miss  Ruth 
Marion  Overbaugh,  commercial  ar¬ 
tist,  at  Schenectady,  May  29. 

Frederic  C.  Konzelman,  Detroit 
Free  Press  city  staff,  to  Miss  Katherine 
May  Leitch  of  Detroit,  June  10. 

Abe  Smith,  city  editor,  Marietta 
(O.)  Daily  Times,  to  Miss  Mary  Eve 
of  Minneapolis,  at  Columbus,  O.,  May 
19. 

Charles  F.  Carson,  city  editor,  To¬ 
ledo  News-Bee,  to  Miss  Margaret 
Klein,  publicity  director,  Toledo  Com¬ 
munity  Chest,  in  Toledo  recently. 

John  Maxwell  White  to  Miss  Mar¬ 
garet  Moore  of  Waynesboro  (Va.) 
News-Virginian,  May  21. 


Special  Editions 

BOSTON  HERALD,  June  12,  Sum¬ 
mer  Resorts  and  Travel  edition,  12 
pages. 

Boston  Sunday  Globe,  June  12,  an¬ 
nual  Vacation  and  Travel  section,  10 
pages. 

Boston  Sunday  Post,  June  12,  Sum¬ 
mer  Travel  section,  8  pages. 

Raleigh  (N.  C.)  News  &  Observer, 
June  4,  special  plumbing  and  heating 
opening,  8  pages,  with  color;  beach 
directory,  4  pages,  June  5. 

Worcester  (Mass.)  Telegram  and 
Evening  Gazette,  June  7,  June  Bride 
and  Graduate  section,  6  pages. 

New  York  Post,  June  16,  Travel  and 
Resorts,  7  pages. 

Ludington  (Mich.)  Daily  News, 
June  9,  Annual  Summer  Parade  Edi¬ 
tion,  50  pages,  6  sections. 

Janesville  (Wis.)  Gazette,  June  15, 
“Land  of  Blackhawk”  tourist  and 
vacationist  edition. 

Richmond  (Va.)  Times-Dispatch, 
June  12,  20-pages  tabloid  1938  Tour, 
Travel  and  Vacation  Guide. 

New  Bedford  (Mass.)  Standard- 
Times,  June  9,  New  Bedford  Days 
edition,  two  sections,  32  pages;  Mod¬ 
ern  Home  Show  section,  8  pages, 
June  5. 

New  Bedford  (Mass.)  Morning 
Mercury,  June  10,  New  Bedford  Days 
edition,  two  sections,  30  pages. 

Richmond  (Va.)  News-Leader,  June 
13,  8-page  tabloid  Summer  Needs 
Section,  June  13. 

New  Rochelle  (N.  Y.)  Standard- 
Star,  June  13,  250  Years  of  Progress 
in  New  Rochelle,  104  pages,  7  sections. 

Cedar  Rapids  (la.)  Gazette,  June  5, 
Vacation  Section,  12  pages,  tabloid 
size. 

Cape  Town  (South  Africa)  Cape 
Argus,  May  12,  South  African  Har¬ 
bour  Supplement,  42  pages,  2  sections, 
with  color  on  first  page. 

Austin  (Tex.)  American-Statesman, 
June  5,  Silver  Anniversary  Edition, 
106  pages,  7  sections. 

New  York  World-Telegram,  June 
15,  Resort  and  Travel  Section,  14 
pages. 

Vancouver  (B.  C.)  Sun,  May  7, 
British  Columbia  Progress  ^ition,  40 
pages,  4  sections,  with  color  used  on 
first  pages  of  each  section. 


Sk&it  ’Takai 


WITH  the  Newark,  N.  J.,  Associated 
Press  bureau  and  the  Newark 
Morning  Ledger  on  the  same  floor  of 
the  Ledger  Building,  the  AP  boys 
are  constantly  interrupted  by  irate 
citizens  seeking  the  Ledger  city 
editor. 

While  this  has  been  only  a  minor 
irritation  up  to  last  week,  the  AP  is 
taking  no  chances  since  the  Ledger 
staff  received  “bombing”  threats  fol¬ 
lowing  the  paper’s  expose  of  hood¬ 
lums  who  took  part  in  the  Norman 
Thomas  riot  in  Newark  June  4. 

In  a  conspicuous  place  outside  the 
AP  offices  now  is  a  big  arrow  point¬ 
ing  to  the  Ledger  city  room.  An  ac¬ 
companying  sign  reads: 

“Offices  of  Ledger  EIditor. 

“Throw  Bombs  That  Way” 

■ 

THE  CUB  on  the  Alhambra  (CaL) 
Post-Advocate  editorial  staff  told 
the  sports  editor  “not  much”  had 
happened  at  his  softball  assignment 
the  night  before.  The  home  club  had 
won  8  to  2,  he  reported.  As  a  matter 
of  fact  he  thought  it  was  quite  a  dull 
contest  and  that  the  Alhambra  vari¬ 
ety  of  softball  didn’t  hold  a  candle  to 
that  “up  north”  where  he  came  from. 

An  hour  later  he  stepped  up  to  the 
sports  desk  and  amended  his  report 
as  follows: 

“Oh  yes.  In  the  fifth  inning  two 
big  cops  strode  onto  the  field  and 
dragged  off  our  pitcher  on  a  charge 
of  check  forgery.” 

■ 

THE  FIRST  classified  “result  story” 
Guy  Smith  received  when  he  es¬ 
tablished  the  Daily  Chronicle  in 
Johnson  City,  Tenn.,  occurred  when 
a  citizen  walked  in  to  kill  an  ad  for 
a  lost  cow. 

The  advertiser  said,  “The  first  day 
you  ran  my  ad  a  man  brought  my 
cow  home  and  I  forgot  about  it.  That 
night,  the  cow  kicked  down  the  rails 
of  the  corral  and  escaped  again.  The 
ad  kept  on  working  and  another 
reader  brought  her  back,  but  I 
couldn’t  get  here  to  stop  the  ad.  Last 
night,  that  cow  kicked  down  the  rails 
and  got  away  again,  and  another  fel¬ 
ler  brought  her  back.  Now  at  last  1 
got  down  here  to  kill  that  ad  for  sure, 
because  I’m  going  home  and  kill  that 
dad-blamed  cow.” 

■ 

JERRY  McLAIN,  police  and  court 
reporter  for  the  Phoenix  (Ariz.) 
Republic,  made  news  capital  out  of 
this  terse  item  in  the  “log”  of  the 
Phoenix  police  department  June  6: 

“12:08  p.m. — Officer  wanted  at  737 
West  Moreland  street  to  investigate  a 
suspicious  character  who  has  been 
sitting  on  the  curb  all  morning. 

“Officers  Slaughter  and  Spain  dis¬ 
patched  on  call. 

“Report  by  officers: 

“Man  is  O.K.  Works  for  WPA.” 

■ 

“BLOOMERS  WASHED  OUT  ONCE 
MORE”  readers  learned  from  a 
sports  page  headline  in  Bloomington 
(Ill.)  Pantograph  June  12.  It  referred 
to  our  old  friend,  the  local  baseball 
team,  prevented  from  playing  by  a 
rainstorm. 

■ 

BOISE  (Idaho)  Statesman  recently 
spilled  the  beans  in  a  caption  under 
a  photograph  of  a  combination  dredge 
and  diving  bell  used  to  seek  gold  at 
the  bottom  of  Snake  River.  After  de¬ 
scribing  how  the  dredge  was  operated 
the  caption  said:  “This  picture  was 
taken  about  a  week  ago.  Since  then 
the  living  quarters  for  the  crew  have 
been  completed,  and  a  wench  and 
other  machinery  installed.” 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
"Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 
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The  sales  force  which  is  backed  by  newspaper  advertising  in 
Pennsylvania  is  in  a  happy  position.  For  in  Pennsylvania,  every 
factor  which  aids  successful  advertising  and  selling  is  present. 

At  this  time,  conditions  in  the  oil  business,  one  of  Pennsylvania's 
chief  industries,  are  highly  favorable.  Official  reports  show  that 
consumption  of  petroleum  products  now  is  running  ahead  of 
any  previous  year.  With  4,241,000  trucks  on  the  nation  s  high¬ 
ways,  it  is  not  surprising  that  the  first  quarter  report  shows  that 
domestic  demand  for  motor  fuel  is  2%  ahead  of  of  1937.  Gasoline 
exports  show  a  30%  increase.  Demand  for  kerosene,  too,  ex¬ 
ceeds  first  quarter  shipments  of  any  year  in  the  history  of  the 
industry. 

Pennsylvania  is  second  of  all  states  in  buying  power  based  on 
iron  and  steel  production,  coal  mining,  modern  scientific  agri¬ 
culture  and  other  wealth-creating  activities  which,  added  to  its 
petroleum  production,  help  to  make  possible  the  annual  total  of 
more  than  $2,500,000,000  in  retail  sales. 

TO  MAKE  MORE  PROFIT  IN  PENNSYLVANIA  LIST 

THESE  IMPORTANT  HOMETOWN  NEWSPAPERS 


Beaver  Falls  News-Tribune  (e) 
Butler  Eiagle  (e) 

(’.hanibersburg  Public  Opinion  (e) 
lihester  Times  (e) 

Clearfield  Progress  (e) 
Connellsville  Courier  (e) 
Greensburg  Review-Tribune  (me) 
Hazleton  Plain  Speaker  (e) 
Hazleton  Standard-Sentinel  (m) 
Jeannette  News-Dispatch  <e) 
Lansdale  North  Penn  Reporter  (e) 
Lebanon  News-Times  (e) 


Lehighton  Leader  (e) 

New  Kensington  Dispatch  •  e ' 
Norristown  Times-Herald  te) 

Pottsville  Republican-Scliuylkill 
Reporter  <me) 

Tarentum  Valley  News  (e) 

Towanda  Daily  Review  (m) 

Washington  Observer  &  Reporter  'met 
Waynesboro  Record-Herald  (e) 
Wilkes-Barre  Times-Leader  'e) 
Williamsport  Gazette-Bulletin  'ml 
Williamsport  Sun  (e) 
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Meyer  Completes  k 
Five  Years  ^ 

As  Publisher  I 

ii 

Washington  Post  Has  Pros-  n 
pered  Under  Him  .  .  .  Calls  ^ 
His  Term  “Stewardship"  c 

Washington,  D.  C.,  June  15 — With 
microphones  hooked  uo  in  editorial,  I 
business  and  mechanical  departments, 
actual  operation  of  the  Washington  ^ 
Post  was  carried  into  homes  here  to- 
night  as  Publisher  Eugene  Meyer  j 
gave  “an  account  of  my  five  years  ^ 
stewardship  of  the  Post  properties.” 

A  full  hour  broadcast  was  the  high-  j 
point  of  the  fifth  anniversary  program  ^ 
of  the  newspaper  under  its  present  g 
ownership.  It  served  as  a  vehicle  to  | 
announce  introduction  of  15  new  fea-  ^ 
tures,  contracted  for  with  the  New  ^ 
York  Herald  Tribune  Syndicate,  sev-  ^ 
eral  of  which,  notably  Mark  Sulli-  j 
van's  column,  have  been  carried  in 
the  Washington  Star  for  many  years.  * 
The  Star’s  contract  for  the  news,  edi-  * 
torial  and  other  specialties  had  ex-  ' 
pired. 

Many  at  Mika  First  Tima 

Post  readers,  sitting  at  their  re-  ^ 
ceiving  sets,  heard  members  of  the 
newspaper  family  in  intimate  discus-  i 
sions  of  their  journalistic  background  J 
and  current  duties,  many  of  them  1 
seemingly  at  the  microphone  for  the  i 
first  time.  ' 

The  clatter  of  renortorial  typewrit-  ' 
ers,  the  metallic  clink  of  typesetting  J 
and  the  roar  of  the  press  turning  out 
40.000  copies  an  hour  of  the  first  edi-  ' 
tion  came  realistically  over  the  air.  ' 
The  Advertising  Club  of  Washing¬ 
ton  gave  a  dinner  at  the  Raleigh  Ho¬ 
tel  June  15  in  honor  of  Mr.  Meyer’s 
fifth  year  of  ownership  of  the  Post. 
Executives  of  the  daily  were  among 
the  spieakers.  They  included,  Donald 
M.  Bernard,  business  manager,  Alex¬ 
ander  F.  Jones,  managing  editor,  and 
Felix  Morley.  editor. 

The  Post  was  purchased  by  Mr. 
Meyer  at  public  auction  in  June,  1933. 
He  was  then  58  years  old.  Since  that 
time  the  circulation  of  the  i>aper  has 
risen  rapidlv.  According  to  the  Audit 
Bureau  of  Circulations  the  circulation 
was  53.785  for  the  12  months  ended 
Sept.  30,  1933.  It  is  now  more  than 
SO.OOO,  according  to  latest  ABC  fig¬ 
ures. 

The  Ayer  Awards  for  typographic 
excellence,  ranging  from  honorable 
mention  to  first  place  in  its  circula¬ 
tion  class,  have  been  awarded  to  the 
Post  in  four  of  the  five  years  of  the 
present  management.  Two  years  ago 
the  Pulitzer  Prize  for  distinguished 
editorial  writing  was  won  by  its 
editor,  Felix  Morley. 

Dittinguishad  Caraer 

In  entering  the  newspaper  field. 
Mr.  Meyer  brought  to  that  industry 
a  wealth  of  experience  in  business 
and  in  government,  but  no  actual 
newspaper  knowledge.  After  grad¬ 
uating  from  Yale  at  the  age  of  19, 
he  studied  banking  and  languages 
abroad,  then  returned  to  the  U.  S. 
to  found  the  firm  of  Eugene  Meyer, 
Jr.,  &  Co.  He  served  as  its  head  and 
as  director  of  many  corporations  until 
1917  when  he  resigned  to  enter  gov¬ 
ernment  service. 

Mr.  Meyer’s  career  with  the  Fed¬ 
eral  Government  has  been  distin¬ 
guished.  He  served  on  the  Advisory 
Committee  of  the  Council  of  National 
Defense,  the  War  Industries  Beard, 
and  the  National  Committee  on  War 
Savings.  In  1918  President  Wilson 
appointed  him  a  director  of  the  War 
Finance  Corporation,  of  which  he 


later  was  elected  managing  director. 

He  was  reappointed  by  Presidents  J 
Harding  and  Coolidge.  . 

In  1927  President  Coolidge  ap-  J 
pointed  Mr.  Meyer  a  member  of  the 
Federal  Farm  Loan  Board  and  desig-  | 
nated  him  as  farm  loan  commissioner. 

In  1930  he  was  appointed  and  desig¬ 
nated  Governor  of  the  Federal  Reserve 
Board  by  President  Hoover.  He  also 
served  as  first  chairman  of  the  Re¬ 
construction  Finance  Corporation. 

KARPF  ON  VACATION 

Jerome  J.  Karpf,  editor-in-chief, 
Milwaukee  News  and  Sentinel  and  | 
the  Sunday  News  &  Sentinel,  left 
June  15  for  a  one-month  vacation  in 
the  East.  Mr.  Karpf  went  to  Milwau¬ 
kee  from  New  York  last  September  to 
join  the  local  Hearst  newspapers 
when  William  Randolph  Hearst  re¬ 
gained  possession  of  the  Milwaukee 
Sentinel  from  Paul  Block  and  changed 
the  name  of  the  Wisconsin  News  to 
Milwaukee  News  and  of  the  Sunday 
Sentinel  to  Sunday  News  &  Sentinel. 
Mr.  Karpf  was  formerly  managing 
editor  of  the  New  York  American.  He 
expects  to  spend  his  vacation  in  New 
York  and  vicinity  and  will  return  to 
Milwaukee  about  July  15. 

ADOPTS  4-PT.  RULES 

Through  the  reduction  of  column 
rules  from  6  points  to  4  points  the 
New  York  Sun  this  week  announced 
that  it  will  have  a  newsprint  saving 
amounting  to  1.8%.  Two  years  ago 
the  Sun  reduced  its  clips  and  center 
rings  and  thereby  effected  a  reduc¬ 
tion  from  68*4  to  67^4  inches  in  the 
viidth  of  its  paper  rolls.  This  recent 
economy  has  reduced  the  paper  width 
to  66*4  inches. 

■ 

RESIGNS  ACCOUNT 

Chicago,  June  16 — L.  O.  Holmberg, 
manager  Chicago  office  J.  Stirling 
Getchell,  today  confirmed  report  that 
the  agency  has  resigned  the  National 
Hotel  Management  account  effective 
July  5.  No  successor  to  Getchell  has 
been  announced,  according  to  Holm¬ 
berg. 

■ 

KANSAS  EDITORS  MEET 

Nearly  100  Kansas  editors  and  pub¬ 
lishers  attended  the  annual  meeting  of 
1  the  Kansas  State  Editorial  Associa¬ 
tion  in  Topeka,  June  10-11.  Hugh 
Powell,  of  the  Coffeyville  Joiirnal,  was 
elected  president. 

CASHMAN  ELECTED 

Gulfport,  Miss.,  June  14 — Louis  P. 
Cashman,  publisher,  Vicksburg  Eve- 
■  ning  Post,  was  elected  president  of  the 
I  Mississippi  Press  Association  at  the 
,  recent  annual  convention  here. 


Scott 

Hi  -  Speed  Pasters 

Simplest  full  automatic 
web  splicer  with 

Jones  Automatic 
Tension  Governor 

Beat  combination  in  the 
World 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Allied  Ltd.  Reports 
Profits  for  1937 
Of  £1,008,057 

Directors  Recommend  Divi¬ 
dend  ol  8%  on  Ordinary 
Shares 

A  profit  for  1937  of  £1,008,057,  as 
against  £1,099,275  for  the  previous 
year,  a  reduction  of  £91,218,  was  re¬ 
ported  for  Allied  Newspapers  Ltd., 
England,  by  Lord  Kemsley,  chairman, 
in  his  annual  address  before  the  four¬ 
teenth  Ordinary  General  Meeting  of 
the  company  May  31  at  Stationers 
Hall,  London.  Increased  expendi¬ 
tures,  principally  wages,  the  falling 
off  of  financial  advertising,  and  the 
additional  expenses  incurred  for  spe¬ 
cial  issues  of  the  company’s  papers 
during  the  Coronation  period  were 
reasons  attributed  by  Lord  Kemsley 
for  the  smaller  profits. 

Lord  Kemsley  also  reported  that 
the  directors  recommend  payment  of 
a  dividend  of  8%  on  the  company’s 
ordinary  shares,  the  same  as  that  de¬ 
clared  in  1935.  Last  year,  a  dividend 
of  9%  was  paid,  but  since  then  the 
company’s  capital  has  been  increased 
by  £500,000  to  £9,250,000.  The  trans¬ 
fer  of  a  further  £100,000  to  general 
reserve,  leaving  to  be  carried  forward 
£261,5^,  as  compared  with  £260,882 
brought  forward  the  previous  year, 
also  was  recommended  by  the  direc¬ 
tors. 

£506,550  Available  Balance 

From  the  trading  profits,  which  is 
struck  after  charging  all  management 
expenses,  including  depreciation  and 
directors’  remuneration,  charging  de¬ 
benture  interest  and  the  preference 
dividend,  and  after  deducting  £277,- 
000  for  income  tax  and  National  De¬ 
fense  Contribution,  but  including  the 
amount  brought  forward,  there  re¬ 
mains  on  the  company’s  books  an 
available  balance  of  £506,550,  Lord 
Kemsley  said. 

Expenditure  on  buildings,  plant  and 
machinery  for  which  additional  cap¬ 
ital  was  required,  has  not  yet  been 
completed.  Lord  Kemsley  pointed  out, 
and  the  economies  and  increased  effi¬ 
ciency  which  will  result  are  not  con¬ 
tained  in  his  report. 

Issuance  in  June,  last  year,  of  184,- 
050  6*2%  Cumulative  First  Preference 


shares  and  315,950  Ordinary  shares, 
both  of  £1  each,  raised  the  company's 
issued  capital  of  £9,250,000  as  com¬ 
pared  with  £8,750,000  a  year  ago. 
Lord  Kemsley  reported.  ’These  shares 
were  issued  at  a  premium  having  re¬ 
gard  to  the  market  values  attributed 
to  the  company’s  Preference  and  Or¬ 
dinary  shares  at  that  time,  he  con¬ 
tinued. 

These  premiums  amounted  to  £274,- 
835,  against  which  were  charged  the 
expenses  of  issue,  £18,815.  Of  the 
balance  of  £255,570,  £150,000  has 
been  added  to  the  general  reserve,  and 
£105,570  transferred  to  contingency 
accounts  to  be  used  in  connection  with 
the  installation  of  new  machinery. 

Nawcostla  Jonrnal  Purchased 

The  report  records  the  purchase 
during  the  year  by  Allied  Northern 
Newspapers,  Ltd.,  an  affiliate,  of  the 
entire  share  capital  of  Northern 
Counties  Conservative  Newspapers 
Co.,  Ltd.,  publishers  of  the  NewcastU 
Journal.  Allied  Newspapers,  Ltd, 
also  control  in  Newcastle  the  North 
Mail,  Evening  Chronicle  and  Sundai/ 
Sun. 

Concluding  his  financial  report 
Lord  Kemsley  stated  the  company's 
general  reserve  has  been  increased 
with  the  appropriation  from  the  cur¬ 
rent  year’s  profits  to  £2,250,000. 

Newspapers  controlled  by  Allied 
Newspapers,  Ltd.,  other  than  the  New¬ 
castle  publications,  are: 

London;  Daily  Sketch,  Sunday 
Times,  Sunday  Graphic;  Manchester; 
Sunday  Chronicle,  Empire  News,  Eve¬ 
ning  Chronicle,  Daily  Dispatch;  Car¬ 
diff:  South  Wales  Echo  &  Express. 
Western  Mail;  Glasgow;  Sunday  Moil, 
Evening  News,  Daily  Record:  Shef¬ 
field:  Telegraph  &  Star,  Telegraph. 
Daily  Independent;  Aberdeen:  Eve¬ 
ning  Express,  Press  &  Journal;  Mid¬ 
dlesbrough:  North-Eastern  Gazette. 


HARRISON  TO  LONDON 

Walter  M.  Harrison,  managing  edi¬ 
tor  of  the  Oklahoma  City  Oklahoman 
and  Times,  left  New  York  this  week 
for  London  where  he  will  spend  a 
three-month  leave  as  a  reporter  on 
the  London  staff  of  Associated  Press. 
Accompanying  him  were  his  wife  and 
daughter  Barbara,  23,  and  two  sons. 
John  D..  13,  and  Walter  M.  Jr.,  21. 
The  latter  was  just  graduated  from 
Oklahoma  University  and  will  enroll 
in  the  journalism  school  at  Columbia 
University  next  fall. 
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PATIENCE 
NOT  ALWAYS— 
A  VIRTUE 


"Wait  'til  the  cows  come 
home"  is  not  an  inspiring 
business  slogan.  Few 
things  come  to  him  who 
waits.  Let's  get  down  to 
work.  Let's  go  after  busi¬ 
ness  instead  of  waiting  for  it. 
• 

Remember  that  the  man 
who  buys  advertising  is 
influenced  by  advertising. 
Those  newspapers  which 
advertise  their  merits  and 
their  markets  are  most 
likely  to  grow  in  revenue 


and  profit.  The  situation 
calls  for  action.  Patience  is 
not  always  a  virtue.  A 
hook-worm  is  nothing  to  be 
proud  of. 

Every  newspaper  publisher 
wants  to  succeed.  So  why 
should  he  deliberately 
choose  to  do  the  very  thing 
which  will  harm  his  busi¬ 
ness  most?  Why  spread 
fear  and  doubt  when  you 
KNOW  that  business  is  go¬ 
ing  to  be  all  right  again? 


Newspaper  advertising  is 
exactly  what  manufacturers 
need  today.  Yet  can  you 
expect  them  to  believe  if 
YOU  do  not?  Everybody 
should  know  the  value  of 
sound  advertising  —  even 
the  man  who  sells  it.  The 
newspapers  which  most 
steadily  promote  their  val¬ 
ues  to  national  advertisers 
are  the  newspapers  which 
most  regularly  are  called 
upon  to  carry  the  schedules 
of  national  advertisers. 


i  EDITOR  6c  PUBLISHER  pro- 

i’  vides  an  ideal  medium  for 

[  newspaper  promotion.  Its 

a  coverage  of  those  who  place 

national  advertising  is  sub- 
1  stantial  and  adequate.  It 

reaches  the  advertising 
agencies  which  buy  from 
90%  to  95%  of  all  national 
newspaper  advertising. 


CONCENTRATE  your  pro¬ 
motion  in  EDITOR  6c 
PUBLISHER  so  that  your 
appropriation  will  do  its 
full  duty.  Assure  yourself 
of  coverage  of  advertisers 
and  agencies  which  last 
year  spent  approximately 
$191,000,000.00  in  national 
newspaper  space. 


The  entire  publication,  be¬ 
ing  devoted  exclusively  to 
newspaper  interests,  works 
in  harmony  with  your 
specialized  copy. 


Don't  be  patient.  You  can 
get  more  advertising 
revenue  right  now.  Use 
advertising  to  sell  advertis¬ 
ing.  And  do  it  now! 


EDITOR  &  PUBLISHER 


TIMES  BUILDING  TIMES  SQUARE  NEW  YORK 
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Among  Advertising  Folk 


JOHN  COLE,  formerly  manager  of 
San  Francisco  office  of  Lord  & 
Thomas,  and  later  manager  of  the 
New  York  of- 


John  Cole 


flee  for  Maxon, 
Inc.,  has  joined 
Abbott  Kimball 
Company,  Inc., 
New  York,  as 
vice  -  president. 
Following  the 
war,  in  which 
he  served  as 
captain,  Mr.  Cole 
went  to  Califor¬ 
nia  as  assistant 
to  the  president 
of  Catalina  Is¬ 
lands  which  had 
just  been  bought  by  William  Wrigley. 
He  later  joined  the  Los  Angeles  of¬ 
fice  of  Lord  &  Thomas  as  account  ex¬ 
ecutive,  and  was  transferred  from 
there  to  their  San  Francisco  office  as 
manager. 

Arthur  R.  MacDonald,  president  of 
MacDonald-Potter,  Inc.,  Chicago 
agency,  has  been  elected  a  director 
of  ^Idine  Corporation,  Chicago, 
manufacturers  of  liquid  solders  and 
plastic  sealers.  The  Soldine  account 
is  handled  by  MacDonald-Potter. 

Edward  P.  Gerth,  president  of 
Gerth-Knollin  agency,  San  Francisco, 
accompanied  by  his  family,  left  San 
Francisco  to  attend  a  college  reunion 
and  receive  his  degree  from  Knox 
College,  Galesburg,  Ill.  Twenty  years 
ago,  Mr.  Gerth  left  college  in  his  sen¬ 
ior  year  to  enter  the  army.  He  has 
since  made  up  the  necessary  credits 
for  his  diploma. 

Miss  Florence  Montgomery,  public 
relations  director  of  the  Izzard  Com¬ 
pany,  Seattle,  has  been  pledged  to  an 
honorary  membership  in  Gamma  Al¬ 
pha  Chi,  national  professional  adver¬ 
tising  fraternity  for  women. 

Clinton  D.  Carr  has  joined  the  staff 
of  Van  Sant,  Dugdale  &  Company, 
Inc.,  Baltimore  agency,  as  traffic  and 
production  manager.  He  was  for¬ 
merly  with  Calkins  and  Holden,  New 
York,  and  McKee,  Albright  &  Ivey, 
Philadelphia. 

James  H.  Wright  joined  the  staff  of 
Lord  &  Thomas,  New  York,  as  account 
executive  on  the  American  Tobacco 
Company  account.  Mr.  Wright  has 
been  with  Batten,  Barton,  Durstine  & 
Osborn  the  past  13  years. 

Walter  E.  Schultz,  Perfex  Corp., 
has  been  named  president  of  Milwau¬ 
kee  Association  of  Industrial  Adver¬ 
tisers  with  the  following  officers:  P.  C. 
Ritchie,  Waukesha  Motors  Co.,  vice- 
president;  James  Tate,  Delta  Manu¬ 
facturing  Co.,  secretary-treasurer,  and 
Arnold  Andrews,  Bucyrus-Erie  Co., 
director  for  three  years.  All  are  ad¬ 
vertising  managers  of  their  respective 
firms. 

Robert  Grant,  associated  with  the 
Ncish  Motors  Co.,  Kenosha,  Wis.,  for 
the  last  12  years,  has  resigned  to  be¬ 
come  executive  vice-president  and  a 
director  of  the  Fuller-Johnson  Corp., 
with  headquarters  at  the  home  office 
in  Detroit. 

Ray  N.  Peterson,  advertising  man¬ 
ager  of  Minnesota  Valley  Canning 
Co.,  at  Le  Sueur,  Minn.,  and  formerly 
with  Erwin,  Wasey  &  Co.,  Chicago, 
has  been  appointed  advertising  man¬ 
ager  of  Stokely  Brothers  &  Co.,  and 
Van  Camp’s  Inc. 

Cyrus  T.  Stevens,  president  of  Life 
Advertisers  Assn.,  has  appointed  John 
H.  McCarroll,  vice-president,  and 
A.  Scott,  of  the  executive  committee. 


FLORIDA  TO  REIMBURSE  COMMISSION 

TALLAHASSEE.  Fla.,  June  15 — The  Florida  Citrus  Commission  has  been 
assured  by  State  officials  here  that  the  $115,000  borrowed  from  its  ad¬ 
vertising  fund  would  be  returned  to  the  commission  this  week.  Although 
the  public  announcement  did  not  allude  directly  to  a  recent  resolution  of 
the  commission  which  protested  use  of  the  advertising  funds  for  meeting 
teachers’  salaries  this  month,  it  did  state  that  the  advertising  fund  loan 
would  be  returned  this  week  and  that  other  loans  making  up  the  $574,000  for 
the  salary  fund  would  be  paid  within  60  days. 


$700,000  APPROPRIATION  FOR  NEW  JERSEY 

TRENTON,  N.  J.,  June  13 — A  special  appropriation  of  $100,000  to  the  New 
Jersey  Advertising  Council  was  voted  by  the  State  Legislature,  prior  to 
concluding  its  regular  1938  business  here  last  week.  The  council,  which 
advertises  New  Jersey's  attractions,  had  sought  $150,000  but  an  item  for  that 
amount  after  lengthy  controversy  was  deleted  from  the  regular  general  fund 
appropriations  bill  before  that  measure  was  adopted.  As  a  result  of  the 
special  appropriation  of  $100,000  passed  separately,  however,  the  council’s 
work  will  be  continued  during  the  next  fiscal  year  starting  July  1.  ’The 
Federal  Advertising  Agency  of  New  York  City  has  been  handling  the  account. 


Cockfield,  Brown  &  Company,  Ltd. 
are  sending  out  instructions  to  a  re¬ 
stricted  list  of  newspapers  for  the 
current  advertising  program  of  Dag¬ 
gett  AND  Ramsdell  (Canada)  Ln 
The  campaign  features  cold  creams 
and  other  beauty  aids. 

The  Sturdy  Dog  Food  Co.,  Inc.,  oi 
Syracuse,  N.  Y.,  has  placed  its  ad¬ 
vertising  with  the  Barlow  Advertising 
Agency,  Inc.,  also  of  that  city. 
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as  co-chairmen  for  the  association’s 
mid-western  “roundtable”  to  be  held 
July  22  at  the  Palmer  House,  Chicago. 

E.  A.  Byrne,  of  Lord  &  Thomas, 
New  York,  attended  a  recent  two- 
day  meeting  of  RCA  Victor  execu¬ 
tives,  distributors  and  sales  repre¬ 
sentatives  at  the  Hotel  John  Marshall, 
Richmond.  T.  F.  Joyce,  advertising 
director  for  RCA  Victor,  was  the 
principal  speaker. 


Campaigns  and  Accounts 


THE  ADVERTISING  account  of  the 

Burton  -  Dixie  Corporation,  Chi¬ 
cago,  manufacturers  of  mattresses, 
box  and  coil  bed  springs,  studio 
couches,  summer  furniture,  pillows 
and  down  comforters,  has  been 
placed  with  the  Campbell-Ewald 
Company. 

Abbott  Kimball  Co.,  Inc.,  250  Park 
Avenue,  New  York,  has  been  ap¬ 
pointed  by  Revlon  Nail  Enamel  Cor¬ 
poration. 

Andrews  Heater  Co.,  Los  Angeles, 
manufacturers  of  a  line  of  gas  heaters 
and  wall  furnaces,  has  appointed 
Gerth-Knollin  Advertising  Agency, 
San  Francisco  and  Los  Angeles. 

A  new  advertising  campaign  for 
Rum  Siboney  will  ^  started  next 
week  in  three  New  York  newspapers 
according  to  A.  K.  Hamilton,  Inc., 
distributors.  The  campaign,  which 
will  use  weekly  insertions  for  the 
next  three  months,  will  feature  “Rum 
Tom  Collins”  as  an  ideal  hot  weather 
drink.  Kenyon  &  Ekkhardt  Inc.,  has 
the  account. 

Aubrey,  Moore  &  Wallace,  Inc.,  Chi¬ 
cago  agency,  is  placing  the  account  of 
Howell  Co.,  St.  Charles,  Ill.,  manu¬ 
facturers  of  modern  Chromsteel  fur¬ 
niture.  I 

The  Toaster  Division  of  Universal 
Button  Co.,  Detroit,  has  appointed 
Rickerd,  Mulberger  &  Hicks,  Inc.,  to 
handle  advertising  and  publicity  in 
connection  with  their  Unitoast  toaster 
and  grill. 

The  Illinois  Meat  Company,  has 


named  J.  Stirling  Getchell,  Inc.,  to 
direct  advertising  in  the  East  for 
Broadcast  Brand  food  products.  In¬ 
itial  advertising  will  be  focussed  on 
Broadcast  Brand  corned  beef  hash. 

Blume  Knitwear  Inc.,  manufac¬ 
turers  of  sweaters  and  knitted  suits 
has  appointed  the  Sterling  Advertis¬ 
ing  Agency. 

Lethelin  Products  Co.,  Inc-,  Wood 
Ridge.  N.  J.,  makers  of  Magikill  jelly, 
an  ant-killing  preparation  has  named 
William  N.  Schecr  Agency,  Newark, 
N.  J. 

John  Puhl  Products  Co.,  Chicago, 
makers  of  Little  Boy  Blue  Bluing 
and  Little  Bo  Peep  Ammonia,  has  ap¬ 
pointed  the  Chicago  office  of  N.  W. 
Ayer  &  Son,  Inc. 

Mitchell-Faust  Adv.  Co.,  Chicago, 
has  been  named  by  Lavena  Corpora¬ 
tion,  Chicago  cosmetic  firm. 

H.  W.  Kastor  &  Sons  Co.,  Chicago, 
is  using  a  small  list  of  newspapers  on 
a  test  campaign  for  Raisin  Bran,  a 
product  of  Skinner  Mfg.  Co.,  Omaha. 

The  Hotel  Maselynn,  Stamford, 
N.  Y.,  has  announced  the  appointment 
of  J.  R.  Kupsick  Agency,  effective  im¬ 
mediately.  Resort  sections  of  about 
20  newspapers  in  addition  to  general 
magazines  will  be  used.  Initial  copy 
began  this  week. 

Horlicks  Malted  Milk  Corp.,  Ra¬ 
cine,  Wis.,  this  week  announced  the 
appointment  of  Roche,  Williams  & 
Cunnyngham,  Inc.,  Chicago  agency, 
effective  June  1. 

M.  H.  Hackett,  Inc.,  has  been  named 
advertising  counsel  for  Distilled 
Liquors  Corporation  and  its  sub¬ 
sidiaries,  Walter  H.  Hildick  Company, 
Inc.,  and  Distilled  Liquors  Import 
Company,  Inc. 


AGENCY  AWARD 

Detroit,  June  13  —  Lawrence  A. 
Henze,  Detroit,  was  awarded  the  Mac- 
Manus,  John  &  Adams,  bronze  trojiiy 
at  the  conclusion  of  the  second  semes¬ 
ter  of  the  advertising  classes  at  the 
University  of  Detroit  last  week.  The 
award  was  offered  by  the  local  ad¬ 
vertising  agency  for  excellence  in  copy 
writing.  Henze  won  with  copy  for  a 
series  of  advertisements  featuring  the 
advantages  of  Michigan  as  a  vacation 
state. 


4-A  GROUP  ELECTS 

Edmund  Pitts,  of  J.  Walter  Thomp¬ 
son  Co.,  is  newly  elected  chairman  oi 
the  Northern  California  chapter, 
American  Association  of  Advertising 
Agencies.  Alvin  Long,  Long  Adver 
tising  Service,  San  Jose,  is  vice-chair¬ 
man  with  Samuel  Hutton,  of  Erwin, 
Wasey  &  Co.,  secretary-treasurer. 
McCulloch  Campbell,  Lord  &  Thomas, 
and  James  Knollin  of  Gerth  Knollin 
are  new  directors. 
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AIRLINES  COPY 

Chicago,  June  14 — Newspapers  will 
be  the  mainstay  of  the  American  Air¬ 
lines,  Inc.,  summer  advertising  cam¬ 
paign.  Approximately  50  metropoli¬ 
tan  newspapers  have  been  scheduled 
to  run  through  June,  July,  and 
August.  Space  will  also  be  used  in 
five  national  magazines  from  June 
through  December.  Ruthruff  &  Ryan. 
Inc.,  is  the  advertising  agency. 
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$50,000  CONTEST 

A  $50,000  prize  contest  will  soon  be 
advertised  nationally  in  newspapers 
to  promote  the  Continental  Can  Com¬ 
pany’s  Cap  Sealed  type  of  can  for 
beverages.  The  campaign  has  been 
tested  in  Buffalo,  Niagara  Falls  and 
New  Haven  with  marked  success 
Batten,  Barton.  Durstine  and  Osborn. 
Inc.,  is  the  agency. 


RADIO  PROBE  REIECTED 

Washington,  D.  C.,  June  14 — By  a 
vote  of  234  to  101,  the  House  today  re¬ 
jected  a  resolution  for  Congressional 
investigation  of  radio  broadcasting 


Cleaner,  sharper  news  type 


BUY  SOUTHERN 
CALIFORNIA 
NEWSPAPERS! 


Give  me  your  >perifirutions  and  I 
will  irv  to  meet  them. 


J.  R.  GABBERT 

Newspaper  Broker 
Box  590,  Riverside,  California 


Modern  news  types  are  easier  to  read  than  the  types  which  wert 
used  in  the  past;  but  their  value  is  largely  dependent  upon  th« 
stereotype  mats  used  for  reproducing  them.  FLEX  dry  mats  art 
particularly  good  for  news  type  pages  because  they  take  and  hold  a 
deep,  sharp  impression,  and  thus  make  for  cleaner  printing  of  news 
and  classified  pages.  Have  your  stereotyper  send  for  free  samples 
of  FLEX  dry  mats  and  give  them  a 
trial  on  your  own  news  type.  Address 
Flexideal  Dry  Mat  Company,  21  West 
Street,  New  York, 
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Carriers  Go  on 
JUr  at  Annual 
Convention 

Boy  Heroes  Featured  in 
Network  Broadcast  at 
Des  Moines  Conclave 

By  GEORGE  A.  BRANDENBURG 

Newspaper  and  radio  cooperation 
eached  a  new  peak  this  week  with 
wo  coast-to-coast  broadcasts  eman- 
ting  from  the  Des  Moines  Register  & 
rribune  s  ninth  annual  carrier  sales- 
nen’s  convention  at  Des  Moines,  June 
;2  and  13.  For  the  first  time,  this 
ear’s  convention  went  on  the  air 
utside  of  Iowa. 

With  more  than  4,860  Register  & 
Tribune  carrier  boys  from  all  parts 
)f  Iowa  in  Des  Moines  for  a  circus, 
parade  and  afternoon  of  fun,  a  broad- 
ast  was  held  Sunday  evening,  pre- 
.-eding  the  convention.  The  Fitch 
shampoo  program  on  the  NBC  Red 
etwork  originated  in  the  home  of  a 
Register  &  Tribune  city  carrier.  A 
-ovel  angle  was  given  the  broadcast 
jy  inviting  outside  newspapers  to 
end  their  carrier  boy  heroes  to  the 
onvention  —  boys  who  performed 
ome  heroic  act  in  line  with  their 
ewspaper  route  duty. 

Outside  Carriers  Participate 
Represented,  in  addition  to  the 
Register  &  Tribune  boy,  were  carrier 
alesmen  from  the  Chicago  Times, 
.'linneapolis  Star  and  Rockford  (Ill.) 
Register-Republic.  They  were  inter¬ 
viewed  by  Jerry  Belcher  on  the  Fitch 
Interesting  Neighbors”  program. 

On  Monday  afternoon,  from  River- 
view  amusement  park,  there  was  a 
half  hour  broadcast  over  the  Mutual 
network  featuring  interviews  with 


outstanding  R  &  T  carrier  salesmen 
from  all  over  Iowa.  Participating  in 
this  broadcast  were  state  and  city 
officials.  C.  K.  Jefferson,  R  &  T  car¬ 
rier  sales-manager  and  secretary-trea¬ 
surer  of  the  Central  States  Circulation 
Managers  Association,  spoke  on  the 
value  of  carrier  boy  training.  Also 
on  the  program  was  Rube  Goldberg, 
R  &  T  syndicate  cartoonist. 

The  broadcasts  were  arranged  by 
Frank  Jaffe  of  the  R  &  T  promotion 
department. 

Oiler  7  Scholarships 
FORT  ’WAYNE  (Ind.)  News-Sentinel 
recently  announced  a  plan  to  award 
seven  college  and  university  scholar¬ 
ships  to  outstanding  high  school  grad¬ 
uates  in  News-Sentinel  carrier  sales¬ 
men  organization.  Scholarships  will 
cover  tuition  and  incidental  fees  for 
the  1938-39  school  year.  Eligible  for 
awards,  valued  at  more  than  $1,200, 
are  all  members  of  the  carrier  organ¬ 
ization  who  have  handled  a  News- 
Sentinel  route  for  over  a  year,  and 
who  are  graduated  from  high  school 
in  1938.  Approximately  50  carrier 
salesmen  are  eligible.  Applicants  will 
be  passed  upon  by  a  committee  of 
judges  on  the  basis  of  the  following 
qualifications,  each  of  which  will  count 
20  points; 

(I)  Delivery  service  to  readers  on 
route;  (2)  Promptness  and  efficiency 
in  handling  money;  (3)  Sales  ability; 
(4)  Citizenship  or  leadership  as 
shown  by  conduct  in  community 
and  in  route  work;  (5)  Scholastic 
ability. 

300  to  Attend  Big  Fight 

THREE  HUNDRED  Washington 

(D.  C.)  Herald  &  Times  carrier 
boys  will  attend  the  Louis-Schmeling 
world’s  heavyweight  championship 
fight  at  Yankee  Stadium,  New  York, 
June  22,  as  winners  in  the  paper’s 


“Me  and  My  Pal”  contest,  according 
to  announcement  in  the  Herald-Times 
Go-Getter  “Fight  Special”  edition. 

On  June  22,  the  biggest  party  ever 
staged  by  the  Herald-Times  will  leave 
Washington  by  special  train  bound 
for  the  Louis-Schmeling  fight.  There 
will  be  300  carriers  on  the  trip.  Each 
carrier  will  be  allowed  to  take  with 
him  one  pal,  provided  both  the  car¬ 
rier  and  his  pal  have  qualified  in 
soliciting  subscriptions. 

The  Herald-Times  carrier  organ¬ 
ization  includes  1,400  boys.  In  April, 
300  of  them  visited  Norfolk,  Va.,  dur¬ 
ing  Easter  vacation.  “Trips,  such  as 
these  two,  are  being  conducted  as  a 
regular  thing  by  the  Herald  and 
Times,”  explained  George  R.  Titus, 
promotion  manager.  “They  have  con¬ 
tributed  in  a  large  measure  to  the 
high  pitch  of  efficiency  which  has 
characterized  our  carrier  group.” 

It's  Nesting  Season! 

TWENTY  rural  subscribers  of  the 
Athol  (Mass.)  Daily  News  are  hav¬ 
ing  their  copies  thrown  on  lawns, 
delivered  to  neighbors,  or  are  meeting 
route  drivers  at  the  roadside  for  the 
present.  The  reason  is  that  boxes 
provided  for  newspaper  delivery  are 
occupied  as  homes  for  birds  who  have 
nests  in  them.  Subscribers  have  re¬ 
quested  route  drivers  not  to  disturb 
the  birds. 

Senior  Photos  in  Paper 

PICTURES  of  LaPorte  high  school 
seniors,  totaling  214  in  all  and  oc¬ 
cupying  five  full  pages,  appeared  in  a 
recent  issue  of  the  LaPorte  (Ind.) 
Herald-Argus,  which  not  only  prints 
senior  class  pictures,  but  also  pub¬ 
lishes  a  special  section  yearly,  high¬ 
lighting  the  year’s  activities  in  a 
number  of  township  high  schools, 
where  yearbooks,  are  not  pub¬ 
lished. 


Cockerill  Boomed 
To  Succeed  Eyster 

The  New  York  State  Circulation 
Managers  Association  is  sponsoring 
Alfred  W.  Cockerill,  secretary  and 
treasurer  of  the  N.Y.S.C.M.A.  for  the 
past  15  years,  for  the  berth  of  secre¬ 
tary  and  treasurer  of  the  International 
Circulation  Managers’  Association  to 
fill  the  vacancy  caused  by  the  recent 
death  of  Clarence  Eyster. 

’The  annual  convention  of  the 
ICMA  will  be  held  at  Quebec  City  on 
June  21,  22  and  23.  Election  of  a 
successor  to  Mr.  Eyster  will  be  one 
of  the  big  events  on  the  program. 

Alfred  W.  Cockerill  started  as  a 
newspap>er  boy  35  years  ago  on  the 
Utica  (N.  Y.)  Daily  Press,  working  his 
way  up  to  circulation  manager.  He 
Inter  went  with  the  Syracuse  (N.  Y.) 
Herald  for  four  years  and  then  joined 
the  Binghamton  (N.  Y.)  Press  in  1933 
as  circulation  manager.  He  is  a  for¬ 
mer  president  of  the  N.Y.S.C.M.A. 

FEATURES  SHIFTED 

Gould  Lincoln,  chief  political  writer 
for  the  Washington  Star,  and  Fred¬ 
erick  William  Wile  whose  column  has 
been  carried  by  that  newspaper  for 
many  years,  have  been  moved  up  to 
“opposite  editorial  page,”  to  take  the 
positions  formerly  occupied  by  Mark 
Sullivan  and  Dorothy  Thompson,  no 
longer  appearing  in  the  Star. 

COAST  MEETING 

The  mid-summer  meeting  of  the 
California  Circulation  Managers  As¬ 
sociation  will  be  held  in  Los  Angeles 
July  12. 

CANADIAN  C.M.  s  MEET 

The  Ontario-Quebec  Circulation 
Managers  Association  will  hold  its 
fifth  annual  convention  June  19-20  at 
the  Chateau  Frontenac,  Quebec. 


TWICE  last  May's  sales  of  oil  burners  by  a  leading  distributor  .  .  .  Department  Stores  sales  21/2% 
ABOVE  the  New  York  State  average,  in  April  .  .  .  Factory  employment  4%  BETTER  than  the  state* 

.  .  .  Factory  payrolls  14%  BETTER*  .  .  .  samples  of  business  in  Rochester,  right  now! 

Ask  a  local  department  store  about  business,  If  you  want  to  know  more.  Rochester's  largest  knows 
what  business  is,  here  .  knows  that  it's  a  lot  better  than  in  most  comparable  cities.-  And  this 
store  is  so  sure  that  it's  going  to  stay  better,  that  it  invested  a  nice  little  chunk  of  cash,  the  week 
of  May  8th,  in  a  storewide  exposition’ featuring  the  products  of  75  local  manufacturers.  ’Their  fac- 
toiies  turn  out  products  known  all  over  the  world  AND  they  employ  most  of  Rochester's  63,000  In¬ 
dustrie!  workers  .  .  .  the  backbone  of  Rochester  buying  power.  These  manufacturers  are  "in  there 
p'*chlng"  right  now  .  .  .  keeping  men  on  the  job  .  .  .  keeping  pay  scales  up  .  .  .  helping  make 
it  possible  for  Rochester  business  to  be  ahead  of  the  nation  J 

There’s  business  here  for  YOU.  Whaf  are  you  doing  to  get  It?  Get  in  HERE  and  pitch!  Put 
these  two  great,  old-established  newspapers  on  your  team.  Rochester  consumers  will  bat  profits 
right  back  into  your  hands. 

*April  figures,  exclusive  of  New  York  City.  Authority:  New  York  Stott  Delortment  of  Labor. 


Vemx^  omJ 


61HNETT  NEWSPAPERS.  REPRESENTED  BY  i.  P.  MeKINNEY  A  SON  .  .NEW  YORK'CHICABO'SAN  FRANCISCO 


28 


EDITOR  &  PUBLISH  EH 


ACTUAL  LINACC  IN  NCWSPAKQSOF  52  CITIf  $^HC(XlA 


J  J  A  »  0  • 


Sharp  Linage 
Drop  in  May 

Total  newspaper  linage  for  May 
was  16%  below  the  figure  for  May, 

1937,  with  actual  linage  holding  up  to 
within  a  few  thousand  lines  of  April, 

1938.  Editor  &  Publisher  Index,  based 
on  an  average  of  linage  during  the 
five  years  1931,  ’32,  '34,  '35.  and  '36, 
continued  the  rapid  decline  started  in 
March.  In  three  months  it  has 
dropped  from  96.5%  to  91.6%.  Finan¬ 
cial,  automotive  and  department  store 
showed  gains  on  the  Index,  though 
far  below  last  year’s  totals. 

Department  stores  continue  to  have 
the  best  relative  showing,  according 
to  the  reports  on  52  cities  by  Media 
Records,  Inc.,  upon  which  these  cal¬ 
culations  are  based.  Department 
store  loss  against  May,  1937,  was  only 
7.5%  while  general  and  automotive 
are  off  23.8%  and  24%,  respectively. 

Classified,  which  has  been  holding 
its  own  better  than  any  other  classifi¬ 
cation  until  April,  is  16.4%  below 
May,  1937,  and  on  the  index  has 
dropfied  from  116.1%  in  March  to 
106.1%  in  May. 

Total  advertising  for  the  period  Jan. 
1  to  May  31,  1938,  is  off  14%  for  the 
same  period  a  year  ago.  Automotive 
is  farthest  off  for  the  period  at  27% 
with  general  at  25%,  financial  24.5%. 
total  display  15.2%,  retail  10.1%, 
classified  9.6%,  and  department  stores 
7.2%. 


NEWSPAPER  LINAGE— 52  CITIES 
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Media 

1938 

1937  Pet.  of 

E.&P. 

Linage 

1  Total  Advertising: 

Linage 

1937 

Index 

May  . 

.  109,905,842 

130,834,639 

84.0 

91.6 

1  April . 

.  109,916,683 

131,052,131 

83.8 

93.3 

1  Display  Only 

May  . 

.  87,211,163 

103,702,163 

84.0 

88.5 

-\pril . 

.  87.270,980 

105,294,129 

82.8 

90.3 

1  Classified:  1 

May  . 

.  22,694,679 

27,132,476 

83.6 

106.1 

1  April . 

.  22,645,703 

25,758,002 

87.8 

108.7 

1  Retail: 

May  . 

.  61,829,568 

70,413,855 

87.8 

94.1 

-'pril  . 

.  63,959,948 

71,984,927 

88.8 

97.8 

1  Ik-pt.  Stores:  I 

May  . 

.  26,666,521 

28,817,863 

92.5 

100.0 

1  April . 

.  26,590,477 

29,170.655 

91.1 

99.8 

1  General:  1 

May  . 

.  18,309,963 

24,019,025 

76.2 

82.6 

Apt  il  .... 

.  17,505,236 

24,134,637 

72.5 

83.1 

1  Automotive: 

May  .... 

5,675,992 

7,462,140 

76.0 

65.8 

April  .... 

4,347,101 

6,956.369 

62.4 

55.8 

Financial : 

May  .... 

1.. 195.640 

1,807,143 

77.2 

69.8 

.■\pril  .... 

1.458.695 

2.218,196 

65.7 

60.1 

■iiiraliiii! 
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ONTARIO  PAPER  CO.  OPENS  COMEAU  BAY  MILL 

PRESSING  a  gold  button.  Premier  Duplessis  of  Quebec  on  June  11  officially 
opened  the  huge  Comeau  Bay  newsprint  mill  and  electrical  development 
of  the  Ontario  Paper  Co.,  owned  by  Col.  Robert  R.  McCormick,  Chicago 
Tribune  publisher.  The  mill  was  blessed  amid  religious  ceremonies,  following 
arrival  of  distinguished  visitors  to  the  model  town  carved  out  of  the  Gulf  of 
St.  Lawrence  wilderness  at  an  estimated  cost  of  $30,000,000.  The  mill’s  entire 
output,  some  300,000  tons  yearly,  will  be  absorbed  by  the  New  York  Daily 
News.  The  project  was  conceived  by  Col.  McCormick  on  a  hunting  trip  there 
27  years  ago.  Duplessis  congratulated  McCormick  and  Arthur  A.  Schmon, 
president  of  Ontario  Paper  Co.,  on  their  achievement,  declaring  the  plant  was 
“the  best  and  most  modernly  equipped  in  the  industry.” 


J  F  M  A  M  J  J  A  S  Q  N 
Conithers  Heads 
Ritter  Agency 


Porter  Caruthers,  formerly  assis- 


tant  business  manager,  local  adver- 
tising  manager,  promotion  manager 
and  circulation 


NAHANT  PRESS  PLANS 

Although  press  coverage  of  the 
Anne  Clark-John  Roosevelt  wedding, 
June  18,  in  the  Episcopal  church,  at 
Nahant,  Mass.,  was  at  first  limited  to 
four  representatives,  a  White  House 
correspondent  from  each  of  the  major 
news  services  will  be  admitted  with 
the  Presidential  party.  Editor  &  Pub¬ 
lisher  learned  Thursday.  Restrictions 
were  placed  because  the  church  seats 
only  400.  Press  representatives  sched¬ 
uled  to  cover  the  wedding  include; 
AP,  Joseph  H.  Short  or  W.  S.  Ardery, 
Washington,  and  Mary  Elizabeth 
Plummer,  New  York  bureau;  U.P. 
Frederick  A.  Storm,  Washington,  and 
Homer  Jenks,  Boston  bureau;  INS, 
George  Durno,  Washington,  and  Dor¬ 
othy  Kilgallen,  New  York  Journal  & 
American.  Boston  and  local  dailies 
w’ill  be  represented  by  one  man.  John 
Cadigan,  Nahant  selectman  and  assist¬ 
ant  city  editor  of  the  Boston  Globe. 
with  John  Noone,  Boston  American, 
were  in  charge  of  press  relations. 
They  turned  Nahant  town  hall  into 
press  headquarters  this  week. 


7,020  DAILIES  IN  4- A  DRIVE 

THE  American  Association  of  Advertising  Agencies  reported  Thursday  after¬ 
noon  that  1,020  daily  newspapers  had  ordered  mats  of  the  first  release  in 
the  drive  to  explain  the  service  advertising  renders  to  producer  and  consumer. 
They  were  mailed  that  day.  Requests  were  continuing  to  pour  in  during  the 
day.  There  is  no  release  date  for  the  first  advertisement  based  on  “The  story 
of  OD  and  AD  and  the  2  Stores”  (Editor  &  Publisher,  June  11,  Page  10).  The 
ads  are  released  on  receipt  and  will  probably  appear  in  most  newspapers  dur¬ 
ing  the  weekend. 


Porter  Ceruthers 


S.  CAROLINA  MEETING 

South  Carolina  Press  Association 
meeting  at  Caesar’s  Head.  S.  C.,  June 
9-10,  installed  these  officers:  R.  C. 
Peace,  publisher,  Greenville  (S.  C.) 
News  and  Piedmont,  as  president; 
M.  C.  Brunson,  managing  editor, 
Florence  Ne%os,  vice-president;  Har¬ 
old  C.  Booker,  Columbia,  secretary, 
and  S.  L.  Lattimer,  city  editor,  Co¬ 
lumbia  State,  treasurer. 


60  SEEK  BUILDING  ADS 

Approximately  60  newspapers  have 
asked  the  Producers’  Council  for 
material  to  carry  in  connection  with 
the  “More  House  for  Your  Money” 
campaign  being  promoted  through  the 
American  Builder  (Editor  &  Pub¬ 
lisher,  June  4,  page  14).  Five  of 
these  newspiapiers  have  already  suc¬ 
ceeded  in  getting  the  advertising 
campiaign  underwritten  by  local  build¬ 
ers. 


BARS  WNU  TRANSFER 

Board  of  directors  o  f  Western 
Newspapier  Union,  as  recently  organ¬ 
ized,  following  its  purchase  by  John 
W.  Perry,  president,  American  Press 
Association,  was  restrained  June  15 
by  Federal  Judge  John  W.  Clancy 
in  New  York  from  taking  any  ac¬ 
tion  toward  turning  over  control 
and  assets  to  the  American  Press 
Association.  The  order  will  remain  in 
effect  piending  a  hearing  June  17,  when 
the  defendants  must  show  cause  why 
they  should  not  be  enjoined  tempio- 
rarily  piending  the  outcome  of  the  suit 
for  a  permanent  injunction. 


manager  of  the 
New  York  Her- 
aid  Tribune,  was 
T  elected  presi- 

dent  of  Philip 
t  Ritter  Company, 

i  L  Inc.,  New  York 

L  J*  agency,  it  was 

?  announced  Mon-  5gi 

day  by  Philip  tha 

Ritter,  Sr.,  chair 
^  man  of  the 

^ board. 

Port.r  Ceruth.r*  ,  Philip  Ritter, 

Jr.,  continues  as 
vice-president  and  general  manager 
which  duties  will  include  management  I  ^  j 
of  the  radio  division.  Mr.  Caruth«s  1'^ 
takes  over  the  interest  of  John  Cole 
who  recently  became  a  member  of 
the  Abbott  Kimball  agency. 

Mr.  Caruthers  was  for  nine  yean  a 
publishers’  representative  with  the  “ 
S.  C.  Beckwith  spiecial  agency  before  J'® 
joining  the  New  York  Tribune  as  ^ 
advertising  manager.  Later  he  was 
ad  manager  of  the  New  York  Eve-  . 
ning  Post  and  general  manager  of  the 
Saturday  Home  Magazine  Section  of 
the  New  York  Evening  Journal  and 
the  Chicago  American.  He  rejoined 
the  Tribune  following  its  consolida¬ 
tion  with  the  Herald  and  resigned  as  | 
local  advertising  manager  April  1,  |N« 
1937.  T1 


PUBUSHERS  TO  MEET 

“How  to  make  better  newspapers” 
is  the  theme  of  the  California  News¬ 
paper  Publishers  Association  annual 
midyear  editorial  conference,  to  be 
held  at  Stanford  U.,  June  25-25. 


N.  C.  DAILY  SUSPENDS  v. 

The  Salisbury  (N.  C.)  Morning  j  “ 
Herald  which  began  publication  Sept  a 
1,  1937,  suspended  publication  with  its 
June  9  issue.  B.  V.  Hedrick  was  pub-  * 
Usher. 


NEBRASKA 

Southwestern  Iowa 


.\  BI.M .000,000  Market* 


Served  by  One  Newspaper 


CAMERA  DRIVE 

Falcon  cameras  begin  this  week  a 
factory-consumer  campaign  in  150 
newspapers  and  six  national  maga¬ 
zines  for  July  and  August.  This  is  a 
product  of  the  Utility  Manufacturing 
Company,  Inc.  The  Raymond  Levy 
organization  has  the  account. 


Of  the  total  number  of  fam¬ 
ilies  residing  in  the  307  largest 
incorporated  cities  in  this  $454.- 
000,000  market,  Omaha  included 
.  .  .  The  Omaha  World-Herald 
goes  into  7  out  of  every  10 
homes,  daily. 

•Sales  Manapoment 
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WOOD  FLONG  CORP. 

HOOSICK  FALLS  •  NEW  YORK 


NEWSPAPER  PROMOTION 
REVIEW 

By  HARRY  A.  CASEY 


YOUNG  PROMOTION  Cape  Cod  Standard-Times,  published 
~  'an  8-page 

folder  of  market  data,  including  route 


man  ought  to  KNOW:  The  at  Hyannis,  has  issued 
readers  of  your  publication  are  in¬ 
variably  “alert”  readers  regardless  of  lists  of  grocery,  drug  and  liquor  stores 
their  age  or  degree  of  lethargy.  Fami-  on  Cape  Cod.  It  is  obtainable  from 
Iks  are  always  “prosperous”  families  Gilman,  Nicoll  &  Ruthman. 
if  they  read  your  paper.  Your  mar¬ 
ket  is  receptive  to  advertised  prod-  This  England 

ucts  only  if  the  products  are  “meri-  -saY  ‘ALL’S  WELL  with  England’ 
torious.”  You  cannot  cover  the  msert  ^  thousand  thousand  voices  will 

name  market  without  me  insert  nanrie  ‘No!’  Therefore,  all’s  well  with 

newspaper.  Yo\^  market  is  a  bright  England.  For  while  we  have  that  cri- 
spot.”  If  there  is  more  than  ^one  fac:-  tical  minority  willing  and  able  to 
lory,  your  industries  are  mversi-  voice,  jealous  (as  all  English- 

5ed.”  All  states  always  have  bumper  honor  and  her  great- 

crops,”  including  yours.  Yoi^  market  ^ess.  all’s  well  with  England.  For 
is  “ideal  for  test  camimigns  m  fact,  here  can  be  no  smug  complacency  that 
it  is  the  test  tube  of  America.  Insi^  leads  upon  decay,  but  the  alertness 
that  your  jmper  be  measured  _wim  and  caution  that  have  made  her  so 
the  yardstick  of  sales.  Yciur  city  is  formidable  in  other  days.  So  it  is 
the  Ruhr  of  America.  It  is^also  the  gyeo  in  our  daily  lives.  Let  a  manu- 
place  where  business  zocims.  facturer  become  content,  and  straight- 

ers  of  your  paper  are  responsive.  ^ay  his  business  is  in  decline.  Though 
Their  collective  ^pocketbook  is  bulg-  your  Worthington  be  greater  now  than 
mg  with  wages.  Ycm  offer  blanket  at  any  time  these  last  two  hundred 
coverage.’  *  *  *  This  business  is  years,  yet  is  there  no  ease  in  its  brew- 
certainly  easy  to  learn,  the  Rather  is  the  watchfulness  in¬ 

young  promotion  man.  All  that  is  creased,  but  no  harm  befall  this  very 
lecessary  is  originality  and  a  certain  English  thing.”  If  a  pint  of  beer  can 
amount  of  research.  Once  you  ascer-  insnire  this  kind  of  conv  writine. 
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New  NNPA  Members 

TWO  PROMO'nON  MEN  of  Van¬ 
couver,  B.  C.,  were  enrolled  as  mem¬ 
bers  of  the  National  Newspaper  Pro¬ 
motion  Association  recently  —  W.  A. 
Green  and  Robert  T.  Elson,  both  of 
the  Vancouver  Daily  Province. 

Contributions  for  this  department 
ere  invited. — ADV. 


Ritter, 
nues  as 
lanager. 


IVsk  Mummy:  She  Knows 
.K  FULL-PAGE  PROMOTION  adver¬ 
tisement  in  the  Baltimore  News- 
Post  teaches  tiny  tots  the  fundamen- 
'als  of  advertising.  It  reads  (in  part): 

Gee,  Tommy,  when  I  grow  up  I’m 
going  to  use  News- Post- American  RATES  INCREASED 

Newspapers  in  four  cities  recently 
increased  circulation  rates.  In  Mon¬ 
treal  the  Star,  La  Presse  and  La 
Patrie  announced  May  23  an  increase 
from  2c  to  3c.  The  North  Adams 
(Mass.)  Transcript  increased  its  price 
from  2c  to  3c,  or  18c  a  week  delivered 
by  carrier,  which  represents  an  in¬ 
crease  of  tfiC  a  copy.  Four  Quebec, 
Que.,  papers,  all  French  language 
dailies,  increased  their  price  May  30 
from  2c  per  copy  to  3c,  these  being 
Le  Journal  and  L’Evenement,  morn¬ 
ing,  and  Le  Soleil  and  L’Action  Cath- 
olique,  afternoon.  Quebec’s  only  other 
newspaper,  the  Chronicle -Telegraph, 
has  been  3c  for  several  years.  Le 
Nouvelliste,  of  Three  Rivers,  also  in¬ 
creased  their  price  from  2c  to  3c. 


years  a 
ith  the 
r  before 
>une  as 
he  was 
■k  Evt- 
r  of  the 
ction  of 
nal  and 
rejoined 
nsolida- 
gned  as 
kpril  1, 


economy  of  News  -  Post  -  American 
Want  Ads!!  We  shall  be  glad  to 
TAKE  YOUR  AD  at  that  time!!!” 


|New  Market  Book 
THE  VIRGINIA  PRESS  ASSOCIA¬ 
TION,  P.  O.  Box  166,  Newport  News, 
Va.,  has  compiled  and  distributed  a 
holder  of  market  data  and  advertising 
lates  of  Virginia  Newspapers,  in- 
.luding  a  directory  of  VPA  members. 
Facts  prove  that  business  is  thriving 
:r.  Virginia  and  wise  advertisers  are 
rising  Virginia  Newspapers  To  Tap 
This  Fertile  Field.” 
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Multiplying  Apples  by  Oranges 

INSPIRED  by  the  millines,  trulines, 
salines,  purlines,  pralines  and  waist- 
-:nes  which  worry  advertisingdom  (to 
(Clin  a  word),  C.  F.  Ackenheil,  direc- 
'or  of  research  for  the  Pittsburgh 
Press,  suggests  still  another  kind  of 
‘line.”  It’s  the  “cirline’ 


(sometimes 
pionounced  sirloin)  and  it  means  one 
line  of  advertising  circulated  to  one 
ttader.  Instead  of  quoting  circulation 
fcnd  linage  separately,  the  idea  is  to 
I  multiply  the  circulation  by  the  linage 
and  see  what  you  get.  Complications 
are  setting  in.  Let’s  get  away  from 
i-  all  with  a  fishline. 


fliey  qiiirker, 

Hiul  ninrc* 
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plants.  He  was  originally  the  daily’s 
business  manager.  Born  in  1881,  he 
first  entered  upon  a  military  career. 
In  1901  he  became  a  second  lieutenant 
in  the  navy,  where  he  rose  to  captain 
ers,  accompanying  a  Swedish  royal  by  1911.  He  was  made  a  commander 
party,  will  ar-  in  the  reserve  in  1935.  Since  1911, 

rive  in  the  U.  S.  when  he  retired  from  active  duty,  he 

June  27  on  ✓  has  been  with  the  Dagens  Nyheter, 

board  the  SS.  ^  91  of  which  he  became  the  editor-in- 

Kungsholm  of  1922.  He  is  president  of  the 

the  Swedish  9^  Swedish  Press  Club  and  of  the  Swe- 

American  Line  ^  ..J' RT  Newspaper  Employers  Associa¬ 
te  cover  the  cel-  9f^\  tion,  and  is  a  member  of  the  board 

ebration  mark-  of  Tidningarnas  Telegrambyra,  or 

ing  the  300th  TT-.  the  telegraphic  agency  of  the 

anniversary  of  Swedish  press.  He  is  also  an  official 

the  foimding  of  member  of  the  Royal  New  Sweden 

the  New  Sweden  fjj^  Commission. 

colony  on  the  '  Other  newspapermen  from  Sweden 

shores  of  the  St«n  Dahlgren  are:  K.  E.  Beckmen,  “Tidningarnas 

Delaware  River  Telegrambyra”  (or  the  Swedish  As- 

in  1638.  The  royal  group  includes  sociated  Press);  Hugo  Bjorck,  Stock- 
Crown  Prince  Gustaf  Adolph,  Crown  holms  -  Tidningen;  Sven  Sandstedt, 
Princess  Louise  and  Prince  Bertil.  Svenska  Dagbladet;  Eskil  Simdstrom, 
Prominent  among  the  newspaper-  Nya  Dagligt  AUehanda;  Emil  Fors- 
men  is  Commander  Sten  Dehlgren,  berg,  Nya  Lidkopings  Tidningar;  Carl 
editor-in-chief  of  the  Dagens  Ny-  Mangard,  Vdstmanlands  Lans  Tid- 
heter,  a  leading  Stockholm  Liberal  ningar;  Lennart  Nystrbm,  Swedish 

morning  newspaper,  and  an  expert  on  Broadcasting  Service;  Karl  Sandels, 
mechanical  equipment  of  newspaper  photographer,  and  Hjalmar  Bengtsson. 


Swedish  Group  Due 
In  U.  S.  With  Royalty 


IPPUSK  I  get  sick.^  After  all,  “.\iid  what  about  my  mother? 

kj  ^  only  human.  And  if  I  do  She’s  got  marketing  to  do.  Some- 

get  a  touch  of  colic  ...  or  have  a  times  she  needs  to  get  in  touch  with 

j  nervous  breakdown  ...  do  you  Dad  during  the  day.  And  there 

know  what’ll  bring  it  on?  Worry!  are  errands  to  he  run.  Well,  she 

Yes,  sir,  worrying  about  how  long  can’t  do  all  those  things  without  a 

it  would  take  us  to  get  the  doctor  telephone  .  .  .  and  at  the  same  time 

if  anytliing  should  happen.  give  me  the  attention  I  expect. 

■  “Or  suppose  a  pipe  hursts  in  the  “All  Dad  needs  to  do  to  have  a 
bathroom?  Or  a  burglar  comes  telephone  is  get  in  touch  with  the 

along?  When  something  like  that  Business  Office.  I’d  do  it  myself  if 

happens  you  don’t  write  a  letter.  I  could  get  out.  Is  it  any  wonder 

No,  sir,  you  hop  to  a  telephone!  that  worry  keeps  me  awake?” 

BELL  TELEPHONE  SYSTEM 


I 
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Schoolboy  Rowe  Photo 
Attracts  Attention 


By  JACK  PRICE 


THE  SPECTACULAR  PICTURE  is 
not  always  the  best  news  picture. 
This  fact  is  illustrated  in  the  recent 
photo  made  by  Roland  R.  Ransom  of 
the  Detroit  News  photographic  staff. 
The  picture  in  question  is  that  of 
Schoolboy  Rowe,  pitcher  of  the  Detroit 


tripped  twice  and  I  got  a  double  ex- 
posvue.  I  knew  this  and  asked  Rowe 
to  make  the  picture  again.  He  was 
game  and  the  second  time  the  picture 
came  out  swell.  It  was  taken  with  a 
4/5  Graflex,  at  1 /295th  of  a  second. 
Rowe  was  about  30  feet  ahead  of 


to  suit  one  of  the  attendants  and  re¬ 
ceived  a  beating  for  his  tardiness. 
This  assault  enraged  the  members  of 
the  lens-lads’  organization.  Their 
president,  George  Watson,  called  a 
special  meeting  at  which  the  photog¬ 
raphers  absolved  members  of  the 
Shrine  from  any  blame  but  decided 
to  boycott  the  rodeo. 

Press  agents,  upon  learning  of  this, 
provided  a  personal  bodyguard  for 
each  photographer  who  wished  to 
cover  the  show  or  any  event  in  con¬ 
nection  with  the  convention.  The 
Shriners  themselves  served  as  the 
protectors  for  the  lens-lads. 

This  disciplinary  measure  is  not  the 
first  of  its  kind.  News  photographers 
in  the  East  took  the  same  action  dur¬ 
ing  a  sporting  event  when  over-offi¬ 
cious  individuals  assumed  too  much 
authority.  There  is  really  no  reason 
why  a  little  diplomacy  could  not  be 
employed  in  situations  growing  from 
misunderstandings  and  stupidity.  A 
few  kind  words  and  a  smile  or  two, 
sometimes  produce  finer  exposures 
than  the  best  lens  and  camera. 


Tigers,  walking  off  the  moiuid  at 
Briggs  Stadium,  Detroit,  for  the  last 
time.  Here  we  find  an  ordinary 
routine  assignment  covered  with  a 
finesse  worthy  of  commendation.  It 
always  has  been  the  contention  of 
master  cameramen,  that  any  story  if 
carefully  studied  would  offer  possi¬ 
bilities  for  unusual  results  if  ably 
executed. 

The  picture  of  Schoolboy  Rowe  has 
attracted  more  attention  throughout 
the  country  than  many  of  the  sa- 
called  great  news  “shots.”  The  sim¬ 
plicity  of  the  composition  plus  the 
photographer’s  imagination  resulted 
in  the  production  of  this  masterpiece. 
Rather  than  describe  how  the  pho¬ 
tographer  obtained  his  picture  we  will 
present  Ransom’s  own  story. 

Talked  Rowe  Into  It 

"I  had  been  assigned  to  go  to  the 
stadium  to  get  a  few  routine  pictures 
of  Rowe  leaving  for  Beaumont,  Tex., 
where  he  was  being  sent  to  recuper¬ 
ate. 

“I  saw  the  possibility  of  getting 
Rowe’s  picture  as  he  was  walking  to 
the  train,  and  was  prepared  to  get  it 
at  the  station.  However,  when  I  got 
to  the  stadium,  I  found  Rowe  wasn’t 
leaving  for  several  days. 

“I  had  photographed  the  Schoolboy 
when  he  came  here  from  Texas,  and 
we’ve  been  friendly  for  several  years. 
I  took  him  into  the  dressing  room  to 
get  a  few  pictures  of  him  throwing 
his  things  out  of  the  lockers  for  the 
last  time.  The  the  idea  came  to  me 
of  a  picture  from  the  rear  as  he 
walked  off  the  mound. 

“I  asked  him  if  he  would  stand  for 
it  and  at  first  he  gave  the  usual  argu¬ 
ments.  However,  I  managed  to 
break  down  his  resistance  and  we 
went  out  into  the  field. 

“Luck  was  certainly  with  me.  The 
light,  as  photographers  may  have 
noticed  from  the  picture,  fell  right  on 
his  shoulder  and  the  famous  sore  arm. 
It  was  about  noon  and  the  sun  was 
strong.  I  was  lucky  also  in  the  fact 
that  I  had  no  competition  from  the 
other  papers.  I  was  the  only  pho¬ 
tographer  there. 

“On  the  first  shot  the  shutter 


me.  I  had  only  one  negative.  It  was 
just  a  lucky  break,  that’s  all.  I’m 
proud  of  the  picture,  I  admit,  and  I 
thing  I  got  the  idea  I  was  after — that 
of  a  great  hero  going  into  oblivion.” 

Henry  Ladd  Smith,  lecturer  in 
Journalism  at  The  University  of  Wis¬ 
consin  writes,  “Maybe  you’re  not  a 
baseball  nut  as  I  am.  Schoolboy  Rowe 
was  a  kind  of  hero  of  mine  once. 
Perhaps  that  is  the  reason  the  pictiu'e 
affected  me  so.  Nevertheless,  the 
class  in  news  photography  here,  in 
going  over  pictures  of  the  year,  se¬ 
lected  this  as  ‘ace  of  the  season.’  We 
may  be  wrong,  but  that’s  our  story 
and  we’re  stuck  with  it.” 


Canton  Bombing  Photos 

EXCLUSIVE  photographs  of  the 

Japanese  bombings  of  Canton, 
South  China,  picturing  the  rain  of 
death  that  left  8,000  dead  or  wounded, 
were  widely  used  by  Associated  Press 
member  newspapers  June  10. 

The  pictures  of  the  13-day  air  raids 
to  reach  the  United  States  were  rushed 
to  San  Francisco  from  Hongkong 
aboard  the  China  Clipper  and  trans¬ 
mitted  over  the  AP  Wirephoto  system. 

The  18  pictures  were  taken  by  H. 
Ching,  AP  correspondent  at  Canton 
and  editor  of  the  South  China  Morn¬ 
ing  Post. 

Evidence  of  the  human  toll  and 
terrific  destruction  of  the  metropolis 
of  South  China  is  shown  in  the  pic¬ 
tures,  taken  during  and  after  the  air 
raids. 


Camera  Knights 


ROLAND  R.  RANSOM,  of  the  Detroit 
News  staff  who  took  the  now  cele¬ 
brated  picture  of  Schoolboy  Rowe 


Roland  R.  Ransom 


_ leaving  Briggs 

~  ~  Stadium,  Detroit, 

is  31  years  old, 
born  in  Water- 

he  joined  the 
U.  S.  Army  Air 
Corps,  but  failed 
in  his  examina¬ 
tion  for  a  flying 
cadet.  However 
the  army  life 
I  appealed  to  him 

- - J  and  he  was 

Roland  R.  Ransom  transferred  to 

Chanute  Field, 
Rantoul,  Ill.,  where  he  took  up  pho¬ 

tography. 

Later  he  was  transferred  to  Kelly 
Field,  San  Antonio,  Tex.,  where  he 
stayed  until  his  time  was  up.  He 
joined  the  San  Antonio  Evening  News 
and  Express  in  1925,  and  stayed  there 
two  years.  He  decided  by  that  time, 
however,  that  there  were  better  op¬ 
portunities  North,  and  so  he  trekked 
to  Oklahoma  where  he  worked  on 
both  the  Oklahoma  City  Times  and 
the  Daily  Oklahoman.  Later  he 
joined  the  Chicago  Herald  &  Exam¬ 
iner,  the  Chicago  Tribune  and  the 
Detroit  Times  around  1928. 

In  1932  he  went  to  the  Coast  to 
photograph  the  Olympic  Games  for 
Acme,  returning  after  the  games  to 
the  Detroit  Times.  Then,  in  Novem¬ 
ber,  1934.  he  joined  the  Detroit  News 
where  he  has  been  ever  since. 


Photogs  Boycott  in  L.  A. 

WHEN  a  rodeo  show  opened  its  first 

evening  performance  in  connection 
with  the  Shriners  Convention,  held 
recently  at  Los  Angeles,  the  press 
agents  were  speechless  when  they  dis¬ 
covered  there  were  no  news  camera¬ 
men  present.  Reason;  the  News  Pho¬ 
tographers  Association  of  Los  Angeles 
had  decided  to  boycott  the  show  in 
retaliation  for  an  attack  on  one  of 
its  members,  Floyd  McCarthy,  Times 
Wide  World,  during  the  afternoon 
performance. 

It  is  reported  that  McCarthy  had 
not  hastened  from  the  ring  fast  enough 


Special 

Picture 

Assignments 


Independent  coverage  at  nom¬ 
inal  cost 


Not  dominated  by  any  one 
newspai)er 

Four  experienced  N.  Y.  trained 
Press  Cameramen — 20  years  ex¬ 
perience. 


Write,  Phone  or  Wire 
24  Hour  Service 


Ralph  Morgan  Newspictures 
Newark  Airport,  N.  J.,  Mitckell  2-7C64 


KAVENY  HEADS  WEEKLY 

The  Rhode  Island  Globe,  a  week];, 
which  launched  its  career  with  > 
press  run  of  11,000  copies  June  3  h 
Providence,  issued  its  second  editioo. 
June  10.  James  F.  Kaveny  of  Pa*, 
tucket,  formerly  of  the  Providena 
Journal  news  staff,  is  editor  and  pub¬ 
lisher.  Kenneth  W.  MacMullen,  fo. 
merly  assistant  managing  editor  of 
the  old  Providence  News-Tribune,  is 
managing  editor.  The  news  and  ad- 
vertising  departments  are  mainly  re- 
crtiited  from  employes  of  the  Tribune, 
tabloid,  which  suspended  April  30. 
John  Griffin  is  head  of  the  circulatioo 
department  and  Edward  G.  Bruns  is 
in  charge  of  advertising.  George 
Lobris  is  in  charge  of  sports.  Hu 
paper  is  Democratic  in  policy  and  was 
incorporated  by  Attorney  Michael 
DeCiantis,  chief  of  the  state  division 
of  public  utilities;  Joseph  P.  Dunn, 
former  state  senator  of  Portsmouth, 
who  is  identified  with  newspapers  in 
New  Bedford  and  Cape  Cod,  and  Mr. 
Kaveny. 


I 


NEW  OmCERS  ON  DAILY 

At  a  recent  reorganization  meeting 
of  the  Perth  Amboy  (N.  J.)  Eucrunj 
News  Company,  Paul  V.  Murphy, 
who  has  been  publisher  and  gene^ 
manager  for  the  past  3  years,  was 
elected  president,  treasurer  and  di¬ 
rector.  Ellwood  R.  Johnson,  Jr.,  edi¬ 
torial  staff  member  for  the  past  23 
years,  has  been  made  publisher,  and 
Gilbert  Hunter,  advertising  manager, 
who  has  been  with  the  Evening  News 
6  years,  was  elected  secretary.  The 
reorganization  was  necessitated  by 
the  sudden  death  two  months  ago  of 
Cornelius  F.  Kelly,  who  served  as 
president,  treasurer  and  director  of 
the  corporation. 


OPENS  PHUA.  BRANCH 

William  K.  Dorman,  manager  of 
John  H.  Perry  Associates,  New  York, 
has  established  a  branch  office  in 
Philadelphia,  at  1524  Chestnut  Street 
under  the  management  of  M.  S. 
Lewin,  who  has  been  a  representative 
in  that  city  for  more  than  20  years. 


The  Toughest 
Assignment . . . 

for  any  omployor  on 


.  .  .  nowspopors 
.  .  .  press  associations 
.  .  .  magaxines 
.  .  .  radio 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 


The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago — 35  East  Wockor  Drive 
Los  Angolos — 2387  Toviot  Street 
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Mirror,  World-Telegram 
Sign  With  N.  Y.  Guild 

Contracts  Covering  Both  Editorial  and 
Commercial  Departments  Do  Not  Provide 
Closed  Shop  . . .  Both  Signed  Same  Day 


the  New  York  Daily  Mirror  and 

Sunday  Mirror  and  the  New  York 
World-Telegram  entered  into  con¬ 
tracts  June  11  with  the  Newspaper 
Guild  of  New  York,  an  affiliate  of  the 
Committee  for  Industrial  Organiza¬ 
tion,  covering  both  editorial  and  com¬ 
mercial  departments.  No  provision 
for  a  closed  shop  or  the  guild  prefer¬ 
ential  shop  was  made  in  either  con¬ 
tract. 

The  Mirror  contract  was  signed  af¬ 
ter  the  Mirror  unit  had  voted  May 
31  to  strike  against  the  publisher  un¬ 
less  its  demands  for  a  contract  estab¬ 
lishing  minimum  wages  and  job  secur¬ 
ity  were  met.  The  strike  resolution, 
passed  by  a  vote  of  188  to  68,  was  sub¬ 
ject  to  approval  by  the  guild’s  repre¬ 
sentative  assembly,  which  recessed  in 
favor  of  further  negotiations.  Fol¬ 
lowing  this,  the  management,  through 
Harvey  J.  Kelly,  chief  labor  counsel 
for  the  Hearst  newspapers  who  con¬ 
ducted  the  negotiations  from  the  out¬ 
set,  offered  a  contract  which  was  ac¬ 
cepted  by  the  unit. 

Contract  Secures  Jobs 

The  contract  covers  minimum  wage 
scales,  dismissal  indemnities,  the  five- 
day  40-hour  week,  and  a  job  security 
provision  during  the  one-year  con¬ 
tract.  About  450  employes,  of  which 
about  200  are  in  the  editorial  rooms, 
are  affected. 

Newsroom  minimums  range  from 
$15  for  copy  boys  to  $65  after  three 
years  for  rewrite  men,  copy  readers, 
department  editors,  assistant  editors, 
general  desk  men,  news  make-up  men 
and  caption  writers.  Under  this  pro¬ 
vision,  the  contract  points  out,  “re¬ 
porters,  in  their  fourth  year  or  more 
of  experience,  regularly  working  in¬ 
terchangeably  as  rewrite,  copy  read¬ 
ers,  or  news  make-ups,”  receive  $65 
during  their  second  year.  Commer¬ 
cial  department  minimum  and  maxi¬ 
mum  salaries  are  in  the  same  range. 

Dismissal  indemnity  ranges  from 
two  weeks  salary  after  6  months  to 
28  weeks  wages  for  12  Vi  years  ser¬ 
vice  or  over. 

Negotiations  began  after  a  certifica¬ 
tion  from  the  National  Labor  Rela¬ 
tions  Board  that  the  guild  was  the  ex¬ 
clusive  bargaining  agent  for  editorial, 
business  department  and  allied  em¬ 
ployes. 

J.  F.  Cullen,  business  manager, 
signed  for  the  management;  for  the 
Guild,  Milton  Kaufman,  executive 
secretary,  and  Philip  Bisbee. 

W-T  Includes  Business  Workers 

Editorial  workers  of  the  World- 
Telegram  have  been  under  a  guild 
contract  since  April,  1937,  but  this 
is  the  first  time  that  the  business  and 
allied  department  employes  have  been 
included.  The  contract  provides  for 
wage  increases  for  about  200  of  the 
550  persons  covered  by  the  agree¬ 
ment. 

Minimum  wage  scales  are  continued 
for  editorial  workers  in  the  contract, 
which  carries  renewal  provisions  after 
one  year.  The  five-day  40-hour  week 
and  dismissal  indemnities  in  the  old 
contract  have  been  carried  over  to 
cover  the  commercial  department  and 
allied  employes.  Wages  range  from 
a  $15  minimum  for  messengers  and 
office  boys  to  $50  for  artists  after  three 
years. 


There  is  no  provision  guaranteeing 
World-Telegram  employes  their  jobs. 
In  a  letter  to  the  Newspaper  Guild  of 
New  York,  however,  the  manage¬ 
ment,  over  the  signatures  of  N.  S. 
Macneish,  assistant  publisher,  and 
Lee  B.  Wood,  executive  editor,  states 
“we  agree  there  will  be  no  paycuts 
or  layoffs  made  by  the  World-Tele¬ 
gram  solely  as  a  result  of  the  signing 
of  the  contract.  We  also  agree  that 
during  the  life  of  this  same  agree¬ 
ment  we  will  make  no  economy  pay- 
cuts.” 

Mr.  Macneish  and  Mr.  Wood  signed 
for  the  management;  Milton  Kaufman, 
Leonard  M.  Goldsmith  and  Herman  H. 
Dinsmore  for  the  guild. 

Chicago  AFL  Stands  Firm 

POSITION  of  AFL  craft  unions,  in¬ 
tervening  in  the  National  Labor 
Relations  Board  hearing  to  determine 
the  proper  bargaining  unit  for  Chi¬ 
cago  Evening  American  and  Chicago 
Herald  &  Examiner,  was  definitely  set 
forth,  as  far  as  mechanical  depart¬ 
ments  are  concerned,  in  a  statement 
to  Trial  Examiner  George  Bokat  by 
Daniel  Carmel,  AFL  counsel,  June  10. 

AFL  unions  will  not  consent  to  any 
subdivision  of  workers,  now  employed 
in  various  mechanical  departments, 
but  not  members  of  craft  unions,  he 
said.  Should  the  labor  board  place 
these  employes,  including  composing 
room  boys  and  errand  boys  in  other 
production  departments  in  the  bar¬ 
gaining  unit,  as  claimed  by  the  guild, 
there  will  be  occasion  for  labor  dis¬ 
putes,  stated  Attorney  Carmel.  He 
declared  AFL  craft  union  constitu¬ 
tions  do  not  permit  dual  unionism,  in¬ 
timating  that  craft  union  employes 
would  walk  out,  if  such  a  situation 
arose  in  the  Hearst  plant. 

Hearing  in  Third  Week 

The  AFL’s  position  in  relation  to 
commercial  departments,  including 
circulation,  is  yet  to  be  outlined  at 
the  hearing,  now  in  its  third  week. 
Likewise,  the  AFL  intends  to  present 
what  it  considers  the  appropriate  bar¬ 
gaining  unit  for  commercial  workers. 
Both  the  guild  and  management  have 
presented  their  cases  and  testimony 
this  week  deals  with  AFL  craft  imion 
claims,  based  on  historical  contractual 


relations  with  the  management  and 
functional  occupations  of  workers  in¬ 
volved. 

While  the  guild  has  endeavored  to 
claim  one  big  unit,  covering  circula¬ 
tion,  advertising  and  general  business 
departments,  including  certain  un¬ 
organized  workers  in  production  de¬ 
partments,  the  management’s  position 
is  that  each  department  is  a  separate 
unit,  and  should  be  recognized  as 
such  for  collective  bargaining  pur¬ 
poses. 

Faced  with  competition  from  an  in¬ 
dependent  organization  of  commercial 
workers,  the  Hearst  guild  unit  emer¬ 
gency  committee  issued  a  statement 
late  last  week,  declaring  all  but 
one  of  the  unit’s  original  “demands” 
have  been  won  “in  effect.”  Rein¬ 
statement  of  two  discharged  gtiild 
leaders  is  still  an  issue.  Commenting 
on  the  guild’s  direct  pressure  cam¬ 
paign,  the  committee  asserted:  “It  is 
a  tactic  not  chosen  by  the  guild  but 
forced  on  it  by  the  management.  ’The 
management  can  stop  it  at  any  mo¬ 
ment  by  putting  back  to  work  fired 
guild  leaders  and  admitting  its  mis¬ 
take.” 

N.  I.  Contract  Renewed 

A  NEW  CONTRACT  with  several 
changes  was  signed  June  10  by  the 
Newark  (N.  J.)  Star-Eagle,  a  Paul 
Block  newspaper,  and  the  Newark 
Newspaper  Guild  covering  working 
conditions  for  editorial  employes.  The 
new  contract  provides  a  $50  minimum 
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wage  for  city  staff  employes  with  4 
years’  experience  instead  of  5  as  pre¬ 
viously;  $40-minimum  for  suburban 
employes  with  3  years’  experience 
rather  than  4  as  previously,  with  scale 
for  other  suburban  employes  being 
revised  to  provide  $35  after  2  years’ 
experience,  $30  after  1  year  and  $25 
for  less  than  a  year.  A  discussion 
on  general  wage  increases  is  ex¬ 
pected  to  be  held  in  the  Fall,  when  a 
third  week’s  vacation  will  be  sought 
for  employes  serving  5  years  or  more. 
A  new  clause  provides  double  pay 
for  employes  called  to  work  on  their 
day  off. 

NLRB  Certifies  Guild 

THE  NATIONAL  Labor  Relations 
Board  this  week  certified  the  News¬ 
paper  Guild  of  the  Twin  Cities,  Minne¬ 
apolis  and  St.  Paul,  as  bargaining 
agent  of  employes  of  the  Minnesota 
Broadcasting  Corporation  at  Station 
WTCN,  Minneapolis,  and  its  business 
office  at  St.  Paul.  Excluded  are  engi¬ 
neers,  musicians,  salesmen,  executives, 
the  production  manager,  the  sales 
manager,  secretary  to  the  general 
manager,  and  supervisorj’  employes. 


N.A.M.  MEET  POSTPONED 

The  Newspaper  Association  Man¬ 
agers  16th  annual  convention,  sched¬ 
uled  Jvme  15-18  at  Greenbrier  Hotel, 
White  Sulphur  Springs,  W.  Va.,  has 
been  postponed  until  the  fall. 


When  A  Man  Goes 
To  A  Tailor  Shop 
He  Goes  For  Clothes 

At  that  moment  he  is  not  so  much  interested  in 
groceries,  or  coal,  or  shoes,  or  underwear  as  he  is 
in  clothes. 

If  he  were  not  interested  in  clothes  he  would  not  go 
to  a  tailor  shop. 

When  A  Man  Reads 
Editor  &  Publisher 
He  Is  After  Newspaper  News 

That  is  his  reason  for  reading  the  leading  newspaper  publication 
in  the  country. 

Readers  of  Editor  &  Publisher  are  interested  in  newspaper  ac¬ 
tivities.  Such  matters  are  of  great  importance  to  them. 

There  are  a  great  many  readers  of  Editor  &  Publisher  who  are 
not  newspaper  men,  but  are  men  who  buy  newspaper  space. 

Such  men  are  the  kind  that  publishers  of  newspapers  want  to 
reach.  There  is  no  better  way  of  reaching  them  than  through 
the  columns  of  Editor  &  Publisher. 

Your  message  gets  to  the  man  you  want  to  reach  at  the  psy¬ 
chological  moment,  at  the  time  his  mind  is  centered  on  news¬ 
papers. 

EDITOR  &  PUBLISHER 


1700  Times  Bldg. 


New  York  City 


The  Cost  of  this  Ad  is:  1  time — $100.00,  6  times — $84.01 
1.3  limes — $79.34,  26  times — $74.67,  52  limes — $66.52 


-SYNDICATES 


Fred  Neher  Tells  How  He 
Gets  1,800  Ideas  a  Year 


T.  O.  Davidson  Named  United  Feature  Special 
Service  Manager  .  .  .  Soglow  Renews 


Contract  with  King 


By  MARLEN  E.  PEW.  JR. 


FOR  MANY  years  we  have  been  a  humorous  sketches  a  year,  of  which 
silent  admirer  of  those  syndicate  627  are  printed.  Although  he  has  no 


men  whose  stock  in  trade  is  origi-  continuity,  he  does  follow  seasonal 
nality  and  the  activities  such  as  baseball,  swimming. 


ability  to  por-  golf,  football,  skiing,  etc.  While 
tray  their  ideas  many  of  his  characters  appear  but 
in  a  manner  once,  the  majority  of  his  work  is 
that  gives  mil-  built  aroiind  seven  subjects:  “Us 
lions  of  news-  Moderns,”  “Bubbles,”  “Will-Yum,” 
paper  readers  a  “Zeke,”  “The  Colonel,”  “Sis”  and 
daily  laugh.  Just  “Mrs.  Pip.” 

how  their  ideas  Hospitals  Save  Clippia9s 

flowed  so  read-  Probably  the  most  popular  of  his 
ily  was  a  mys-  drawings  is  “Us  Moderns,”  which 
,  usually  features  three  or  fovu:  babies 
Now  we  h^®  in  a  hospital  nursery.  Many  hospi- 
the  answer,  ^is  hayg  decorated  their  nurseries 

XT  clippings  on  this  series,  he  said, 

wth  Fred  Ne-  Almost  every  day  he  receives  re- 


with  Fred  Ne¬ 


her  who  draws  “Life’s  Like  That,”  original  drawings. 


for  Consolidated  News  Features 
which  services  the  feature  to  more 


Neher  became  a  professional  artist 
16  years  ago  when  he  was  given  a 


than  200  daUy  and  Sunday  newspa-  drawing  in  background  for  a 


strip  known  as  “Doo  Dads”  for  the 


Mr.  Nel^r  does  his  work  at  his  defunct  Universal  Features  & 

home  m  Great  Neck,  Specialty  Co.,  in  Chicago.  He  did 


for  ideas.  That  is  the  hardest  part 
of  the  work,  he  willingly  admits.  The 
actual  drawing  is  almost  mechanical. 

"Thinking  Days" 


drawing  board  and  looks  at  the  wall,  first  American  in  17  years  to  have  his 
“I  used  to  have  my  board  by  the  win-  work  printed  in  England’s  Punch. 
dow  but  I  found  myself  following  the 

flight  of  each  bird  and  the  course  of  Davidson  Made  Manager 
each  passing  car  or  truck.  So  now  I  T.  O.  DAVIDSON,  the  “Daddy” 
face  directly  into  a  corner.  Of  course,  syndicate  managers,  this  week  w 


I  might  have  worked  out  an  idea  from  appointed  manager  of  the  special  ser- 
some thing  which  happened  outside  vice  depart-  i - ■ 


but  I  found  that  nearly  all  of  the  ments  of  United 
better  ideas  spring  from  the  imagi-  Feature  Syndi- 
nation  alone.”  cate.  Announce- 

Neher  finds  a  great  many  adaptable  tnent  of  the  ap- 
ideas  in  newspapers.  A  strange  situ-  pointment  was 
ation,  an  odd  conversation  or  a  pic-  made  by  George 
ture  may  produce  an  idea  for  a  a.  Carlin,  gen- 


sketch.  Consequently  he  reads  the  eral  manager. 


papers  from  streamer  to  stock  quo-  Mr.  Davidson 
tations  every  day.  was  in  charge  of 

"Gog"  Invontors  the  syndicate 

His  weekly  mail  includes  almost  department  of 
100  suggestions  from  professional  gag  old  New 

inventors.  He  reads  these  but  says  York  Herald  in 
that  very  few  are  usable.  f^®  days  of 


York  Herald  in 
the  days  of 


T.  O.  Davidson 


EDITOR  &  PUBLISHEHr^ 


editor  who  hired  him  and  told  him  to 
report  the  next  morning  at  ten  o’clock. 
The  next  morning  a  new  man  was  at 
the  desk.  There  had  been  a  typical 
James  Gordon  Bennett  eruption  dur¬ 
ing  the  night  and  F.  F.  Burgin,  from 
the  World,  was  the  new  news  editor 
when  Davidson  arrived.  The  entire 
news  department  had  been  fired. 


Mmitoy  Buys  Sorvico 

Davidson’s  first  job  that  day  was 
to  send  the  news  of  the  world  in 
1,000  words  to  South  and  Central 
America  for  papers  serviced  by  the 
Scrymser  Bennett  News  Service. 

When  the  Herald  was  sold  to  Mun- 
sey,  Davidson  went  to  280  Broadway 
in  charge  of  the  Herald  Sun  Syndi¬ 
cate.  When  the  Herald  was  sold  to 
the  Tribune  he  went  with  the  Herald 
Tribune  Syndicate. 

He  joined  Macfadden’s  Graphic  and 
organized  a  syndicate. 

When  the  Graphic  Syndicate  was 
sold  to  United  Feature  Syndicate, 
Davidson  joined  United  in  charge  of 
the  printing  and  engraving  plants. 


He  puts  in  a  five-and-a-half-day  ^j^jg  years  while  attending 

week  with  regul^  hours.  Two  days  Chicago  Academy  of  Fine  Arts. 


of  each  week  he  devotes  to  searching  1932  ^  1925  he  did  a  radio  and 


golf  comic.  For  the  next  four  years 
he  drew  “Goofy  Movies”  for  Central 
Press,  Cleveland.  From  1930  to  1934 
he  free-lanced  with  success.  His 


On  "thinking  days”  he  enters  his  drawings  appeared  in  40  magazines 
sanctum,  pulls  his  chair  up  to  his  besides  eight  in  England.  He  was  the 


O.  DAVIDSON,  the  “Daddy”  of 
syndicate  managers,  this  week  was 


Soglow  Renews  Contract 

OTTO  SOGLOW,  creator  of  “The 

Little  King,”  Sunday  comic,  has 
renewed  his  contract  with  King  Fea¬ 
tures  Syndicate.  "The  Little  King” 
first  appeared  as  a  weekly  fea¬ 
ture  of  New  Yorker  magazine  then 
became  a  Sunday  color  page  in  news¬ 
papers.  From  its  initial  appearance, 
it  has  been  recognized  as  a  creation 
with  a  new  style  of  humor,  based  on 
comic  pantomime. 

Soglow  vouches  that  he  has  been 
drawing  since  he  was  three  years  old. 
Once  in  one  of  the  darkened  sweat¬ 
shops  underneath  the  elevated  line, 
he  was  given  an  artistic  job.  He  dec¬ 
orated  baby  rattles!  He  saved  money 
from  every  job  and  spent  it  to  take 
lessons  at  the  Art  Students  League. 
He  learned  to  be  an  illustrator.  In 
fact  he  did  cowboy  pictures  for  the 
“Western”  magazine.  But  all  the 
time  he  was  using  his  new  knowledge 
of  form  and  movement  to  perfect  his 
own  style. 

He  made  one  drawing,  an  open 
manhole  with  a  ladder  in  it  indicat¬ 
ing  that  men  were  at  work  below, 
and  the  New  Yorker  used  it  some  20 
times  by  writing  new  lines  under¬ 
neath  it,  just  scraps  of  conversations 
by  the  men  below. 


him  still  able  to  work  12  to  14  hojjj  MA 
a  day  ar\d,^ctually  becoming  , 

dominant  force  iii  India.  Bq 

The  biography  of  the  late  0.  0 
McIntyre  by  his  columnist  successor 
Charles  B.  Driscoll,  McNaught  Sts. 
DiCATE,  is  appearing  in  serial  form  ij 
Cosmopolitan  Magazine.  verti; 

Heywood  Broun’s  column  is  no; 
appearing  this  week.  The  Unho 
Feature’s  writer  is  taking  a  one 
week’s  vacation.  Westbrook  Pegfer 
follows  Broun  on  the  vacation  )«,  ' 

knocking  off  for  a  four-week  stretdi 
beginning  next  week.  Denys  Wort-  ^ 

man,  who  draws  “Everyday  Movie" 
panel,  has  gone  to  Vineyard  Haven, 
in  Martha’s  Vineyard,  Mass.,  for  fl* 
summer.  oper 

Ward  Greene,  King  Features  Sti- 
DICATE  executive  editor,  has  writto 
an  original  play,  “Honey,”  which  Mu  * 
Gordon  plans  to  produce  in  New  .  ® 
York  City  this  fall.  Greene’s  plaj 
will  be  tried  out  at  Dennis,  Mass.. 
beginning  June  27,  by  the  Cape  Play- 
house,  a  summer  theater  group.  f^® 
Carl  Anderson,  creator  of  “Henry" 
comic,  has  left  his  home  town  of 
Madison,  Wis.,  and  will  make  per-  ^ 
manent  headquarters  at  Darien,  Conn  .  V 
Robert  B.  McNitt,  secretary  of  Me- 
Naught  Syndicate,  and  Mrs.  McNin 
are  the  parents  of  a  son.  Robert  B. 

Jr.,  born  June  16,  at  Stanford,  Conn, 
hospital.  Mr.  McNitt  is  the  son  ofV. 

V  McNitt,  McNaught’s  president. 

Miss  Mollie  Slott,  assistant  general  ^ 
manager,  Chicago  Tribune-New  Ytm  To 
News  Syndicate,  returned  this  week 
from  a  six-week  vacation  in  Europe 
While  in  Paris  she  met  Loy  Byrnes, 
creator  of  "Streaky.”  Carl  Ed,  creator 
of  "Harold  Teen.”  has  returned  to  “'f 
Evanston,  Ill.,  with  his  daughter,  who 
has  been  attending  the  Connecticut 
College  for  Women.  New  Haven.  “F 


Personals 


His  sense  of  humor  is  always  alert  Jarnes  Gordon  Bennett.  This  depart- 
for  a  laugh  suggested  in  a  dog’s  ment  had  been  developed  under 


markings,  a  policeman’s  stance  or  a  Charles  M.  Lincoln  and  W.  C.  Reick 


garbage  collector’s  attitude.  Many  of  principal  features  handled  were 

“TTc  “Buster  Brown.”  “Little  Nemo”  and 


Neher’s  cartoons  on  “Us  Modems” 
originate  from  the  pranks  of  his  two- 
year-old  son,  Fred,  Jr. 


Buster  Brown,”  “Little  Nemo”  and 
Fluffy  Ruffles.” 

When  he  came  to  New  York  he 


In  an  attempt  to  increase  his  scope  learned  that  the  Herald  wanted  a 
of  characters  he  invented  some  time  stenographer.  He  applied  to  the  news 


ago  an  “idea  manufacturer,”  which 
was  quite  an  idea  in  itself.  The  de¬ 
vice  consisted  of  two  disks,  one  large 
and  one  small,  around  the  edge  of 
which  were  written  the  names  of 
various  occupations,  such  as  police¬ 
man,  fireman,  nurse,  boy  scout,  etc. 
The  smaller  disk  was  placed  on  the 
larger  and  then  spim  around.  When 
the  motion  ceased  a  needle  indicated 
two  occupations  together.  He  then 
worked  on  a  humorous  situation  in¬ 
volving  both  of  them,  "niis  plan 
worked  for  a  while  but  was  aban¬ 
doned  when  Neher  exhausted  its 
possibilities. 

Neher  draws  on  an  average  1,800 


lOST  reading  matter  takes  one  into  the  other 
fellow's  world;  whereas  Craigisms,  the  6-day-a-week 
feature  by  Alden  Craig,  helpfully  deals  with  the  prob¬ 
lems  of  I  MYSELF. 

Your  readers  will  quickly  confirm  the  practical 
value  of  this  brain  fertilizer  material. 

Will  gladly  send  manuscripts  for  your  consideration. 

THE  INSPIRATIONAL  SYNDICATE 

KEW  GARDENS,  N.  Y. 


FCC  PERMIT  DENIED 

On  the  grounds  that  the  community  ; 
already  had  adequate  service  and  |  . 
there  is  no  evidence  that  sufficient  1 
commercial  support  could  be  expected 
to  sustain  additional  facilities,  the  F> 
Federal  Communications  Commission  P! 
has  denied  the  application  of  Fall  P 
River,  Mass.,  Herald  News  Publishing  ^ 
Company  for  a  broadcasting  permit. 

The  company  had  asked  a  license  to 


Swinuning  Series 
A  SERIES  on  swimming,  comprising 
six  illustrated  articles,  by  Lenore 
K.  Wingard,  world’s  free  style  cham¬ 
pion,  began  on  the  Central  Press 
sport  page  June  13. 


construct  and  operate  a  station,  un¬ 
limited  time,  in  Fall  River. 


JAMES  A.  MILLS,  roving  AP  for¬ 
eign  correspondent,  revisited  Gan¬ 
dhi  recently  and  wrote  an  interview 
for  AP  Feature  Service.  When  Gan¬ 
dhi  was  released  from  prison  in  1932, 
Mills  was  there  to  greet  him.  Gandhi 
said,  “If  I  should  die  and  start  to 
enter  heaven,  I  should  expect  to  see 
you  waiting  to  interview  me  at  the 
gates.”  This  time  Mills,  comparing 
the  Gandhi  of  today  with  the  Gandhi 
of  five  and  more  years  ago,  found 


APPOINT  "SPECIALS" 

The  McAlester  (Okla.)  News-Cap¬ 
ital  and  the  Ponca  City  (Okla.)  News 
have  appointed  Burke,  Kuipers  &  Ma¬ 
honey,  Inc.,  as  national  advertising 
representatives.  The  Winchester 
(Ky.)  Sun  has  named  Allen-Klapp- 
Frazier  Company.  The  Lexington 
(Mo.)  Advertiser  News  and  the  War- 
rensburg  (Mo.)  Star-Journal  have 
named  DeLisser-Boyd,  Inc. 
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newspapers,  through  radio  columns,  seller  or  the  sale  is  not  the  big  con-  day  meeting  by  urging  delegates  to 

r!  A.  Supports  build  listening  audiences  for  radio  sideration  either  as  a-  business  or  an  go  back  home  and  “dig  in  your  own 

-1  «  programs,  which,  in  turn,  help  make  economic  proposition — the  big  consid-  back  yard”  in  creating  more  retail 

t\Cl  15Ur©QU  radio  a  more  effective  advertising  eration  is  the  buyer  and  the  wisdom  linage  through  the  development  of 

continued  from  page  4  medium.  of  his  purchase.”  small  ads  from  little  merchants.  He 

_ _  —  Of  special  interest  to  NAEA  dele-  Jacob  Albert,  Detroit  News,  dis-  told  how  the  Washington  Star  added 

ad-  S^tes,  although  off  the  record  from  cussed  newspaper  promotion,  declar-  442  new  advertisers,  mostly  little  fel- 

category  w  sub-  ®  repertorial  standpoint,  were  talks  ing  there  are  many  advertisers,  lows,  to  the  paper  last  year  and  have 

vertising,  e  ^  given  by  Robert  H.  Crooker,  vice-  particularly  in  the  national  field,  created  186  new  local  accounts  to 

gested  ”  henXv  President  of  Campbell -Ewald  Com-  “who  know  not  Joseph”  in  relation  date  this  year, 

advertisers  f when  they  Eversman  of  H.  J.  to  the  value  of  newsflapers  vs.  other 

r^r^r,f«.d  word  Company.  Mr.  Crooker’s  speech  media.  “It  is  the  job  of  the  news-  C  I  T  Holds  SeCOnd 

public,  they  need  the  printed  word  reorganized  paper  to  make  them  know,”  he  said, 

for  price  reference  is  not  permitted  newspaper  selling  methods  and  con-  In  outlining  the  functions  of  news-  Scrfety  Seminar 

success  of  the  re-  »"ain,  with  aims  and  paper  promotion,  he  said  data  and  Based  on  results  obtained  during 

Asked  wneuier  success  oi  uic  ic  purposes  of  the  expanded  program  money  are  essential  to  any  successful  the  first  quarter  of  1938  in  the  cities 

»“*>  "^spapers  to  wElch  reprinted  aT  So  Sx 

newspapers  might  innuence  auiomo  special  emphasis  on  the  importance  spend  more  money  for  promotion.  Seminar  of  Safety  in  New  York  last 
bile  manufarturers  to  repeat  the^  co-  of  showmanship.  Mr.  Eversman  dis-  stating  with  rare  exceptions,  few  November,  the  C I T.  Safety  Foun- 
operative  sal^  efforts  in  this  direc-  cussed  the  Heinz  company’s  success  publishers  spend  as  much  as  1%  of  dation  opens  its  second  Seminar  for 
tion,  ^.  Anderson  replied  it  is  im-  ^ith  nevrepaper  advertising.  gross  for  advertising  promotion.”  newspapermen  in  New  York  on  Mon¬ 
possible  to  predict  what  rnay  arise  w.  J.  Cameron,  Ford  Motor  Com-  He  urged  newspapers  to  cut  out  day,  June  20,  attended  by  editors 

in  the  future.  He  mdicated  it  was  pany,  was  the  feature  speaker  at  the  their  constant  claims  of  “first”  in  cer-  managing  editors,  city  editors  or  chief 
likely  there  would  be  more  coopera-  Tuesday  luncheon  at  which  both  tain  advertising  classifications,  or  editorial  writers  from  52  newspapers 
tive  efforts  on  automotive  sales  prob-  NAEA  and  AFA  delegates  attended,  shouting  “an  all-time  high”  in  circu-  in  cities  of  50,000  population  and  over 
lems.  He  said  the  recent  campaign  In  his  keen,  penetrating  style,  Mr.  lation.  and  base  their  promotional  ef-  The  second  Seminar  will  be  held 
not  only  sold  used  cars,  but  it  put  Cameron  referred  to  the  convention  forts  on  more  constructive  informa-  at  the  Waldorf-Astoria  for  five  days 
the  public  in  a  buying  frame  of  inind.  slogan,  “Advertising  Makes  Work,”  tion  for  the  advertiser  or  his  agent,  from  Monday  to  Friday,  according  to 
He  advocated  a  consistent  advertising  stating:  Present  "Suggested  Copy”  arrangements  now  completed  by  the 

program  of  this  sort,  instead  of  pen-  Advertising  Not  a  Panacea  Charles  Hinkle  I  imn  ro  1  IVems  C.I.T.  Safety  Foimdation,  which  was 

odical  spliuges.  ..y  ^^at  were  100%  demonstrable  told  how  his  paper  develops  local  ad-  founded  in  1936  by  C.I.T.  Corpora- 

•  M  °  A  a  would  excel  the  New  Deal.  We  vertising  through  presentation  of  i^^tional  automobile  sales  financ- 

tismg  Makes  Work,  Mr.  Anderson  .^ould  have  an  advertising  govern-  suggested  copy  which  the  newspaper  institution. 

emphasized  the  American  public  is  mgnt  with  Slocum  for  President,  feels  will  sell  merchandise  This  ^  program  essentially  the  same  as 

stUl  advertising  minded,  despite  many  (George  M.  Slocum  is  AFA  presi-  method  he  said  often  increases  lin-  Seminar 

other  changes  that  have  taken  place  dent.)  We  would  have  an  advertis-  age  from  regular  advertisers  and  Safety  will  be  followed.  For  four 

in  national  temperament.  ing  Cabinet  and  an  advertising  Con-  makes  new  advertisers  out  of  small  mom- 

Townsund  Plan  Highlighted  gress.  ’There  is  some  truth  in  the  firms  that  have  never  used  space  be-  ‘9®  afternoon  conference  ses- 

Aoplication  of  the  highly -touted  slogan,  but  it  is  not  a  panacea.  Per-  fore.  He  urged  more  spadework  at  discusmons  on 

Townsend  Plan  of  evaluating  adver-  sonally,  I  would  like  Roosevelt’s  idea  home  in  developing  national  adver-  ,  ®  phases  of  the  traffic  acci- 

tising  copy  in  the  retail  field  was  o"  ‘^at.  He  has  done  considerable  tising  accounts.  problem  will  be  led  by  speakws 

highlighted  by  F.  E.  Katterjohn,  Cedar  advertising  in  order  to  make  work.  Douglas  Taylor,  Printers’ ink,  dem-  nationally  p^minent  m  the  traffic 
Ropids  (la.)  Gazette,  at  the  Tuesday  spent  $30,000,000  not  to  mention  onstrated  the  spotty  character  of  na-  ®  u'  ^minar 

morning  session.  While  not  attempt-  his  reading  notices.  If  $30,000,000  or  tional  advertising  schedules  active  in  f  m  v  '' 

ing  to  M  into  lengthy  detail,  Mr.  Kat-  $300,000,000  would  make  work,  many  newspapers  in  cities  other  than  met-  f 

terjohn  explained  the  plan  is  based  on  firms  would  drench  the  country  with  ropolitan.  Records  show,  he  said.  n  W  Dar"r  of 

tlie  premise  that  every  ad  is  made  advertising  tomorrow.  that  the  average  amount  of  space  per  j  ♦  ’  c 

up  of  several  parts,  termed  selling  Comparing  U.  S.  with  Canada,  general  advertiser  amounts  to  II/2  ^  ^  Safety  Foun- 

elements.  He  cited  success  of  several  where  business  has  only  fluctuated  pages  a  year  in  a  typical  newspaper.  t  o  ,  is  m  charge. 

Cedar  Rapids  retail  advertisers  who  ^2%  and  has  virtually  returned  to  He  suggested  newspapers  concentrate 

have  adopted  the  plan  which  has  led  ri^^nial  levels,  Mr.  Cameron  asserted;  on  building  national  advertisers  into 

the  Gazette  to  apply  their  own  sell-  “Canada  is  free  from  the  devastating  more  widespread  and  consistent  pro-  KT  _  — x 

ing  elements  to  local  copy.  Among  fleets  of  uncertainty.  We  are  not  grams.  f  ^ 

the  essential  features  of  the  Gazette’s  from  that  uncertainty  m  this  Rogert  Reynolds,  Indianapolis  ^  i  V,  - - 

plan  are  the  projection  of  the  second  country.  'There  is  no  economic  rea-  iVems,  outlined  a  consumer  question-  m  ^  ^  \ 

person  into  copy;  telling  of  a  com-  ®on  for  what  we  are  going  through,  naire  survey  plan,  incorporating  a  I  i|V\  \\lsl\ 

plete  story  in  each  ad;  and  present-  the  uncertainty  is  sufficient  to  prize  contest  for  readers,  in  which  W I  /  VW|  | 

ing  both  a  positive  and  negative  ap-  create  all  the  economic  reasons  nec-  31,000  entries  were  received  and  f  ( 

peal  essary  for  what  we  have  now.  $1,500  in  prizes  awarded.  ^  ^  "i ) 

Mr.  Katterjohn  stated  his  paper  has  “Th®  advertising  of  alarm  is  more  Robert  C.  Hall.  Phoenix  (Ariz.)  f  j  / .  M 

worked  out  16  so-called  “elements”  potent  than  the  advertising  of  goods  Republic  and  Gazette,  hammered  % 

v.-hich  are  used  in  testing  retail  copy,  ®®1®>”  .^®  continued.  “Both  have  home  the  need  of  individual  news-  ^ 

1  Value  of  such  a  program,  he  said,  is  carried  in  the  same  medium,  paper  effort  in  selling  local  and  na-  |, 

based  on  the  theory  that  if  copy  pulls.  The  destrucUve  advertising  was  car-  tional  accounts,  declaring  dailies  m 
merchants  are  satisfied  and  are  not  as  '^*th  headlines  on  page  one,  must  not  expect  the  Bureau  of  Ad-  ■ 

likely  to  complain  about  position,  while  the  constructive  advertising  vertising  to  do  all  the  work  in  the  2  ^  - 

“We  believe  that  all  newspaper  adver-  *”®  “^side  pages.  national  field.  In  rapid  fire  order,  he  ■ 

tising  is  good,”  he  said,  “but  some  is  AdvartUing  Has  Endangered  Selling  unfolded  the  aggressive  promotional  _  for  ImprOVGItlGIlt 

better.  Well-planned  copy  is  what  “Advertising  has  done  its  job  so  program  followed  by  his  paper  in  ■”  ^ 

makes  some  advertising  better.”  well  that  selling  has  been  endan-  selling  its  market,  its  newspaper  and,  jOnfieTImeS  SpeilS 

L.  C.  Barlow,  advertising  director,  gered.  Americans  are  not  such  ‘hot’  ^fi®  same  time,  furnishing  informa-  F  Profit 
Ernst  Kem  Company,  Detroit  depart-  salesmen  as  they  think  they  are.  builds  confidence  in  news-  li  w/h-n  _  np-A-snaner  ex 

ment  store,  speaking  on  the  need  of  True,  they  have  developed  what  they  papers,  generally,  among  advertisers,  m  wnen  a  v^eran  ne  spape  ex¬ 
improving  appeal  of  retail  advertis-  call  salesmanship  almost  to  the  point  Herron  concluded  the  Tues-  ^  paper  of  his  own,  brokers  offered 

ing  to  increase  public  confidence,  paid  of  psychological  assault — but  that’s  -  ^  him  two  properties  at  the  same 

tribute  to  newspapers  as  the  primary  not  salesmanship.  Salesmanship,  in  ^  price  with  about  equal  earnings, 

advertising  medium.  He  cited  the  its  real  sense,  is  only  an  aid  to  buy-  ^  m  He  promptly  chose  the  worse 

I  new  all-time  high  in  newspaper  cir-  ership,  an  art  we  utterly  neglect.  If  'VO'IX  TtP  P  il  L  printed  of  the  two. 

I  culation,  declaring  newspapers  enter  The  function  of  a  salesman  is  not  toA.1  ,7'^"  fi>CdA  “Simple  enough,”  he  told  his 

niore  homes  in  America  than  any  sell,  but  to  help  his  customer  to  buy.  •  I  ^  •  [  surprised  friends.  '  “It  would  be 

other  medium.  He  stressed  the  im-  In  times  of  caution  like  these,  when  icircuiation  hard  to  improve  on  the  better 

portance  of  giving  the  consumer  “a  plenty  of  people  have  money,  the  T  looking  paper.  But  with  the 

better  buy  for  his  money”  through  ^  ^  m  Is  badly  printed  one,  a  simple 

truthful  advertising,  backed  by  high-  — ^T«wTi»m^T  m  m  w  f  change  to  Certified  Mats  wo^d 

grade  merchandise.  li  give  me  ten  percent  profit  on 

Radio  Quittion  Renewid  SERVICE  Competent  to  take  charge  of  f  investnient  in  short  order. 

C.  M.  Campbell,  Chicago  Tribune,  R  a  your  entire  department,  or  m  for  dtpondtbl*  stereotyping,  roly  0 

took  up  the  radio  program  question  ®  J’ ®  to  fill  important  poets  in  the  f  Cert/Aec/  Mots,  mo  Jo  in  tho  U,  5.  A, 

again  on  Tuesday,  supplementing  the  rrtiHia*  department,  the  Welfare  '  ^ 

Monday  discussion,  by  citing  his  pa-  76,  Roe  dee  Pethe-Champi  Committee  of  the  Interna-  ,  m  PCDTICICn  nOV  UtT  (inRPflRiTiO 

per’s  reasons  for  dropping  its  ra^o  Pari^  France  tional  Circulation  M^ers  I  ItKHritU  UKI  HIRI  bUKrURAIIU 

news  column  recently.  He  expressed  TalMheeai  Op«n  ee-ST  Asiociation  cu  provide  you  1  _  9  Rockefeller  Plaza,  Dept.  P 

the  opinion  that  radio  news  columns  Cekla  AiOimst  iffTfl-rtallr.  Pails  wra  men  of  capacity  and  R  York,  N.  Y. 

should  not  be  compared  with  movie  Trmrot  fnmoi  ft  aoiJity.  m 

reviews  and  comments,  primarily  be-  ____  Address:  Secretary  -  Trees-  '  T g  i  H  iV 

cause  movies  are  not  a  direct  com-  Haw  Tork  BapriimtatlTa;  BTCr,  The  Peoria  Star,  o  §  •  mg  •  u 

petitor  of  the  newspaper  from  an  ad-  e.  T.  MiaSama  rnoipany,  la^  Peotia,  niinoia.  Wl  ^ ^  M  M  ^ 

vertising  standpoint.  He  referred  to  VanairMU  a-4TM 

the  paradoxical  situation  in  which  m  I 
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HVTERNATIOBTAL 

SERVICE 

Sydney  R.  Clarke 

PraaMaat 

76,  Rae  des  Petits-Chanipt 
Paris,  France 

TalsahoMi  Opan  aS-ST 
OoSla  ANiaasi  WaaetaWr.  Pails 
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A.  T.  Hiaearaaa  OoMpagy,  lae. 
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men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
abmty. 

Address:  Secretary  -  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  nWnoia. 


[Room  for  Improvement 
Sometimes  Spells 
J  Profit 

CWhen  a  veteran  newspaper  ex¬ 
ecutive  decided  to  invest  in  a 
paper  of  his  own,  brokers  offered 

Chim  two  properties  at  the  same 
price  with  about  equal  earnings. 

[He  promptly  chose  the  worse 
printed  of  the  two. 

[“Simple  enough,”  he  told  his 
surprised  friends.  “It  would  be 
^  hard  to  improve  on  the  better 
I  looking  paper.  But  with  the 
li  badly  printed  one,  a  simple 

C  change  to  Certified  Mats  wo^d 
give  me  ten  percent  profit  on 

Cmy  investment  in  short  order.” 

For  dopondoblo  storootyping,  roly  on 
Q  CortifioJ  MotSf  mo  Jo  in  tho  U.  5.  A. 

r  CEIIIFIEO  om  MAI  CORPORATION 

2  9  Rockefeller  Plaza,  Dept  P 
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Sale  of  Oakland 

Stock  Confirmed;  < 

] 

Appeal  Expected  ; 

Findings  oi  Court  on  ^ 

Dorgie  Estate  Awaited  ^ 

in  Tribune  Cose  j 

Oakland,  Cal.,  June  16 — Following 
announcement  that  the  sale  of  im¬ 
portant  Oakland  Tribune  and  Tribune  < 
Publishing  Co.  holdings  to  J.  R.  1 
Knowland  interests  had  been  con-  1 
firmed,  a  statement  of  the  court’s  1 

findings  in  upholding  the  sale  was  ^ 
awaited  here  today.  Meanwhile,  1 
formal  announcement  of  an  appeal 
from  the  decision  was  anticipated.  1 
The  court  decision  was  hailed  as  < 
advancing  toward  final  settlement  the  i 
estate  of  the  late  Mrs.  Herminia  i 

Peralta  Dargie,  widow  of  a  former  ^ 
Tribune  publisher.  The  estate  has  '' 
been  in  the  courts  for  nine  years.  * 
At  the  court  order,  findings  were  ' 
being  drawn  by  the  estate  executor’s  ' 
counsel  and  will  be  presented  to  the  ’ 
coiul  for  approval  and  signature.  ' 
The  decision,  issued  by  Judge  John  i 
J.  Allen  in  Alameda  County  Superior 
Court,  upheld  a  sale  of  3,750  shares  i 

of  the  capital  stock  of  the  Tribune  > 

Publishing  Co.  and  899  shares  of  the  ) 
capital  stock  of  the  Tribune  Building  | 
Co.  The  sale,  for  $311,200,  had  been  | 
made  by  William  T.  Summers,  execu¬ 
tor,  on  a  bid  made  by  William  Know- 
land  and  J.  R.  Knowland,  Jr.,  sons  of 
the  Tribune  publisher;  and  by  the  : 
Franklin  Investment  Co.,  of  which 
J.  R.  Knowland  is  president. 

Appeal  Contemplated 
Confirmation  of  the  sale,  if  uncon¬ 
tested  successfully  gives  the  Know- 
land  family  75%  of  the  Tribune  pub¬ 
lishing  Co.  stock  and  all  of  the  build¬ 
ing  company  stock.  The  shares  sold 
represented  25%  of  the  publishing 
company  stock  and  one  share  less 
than  half  of  the  building  company 
issue.  Left  for  the  two  residuary 
legatees,  Mrs.  Josefa  Peralta  Wilson 
and  Captain  Antonio  Rodriguez  Mar¬ 
tin  is  a  25%  block  of  the  publishing 
company  stock. 

“We  are  contemplating  an  appeal,” 
.«aid  P.  H.  McCarthy,  Jr.,  of  the  law 
office  of  Metson  and  McCarthy,  rep¬ 
resenting  Captain  Martin.  It  was  in¬ 
dicated  a  definite  announcement 
would  not  be  forthcoming  imtil  after 
study  of  the  court’s  findings. 

Judge  Allen’s  decision  was  an¬ 
nounced  at  4:55  p.m.  June  9.  The 
judge  made  his  announcement  from 
his  chambers  after  an  afternoon  ses¬ 
sion  in  another  court. 

Mariln  Sole  Opponent 

Captain  Martin  was  the  only  op¬ 
ponent  of  the  sale  appearing  in  three 
weeks  of  sessions.  Mrs.  Wilson,  only 
sister  of  the  late  Mrs.  Dargie,  favored 
the  sale.  Thirty-five  others,  bene- 
ficaries  imder  cash  bequests  which 
will  be  paid  as  a  result  of  the  sale, 
advocated  confirmation.  The  amount 
offered  is  expected  to  pay  all  cash 
bequests  and  administration  expenses 
and  leave  the  residuary  legatees  each 
an  eighth  holding  in  the  publishing 
company. 

Through  his  attorneys.  Captain 
Martin  charged  that  there  had  never 
been  any  sale  under  terms  of  the  con¬ 
tract;  that  the  note  was  defective  be¬ 
cause  payment  could  be  delayed  until 
delivery  of  stock  and  did  not  have 
to  be  made  on  confirmation;  that  the 
offer  was  far  less  than  the  real  value 
and  $100,000  less  than  the  appraised 
value;  that  the  remainder  was  value¬ 
less  because  of  Knowland  control  and 
that  the  estate  had  depreciated  be¬ 


cause  oi  the  property’s  management. 

TTie  Knowland  interests  were  the 
only  bidders.  They  have  been  in 
control  of  the  Tribune  properties  since 
1915.  A  holographic  will  and  numer¬ 
ous  legal  complications  has  delayed 
settlement  of  the  estate  of  Mrs.  Dar¬ 
gie  since  late  in  1929. 

a 

S.  J.  Duncan-Clark 
Dies  in  Toronto 

Samuel  John  Duncan-Clark.  63, 
chief  editorial  writer  Chicago  Daily 
News  since  1931,  and  well-known  lec¬ 
turer  on  social,  international  and  re¬ 
ligious  subjects,  died  June  11  in  St. 
Michael’s  Hospital,  Toronto,  where 
he  underwent  an  operation  June  10. 

Born  in  Toronto  on  Jan.  26,  1875,  he 
was  graduated  from  the  University 
of  Toronto  in  1898  and  served  in  the 
ministry  of  the  Christian  Church  and 
as  a  missionary  in  Labrador  until 
1905  when  he  entered  newspaper  work 
with  the  Louisville  (Ky.)  Herald.  In 
eight  years  he  advanced  from  re¬ 
porter  to  managing  editor.  In  1913 
he  resigned  to  become  chief  editorial 
writer  of  Chicago  Evening  Post,  re¬ 
maining  there  until  1931  when  he 
joined  the  Daily  News. 

Extremely  interested  in  civic  af¬ 
fairs,  he  was  a  member  of  the  board 
of  directors  of  Travelers’  Aid  Society 
and  the  Juvenile  Protective  Associa¬ 
tion.  He  was  author  of  two  books 
“The  War  at  a  Glance”  in  1916  and 
“The  Progressive  Movement.” 

In  1918  he  toured  the  European  bat¬ 
tlefields  as  a  member  of  a  commis¬ 
sion  of  American  newspaper  men  at 
the  invitation  of  the  British  Govern¬ 
ment.  He  wrote  a  series  of  articles 
on  this  trip  for  the  Post. 

Many  newspaper  carried  Mr.  Dun- 
can-Clark’s  articles  on  international 
affairs  and  political  subjects.  He  had 
contributed  to  the  Watch  Tower  sec¬ 
tion  of  the  New  York  Times  for  the 
last  11  years. 

His  wife,  a  son  and  a  daughter  sur- 


RALPH  L.  TALLEY 

Ralph  L.  Talley,  56,  since  1928  chair¬ 
man  of  the  board  of  Charles  W.  Hoyt 
Company,  Inc.,  New  York  agency, 
and  a  member  of  the  organization 
since  1911,  was  found  dead  June  13  in 
his  apartment  in  Kew  Gardens,  L.  I. 
He  had  been  ill  for  the  past  two  years. 
Clothed  in  pajamas,  his  body  was 
found  in  the  kitchen,  where  gas  was 
flowing  from  two  jets,  according  to 
the  police. 


d^bituarp 


ARTHUR  BRUCE  WILSON,  41,  head 

of  the  Wilson  Co.,  Inc.,  Milwaukee 
agency,  died  at  his  home  in  Milwau¬ 
kee  following  a  month’s  illness.  Be¬ 
fore  entering  the  advertising  field  for 
himself,  Mr.  Wilson  was  promotion 
manager  of  the  Milwaukee  Journal 
and  vice-president  of  Hannah-Craw- 
ford  Co.,  Inc.,  Milwaukee  agency. 

Leo  Strauss,  45,  owner  and  pub¬ 
lisher  of  the  HallettsvUle  (Tex.)  New 
Era-Herald  and  member  of  the  Texas 
and  South  Texas  press  associations, 
died  suddenly  June  6. 

Daniel  Pendleton,  51,  former  edi¬ 
tor  and  publisher  of  Roane  County 
Reporter,  Spencer,  West  Va.,  died  of 
pneumonia  at  Charleston,  May  27. 
At  the  time  of  his  death  he  was  head 
of  West  Virginia  HOLC  legal  division. 

Charles  A.  Lanclois,  69,  former 
superintendent  of  Detroit  Free  Press 
composing  room,  died  June  12  at  the 
National  Printers’  Home,  Colorado 
Springs,  Colo.  Mr.  Langlois  was  at 
one  time  president  of  ITU  Detroit 
local. 

Max  W.  Newberry,  69,  formerly  a 
newspaper  and  commercial  artist,  died 
June  9  at  his  home  in  Coldwater, 
Mich.,  after  a  heart  attack.  His 
mother,  a  sister,  Mrs.  Horace  Kitchell, 
publisher,  Coldwater  Daily  Reporter; 
and  two  brothers,  Roy,  managing  edi¬ 
tor  of  the  Reporter,  and  Perry  New¬ 
berry,  (California  newsman,  survive. 

Ashford  Stanley  Downs,  87,  fore¬ 
man  of  Pittsburgh  Press  composing 
room  when  the  first  issue  was  printed 
in  June,  1884,  died  June  10  at  his 
home  in  Crafton,  near  Pittsburgh.  He 
retired  six  years  ago. 

Charles  L.  Richardson,  62,  since 
1911  head  machinist,  Kansas  City  Star 
composing  room,  died  June  9  at  Colo¬ 
rado  Springs  in  the  printers’  home. 

Mrs.  Florence  Thorpe  Parker,  35, 
of  Midland  (Mich.)  Daily  News  classi¬ 
fied  advertising  staff,  was  instantly 
killed  Jime  10  when  an  automobile 
in  which  she  was  a  passenger  struck 
a  parked  truck. 

Joseph  F.  Barton,  61,  former  polit¬ 
ical  writer  for  several  Philadelphia 
newspapers,  died  there  June  6.  His 
brother,  George  Barton,  Philadelphia 
Inquirer  editorial  writer,  is  among  the 
survivors. 

James  Harvey  Backus,  editor  and 
publisher,  Andover  (N.  Y.)  News,  jor 
39  years,  died  June  5.  He  formerly 
was  a  reporter  for  the  old  New  York 
World. 


Stops  WPA  Publicity 
To  N.  J.  Weeklies 

Reluctant  to  deal  with  the  publicitj’ 
control  bureau  established  by  the  New 
Jersey  Press  Association,  William  H. 

J.  Ely,  New  Jersey  State  WPA  Ad¬ 
ministrator,  Newark,  on  June  3  noti¬ 
fied  all  editors  of  weekly  newspapers 
in  the  state  that  he  would  cease  s^- 
ing  them  WPA  releases. 

In  a  letter  to  weekly  editors  he  said 
he  declined  to  accept  the  intervention 
of  such  a  bureau  between  newspapers 
and  the  WPA.  He  said  that  WPA  in¬ 
sists  upon  dealing  with  a  press  that 
will  decide  for  itself  what  is  news 
and  what  is  not,  instead  of  leaving  that 
duty  to  an  intervening  agency. 

Daniel  Howard  Moreau,  publisher, 
Flemington  (N.  J.)  Hunterdon  County 
Democrat,  took  exception  to  Ely’s  let¬ 
ter  statement  June  4,  holding  that  an 
editor  was  free  to  choose  what  pub¬ 
licity  to  print.  Mr.  Moreau  refuted  a 
claim  that  the  WPA  has  advised  edi¬ 
tors  of  local  projects  and  declared  it 
was  extremely  difficult  to  obtain  in¬ 
formation  about  WPA  projects,  plans, 
costs  and  other  details. 

JOSEPH  J.  JONES 

Joseph  J.  Jones,  66,  former  cashier 
for  the  Associated  Press  in  Chicago 
and  New  York  City,  died,  June  10,  at 
the  Illinois  Central  Hospital,  Chicago, 
after  an  illness  of  several  months. 
Mr.  Jones,  who  had  retired  from  active 
service  several  years  ago,  was  for¬ 
merly  AP  auditor  and  in  such  capac¬ 
ity  made  advance  arrangements  for 
AP  coverage  at  national  political  con¬ 
ventions.  He  started  as  an  office  bo)' 
in  the  organization,  becoming  cashier 
of  the  central  division  before  being 
transferred  to  the  New  York  office  in 
1927.  He  is  survived  by  his  widow 
and  three  sons,  all  of  Chicago. 

CITY  ROOM  DRAMA 

It  was  an  old  story  to  Mrs.  Frances 
Clark,  switchboard  operator  seated  in 
a  glass  cubicle  in  a  corner  of  the  Oak¬ 
land  (Cal.)  Post-Enquirer’s  editorial 
room.  “City  desk,  quick  ...  a  big 
story.”  From  her  seat,  between  calls. 
Mrs.  Clark  could  see  the  rewrite  man 
busy  taking  the  story  and  the  other 
customary  figures  in  the  scene  that 
goes  into  the  making  of  an  edition  on 
time.  But  this  time  things  seemed  a 
bit  different.  .  .  .  Then  Frank  Piazzi. 
city  editor,  told  her  why.  The  “big 
story”  was  about  the  death  of  her 
husband,  Fred  Clark,  in  a  truck 
plunge  down  a  2(H)-foot  embankment 


Equipment  and  Supplies 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


MORE  ACCURATE,  SPEEDIER  MAT  MODLDINt 

HOE  — 

>00  TON 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION.  CHICAGO.  ILL. 


Direct -  Pressure 
Hydraulic 

PRESS 

I 

Spoodlest  machine  available,  It  can  mould 
a  mat  in  four  seconds.  Simple  push  button 
operation.  Powerful  26 Vi"  diameter  ram 
'  provides  greater  pressure  area  and  smoother 
operation.  Platen  measures  RS^zSZ'.  Driven 
bj  a  brake-type,  ball  bearing,  10  h.p.  motor. 
It’s  the  last  word  In  mat  moulding.  Write 
for  additional  Information. 


R.  HOE  &  CO.,  me.  910  Eaif  I38fh  Street  (at  East  River),  New  York  City 
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CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  lii>e 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


Service  at  no  Extro  Cost 


Every  Editor  jc  Publisher  reader  has  the 
privilffre  of  askiiiK  iiiiy  question,  at  any 
lime,  on  any  subject  connected  with 
new spapers  or  advertising.  Onr  refer 
ence  files  jto  back  for  years,  and  we  arc 
well  organized  to  ttive  quick,  cheerful 
anil  intelligi'iit  information  service.  And, 
too.  advertising  men  and  newspaper 
executives  are  cordially  invited  to  make 
Editor  k  Publisher's  office,  in  the  heart 
of  New  York,  their  business  headquar¬ 
ters  when  visiting  the  Metropolis. 

EDITOR  k  PUBLISHER 
.'suite  1700  Times  Bldg.  New  York  City 
BRyant  9-30.72 


Trod*  Publication  For  Sole 


Monthly  liquor  trade  publication  in  South. 
Each  issue  profitable.  An  opportunity 
at  a  bargain.  Box  399k,  Editor  k  Pub¬ 
lisher. 


Nowipopir  Irokors 


Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Nashville,  Mich, 


NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


Newspapers  Wanted 


Somewhere  in  the  Midwest  there  must  be 
a  publisher  who  would  like  to  get  out 
from  the  active  burden  and  cures  of 
management  and  who  would  be  willing 
to  sell  his  newsi>aper  i>roperty  if  he  could 
have  definite  assurance  that  the  buyer 
was  a  practical  newspaper  operator  with 
an  appreciation  of  the  newspaper's  re¬ 
sponsibility  to  the  community.  To  such 
a  publisher  I  can  give  ample  proof  of 
ability,  conscientiousness  and  financial 
responsibility.  Box  4008.  Editor  k  Pub 
lisher. 


Successful  newspaper  operator  desires  to 
purchase  daily  newspaper  in  town  of 
10  to  20,000  jireferably  in  Middlewest. 
Financially  responsible.  Box  3990,  Editor 
A'  Publisher. 


Young  man.  family,  12  years'  newspaper 
exiierience.  ample  capital,  wants  good 
weekly  newspaper,  iiaying  community. 
Full  confidential  description,  civic  ad¬ 
vantages,  price  and  terms.  Prefer  south 
or  southwest.  Box  3985.  Editor  k  Pub¬ 
lisher. 
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1707  Times  Bldg.,  New  York 
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Circulation  Promotion 


More  money  for  newspapers  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


For  good  newspapers  this  27  year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Help  Wanted 

Night  Vicinity  Editor  for  leading  daily 
Eastern  city  of  200,000.  Must  have 
demonstrated  ability  to  handle  both  staff 
and  news.  Married  man.  30  to  35,  with 
at  least  five  years  desk  experience  on 
dailies  of  over  20.000  circulation.  Give 
education,  experience,  religion,  references, 
salary  expected.  Box  400.5.  Editor  k 
Publisher. 


Syndicate  Salesman,  No.  1  non-competitive 
features.  Liberal  commission.  Real  ter¬ 
ritory!  Box  3930,  Editor  &  Publisher. 


Situations  Wantad 
Advertising 


Advertising-Business  Manager,  age  43,  de¬ 
sires  change.  20  years  i-xperience;  ex¬ 
cellent  background  and  record.  Prefer 
city  lOO.OOO  or  more.  Box  4002.  Editor 
\-  Publisher  _ 

Advertising  Manager,  32,  seeks  change. 
■Vggressive  and  (iroduetive.  College  edu 
lalion.  Write  Box  3989,  Eilitor  k  I'ub- 
lisher.  _ _ 

Classified  Advertising  Salesman-  have  had 
managerial  experience.  Snccesssful  rec¬ 
ord.  Knowledge  of  merehandisiiig  and 
sales  iiromolion;  will  prove  able  assistant 
to  any  manager.  Single;  will  go  any- 
wlierc.  Excellent  references.  Box  3978, 
Editor  &  Publisher.  _ 

Is  Classified  linage  your  problem?  1  have 
just  completed  an  outstanding  record — 
over  150,000  line  (Media  Record)  gain 
for  first  11  months  of  1937,  representing 
a  linage  increase  of  ui>proximately  2(1%  : 
snci-essfully  raised  rates  25%  and  main¬ 
tained  volume;  increased  total  revenue 
over  32%.  Entire  career  spent  in  highly 
competitive  fields.  Thorough  knowledge 
of  classified  promotion:  good  organizer. 
Salary  .  .  .  well,  it's  not  prohibitive. 

33  years  of  age.  married.  Let's  talk  it 
over — your  confidence  will  be  respected. 
Box  3977,  Editor  k  Publisher. 


Situations  Wanted 
Circulation 


Circulation  Manager — 22  years  experience 
on  small  and  metropolitan  daily  and  Sun¬ 
day  newspapers.  Now  employed.  Experi¬ 
enced  in  all  phases  of  dealer,  street, 
general  and  carrier  promotion.  'Very  pro¬ 
ficient  in  establishing  office-owned  carrier 
routes  where  none  have  ever  existed  or 
can  improve  present  carrier  delive^. 
Well  known  for  ability  to  increase  cir¬ 
culation  figures  and  revenue  at  minimum 
cost.  My  past  record  speaks  for  itself. 
Details  and  references  furnished  upon 
request.  Will  go  anywhere  for  interview. 
All  replies  strictly  confidential.  Box  3945, 
Editor  k  Publisher. _ 

Circulation  Manager;  Experience  all  phases 
Home  Delivery,  City  and  Country  on 
Metropolitan  Daily.  Ex.  References.  Em¬ 
ployed  at  present.  Box  3969,  Editor  k 
Publisher _ 

Circulation  Manager  experienced  in  all 
phases  of  Home  Delivi-ry.  Ten  years 
with  two  leading  dailies.  Excellent 
references.  Box  3994,  Editor  &  Pub 
lisher. 


Situations  Wanted 
Editorial 


Cartoonist — editorial,  political  and  general, 
now  producing  cartoons  for  national 
weekly  of  over  ilOO.OOO  circulation.  Start’ 
poKition  with  leading  daily  newspaper 
preferred.  Ideas  of  national  recognition 
— vigorous  style,  crayon  or  pen-and-ink. 
Layout  and  ctuiiniercial  art  background. 
12  years  ex]»erience;  age  rt4.  Salary  ex 
pected  $65.00.  Box  40n6,  F3ditor  Ac  Pub- 
li^hcr. _ _ 

Editor  or  Publisher — 40  years  oltl,  1»  years’ 
varied  experience,  including  5  years  as 
editor  of  Metropolitan  daily.  Capable  of 
improving  your  product;  interested  in 
propttsitittn  paying  upwards  of  $10,000 
a  year,  or  coiniiiensiirate  stock  deal.  Box 
29H4.  Kditor  Ac  Publisher. _ _ 

Editorial,  photo,  reporter,  advertising — Age 
28,  eight  years  merchant  marine  ofticer 
<leep  water,  free-lance  jihotographer  color, 
black  and  white,  appearing  national 
magazines.  Author  magazine  articles  pub¬ 
lished  on  labor,  shipping,  radio,  and 
photography.  Broad  engineering  back¬ 
ground.  Knows  labor,  labor  problems 
(union,  nonunion.  CIO  and  AFL).  Stu¬ 
dent  advertising.  Wants  job  opportunity 
develop  versatility  view  entrance  indus¬ 
trial  advertising  field.  Southerner  resid¬ 
ing  New  Kngland:  go  any  place  world 
drop  of  hat.  Box  4004.  f>litor  &  Pub¬ 
lisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Editorial  Writer,  \yho  is  at  liberty  until 
fall  when  be  will  go  to  a  permanent 
connection,  would  like  temporary  work 
this  summer  filling  in  for  some  one  wish¬ 
ing  to  take  au  extended  vacation.  Box 
3984.  Editor  k  Publisher. 

Ex-Convict;  20;  seeks  cub  reporter  posi- 
tion  ^  anj-wh,*re.  University  journalism 
training  and  1  summer  session  Columbia 
University,  N.  Y.  C.;  I.Q.  130;  M.A.  ex¬ 
ceeds  chronological  age.  Delinquency: 
cniiiiterfeitiug;  1  year  U.  S.  .Southwest¬ 
ern  Reformatory.  El  Reno.  Oklahoma. 
."Vative  New-  Yorker;  familiar  with  most 
large  oifies  in  East.  Middle  West  and 
Southwest.  Box  3982.  Editor  jc  Pub 
lisher. 


Experienced  newspaperman;  can  handle 
copy-desk  or  reportorial  work.  Five 
years’  background.  Northwestern  gradu¬ 
ate.  Married,  26.  Excellent  references. 
Paul  Hoffman,  3140  Sheridan  Road,  Chi¬ 
cago,  Illinois. 


Journalist  seeks  cub- reporting  or  copyread¬ 
ing  berth,  latter  studied  at  .loiirnalism 
school.  Age  29;  single;  college  and  Uni 
versity  graduate.  Have  published  artiele-. 
-Now  English  teacher:  .available  .Inly  l^t 
Box  40tl7,  Efiitor  \-  Publisher. 

News  Editor,  Telegraph,  Make-up,  Copy- 
reader,  31,  dozen  years  experience  Metro¬ 
politan  and  small  papers.  Writes  snappy 
beads,  edits  copy  sanely,  makes  up  at¬ 
tractive  pages.  Knows  telegraph  news. 
Jobless  due  suspension  Metropolitan  pa¬ 
per.  Married,  one  child.  York  rite  Ma 
son,  Shriner.  Makes  friends  readily. 
Prefers  mid-west.  Box  3948,  Editor  & 
Publisher. 


Editor;  A  nationally-known  journalist 
seeks  a  connection  with  an  independent 
newspaper  as  editor  or  editorial  page 
director.  Extracts  from  recent  letters 
written  _  by  well-known  editors  w  ho 
know  him  and  his  work: — 

“Good  sound  culture,  first-rate 
personality;  lacks  nothing  that 
a  publisher  would  desire.’’ 

“Would  be  a  rare  acquisition 
for  any  newspaper.’’ 

“Thoroughly  capable,  a  good 
thinker,  sober  and  industrious.’’ 

“Qualified  to  take  charge  of 
the  editorial  page  of  any  news¬ 
paper.’’ 

“His  style  is  good,  clear,  and 
his  approach  sound.’’ 

“Unquestionably  outstanding 
ability  as  an  all-around  newspa¬ 
per  writer  and  editor.’’ 

“A  splendid  man  .  .  entirely 
capable  of  taking  charge  of  the 
editorial  page  of  any  newspaper.” 

“No  doubt  whatever  about 
his  ability.  He  is  a  man  of  strong 
convictions,  as  every  good  edi¬ 
torial  writer  ought  to  be.” 

“His  editorial  ability,  stand¬ 
ing  and  reputation  are  of  the 
highest.” 

“Writes  fluently  and  inter¬ 
estingly;  has  convictions.  I 
never  heard  a  word  derogatory  to 
his  character.” 

“No  question  as  to  his  ability.” 

“Ideally  qualifled  by  train¬ 
ing,  background  and  vast  news¬ 
paper  experience  to  take  charge  of 
an  editorial  page;  a  keen  observer 
and  a  brilliant  writer.” 

“Anybody  that  gets  his  services 
will  be  strengthened  by  them.  He 
is  one  of  the  most  popular  men  in 
the  newspaper  field,  and  he  has 
won  his  popularity  by  his  high 
standard  of  character,  his  genial 
personality  and  his  ability  to  see 
clearly  the  real  issue  in  almost 
any  situation.” 

“A  very  well-informed  man. 

A  tremendous  producer  of  good 
copy.  His  character  is  good,  bis 
habits  exemplary  and  his  personal¬ 
ity  remarkably  attractive.” 

The  advertiser  is  prepared  to  show 
photostat  copies  of  the  letters  from 
which  the  foregoing  extracts  are  taken, 
and  to  furnish  convincing  reasons  for 
seeking  employment  now.  Not  a  young 
man  by  the  calendar,  but  mentally 
youthful  and  forward-looking,  with  a 
background  which  derives  from  maturity 
and  experience. 

He  has  worked  in  New  York  (city  and 
upstate),  Chicago,  V^ashington  and  Cin¬ 
cinnati.  Complete  journalistic  record  on 
request. 

Protestant,  Mason,  of  undiluted  New 
England  Colonial  pedigree.  Prefer  a 
connection  east  of  the  Mississippi,  north 
of  Potoraac-Ohio. 

Would  consider  Washington  represen 
tation  for  a  newspaper  feeling  the  need 
of  its  own  editorial  interpretation  of 
the  National  scene;  possibly  for  a  num¬ 
ber  of  like-minded  independent  news¬ 
papers  not  otherwise  affiliated. 

Salary,  dependent  upon  conditions 
and  factors  subject  to  negotiation,  must 
be  fair,  but  have  iio  exorbitant  notions. 
Security  and  congenial  associations  are 
of  primary  importance. 

Immediately  available  for  an  inter¬ 
view  anywhere  on  request. 

Address  “Available.” 

Box  3965. 

Editor  k  Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


Reporter,  18  years’  three  live  dailies;  by¬ 
lines  both  sides  of  Atlantic;  moderate 
wage.  Box  3988,  Editor  k  Publisher. 


Reporter,  24,  long  weekly  experience;  com¬ 
petent;  opening  with  future,  salary  sec¬ 
ondary.  Go  anywhere.  Graduate  News¬ 
paper  Institute  and  NYU  journalism. 
Box  3972,  Editor  &  Publisher. 


Reporter,  inid-west  ilaily  covering  court¬ 
house,  city  hall,  police,  politics,  wants 
change  of  job.  Has  been  editor  of 
weekly.  Hears!  employee.  Knows  New 
York.  Wa.shington.  .'single.  21.  references. 
Box  4003.  Editor  A  Piiblisber. 


Reporter  or  Asst.  Copywriter  .4ge  26. 
College.  Experienced  writer  jiublicity, 
editorials,  founder  anti  etiitor  quarterly 
magazine  desires  new-spa|ier  cvoiinection. 
Iteasonable  salary.  No.  1020,  Fernald’s, 
Springfield,  Mass. 


Sports  Writer  wants  permanent  position 
eity  of  20,000  to  lOo.OOO;  ;!9  years  old, 
married,  steady,  reliable,  liard  worker, 
lion-drinking:  ean  furnish  i-xcellen!  ref¬ 
erences.  Box  :!992.  Editor  A  I’liblisbi-r. 


Woman  Reporter,  all  round  editorial  writer 
'esek-  opportunity.  .Metro|>olitaii  experi- 
enee.  :t8.  College  .-Vxailalde  $40.  No 
1074,  Fernald’s.  Springfield.  Mass. 

Young  man  with  brains  but  not  enough 
guts  wants  eliaiiee  to  develo|>  latter  in 
daily's  rity  room.  Two  .vears'  experieoee 
on  good  trade  p.ijier.  Degree.  Box  3980. 
Editor  k  Piiblisber 


Situations  Wanted 

General  &  Administrative 


Larger  Daily  Profits  Possible.  Many 

iit'w >|»a|)t'r.s  art*  not  niakinjr  mort*  than 
ont-half  to  two-thirtU  of  the  nt*i  profits 
possible  in  th»*ir  fields.  Others  are  real- 
izitifT  lar^e  profits  because  their  pub* 
li'sliers  disf’overed  that  money  making 
inaiiaK«'»nent  can  be  bought — and,  that  it 
I**  the  best  paying  Investineiit  that  can 
be  iiiiide.  General  Manager  desires 

eoniieciion  with  live  daily  in  city  of 
4."». ()()()  up.  Can  bring  to  you  manage* 
iiient  and  promotional  methods  respon¬ 
sible  for  outstanding  success  several 

leading  publications  in  fields  of  from 
•■>0.000  to  over  400.000  population. 
Highest  references  from  many  well  known 
publishers.  .An  interview  in  confidence 
outlining  your  operation  and  field  will 
enable  me  to  tell  you  whether  or  not  I 
can  increase  your  profits.  It  may  not 
be  possible  for  me  to  do  anything  for 
you.  On  the  other  hand,  there  may  be 
an  attractive  fortune  for  you  in  the 
proper  management  of  your  future  opera¬ 
tions.  Let  us  have  a  friendly  discussion 
of  the  problem  without  obligation  to  either 
party.  Address  Box  3995,  care  Kditor 
A:  Publisher. 


Accountant  and  Office  Manager  -  age  38; 
married.  Desire  position  anywhere. 
Twelve  years’  experience  in  accounting, 
I»ublic  and  commercial  auditing  >.ysteiiis, 
budgets,  tax  matters  and  office  manage¬ 
ment.  College  education;  good  back¬ 
ground;  excellent  references.  .At  pn*s- 
ent  temporary  employed.  Salary  ar¬ 
ranged.  Box  3979.  Kditor  &  Publisher. 


Office  Manager  and  Accountant,  age  32. 
Native  Southerner,  wants  position  on 
Southern  newspaper.  Have  had  twelve 
years*  comprehensive  experience  in  ac¬ 
counting,  auditing,  systems,  budgets,  tax 
matters  and  credit  management.  College 
education,  good  background  and  per¬ 
sonality.  Until  recently,  connected  with 
Kditor  &  Publisher.  Box  3933,  Kditor 
k  Publisher. 


Presses  &  Machinery  For  Sale 


Due  to  consolidation,  have  for  sale  com¬ 
plete  newspap4-r  plant.  Four  linotypes, 
Goss  Comet  press,  Ludlow,  KIrod.  two 
saws,  power  cutter,  typewriters,  filing 
cabinets,  etc.  Write  J.  K.^  Mansell, 
Sarasota  Tribune.  Sarasota,  Fla. 


Photo-Engraving  Egnipment  For  Sol# 


Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBAKGER  CO. 

116  John  St.  538  .S.  Clark  St. 

Nvw  York,  N.  Y.  Chicago.  111. 


Special  Representation 
In  National  Field  Sought 
B'y  Small  Eastern  Daily 


Consideration  given  to  young 
men,  with  low  overhead,  and 
small  present  list.  Address 
Box  4,000,  Editor  &  Publisher. 
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EDITOR 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


HE  SIGNS  HIMSELF  “Paul  A.”, 
which  weTl  assume  for  these  pur¬ 
poses  is  a  disguise,  he  writes  on 
good  gray  newsprint 
^  from  an  office  on  the 

Question  for  Great  Plains,  and  he 
_  ,  _  asks  a  question  to 

■  *  which  the  gods  may 

or  may  not  have 
given  us  the  wisdom  to  answer.  Time 
and  the  end  of  this  column  may  tell. 
Maybe  there  isn't  any  one  answer — 
but  we’ll  let  our  young  friend  ask 
his  question  in  his  own  way,  to  wit; 

Tve  been  reading  Editor  &  Pub¬ 
lisher  since  I  first  caught  my  finger 
between  typewriter  keys,  and  so  far 
I've  read  nothing  that  would  help  the 
stumbling  steps  of  a  young,  but  very 
ambitious,  newspaperman. 

“Certainly,  there  is  page  after  page 
of  this  convention  and  that  confer¬ 
ence — big  names  still  get  a  glow  in 
my  wonderment  of  how  they  got  on 
top.  Then,  there  are  your  editorials 
on  the  Guild,  and  more  on  how  to 
promote  more  advertising  linage.  It’s 
all  very  interesting! 

“But,  Mr.  Editor,  if  you’ve  still  got 
a  memory,  kindly  dally  back  in  the 
past  and  remember  the  ‘unsurmount- 
able  obstacles’  that  confronted  your 
path  when  you  started  out.  Woiddn’t 
you  have  given  your  last  shoe  button 
for  a  few  words  of  advice?  Yeah,  I 
can  hear  you  say  that  you  won  the 
fight  with  the  sweat  of  your  brow  and 
a  couple  of  cans  of  spinach! 

“I  am  working  two  hours  to  my 
employes’  one  right  now,  yet  I  see  in 
the  next  few  years  that  they  must  be 
paid  more  money  or  I’ll  be  taken  like 
Grant  took  Richmond.  It  is  the  trend 
of  the  times  and  labor  is  on  the  way 
up  in  power.  Now  you  tell  me  how 
I  am  going  to  meet  this  added  ex¬ 
pense  when  revenue  is  going  the  other 
way. 

“If  you  can’t  answer  that  one,  here 
is  one  that  adds  to  my  insomnia. 
We're  all  shouting  that  national  ad¬ 
vertising  has  slipped  leaving  a  gaping 
cavity  in  revenue  which,  frankly,  1 
can't  replace  so  far.  But  I  am  kind 
of  glad  that  I’m  learning  how  to  get 
along  without  this  ‘gravy’  because 
I  can  see  so-called  Big  Business  using 
this  as  a  bait  for  proper  editorial 
policy.  Or  maybe  I  am  wrong!  You 
tell  me  in  less  than  300  words,  but 
remember  that  Landon  only  won  in 
Vermont  and  Maine! 

“To  add  further  to  my  present  and 
future  discomforture,  I  read  more 
about  a  newspaper  published  in  the 
home  through  radio,  and  television  is 
here  to  stay.  I’m  only  25  years  old 
and  am  planning  to  still  publish  a 
newspaper  when  I  am  eighty!  Tell 
me  what  to  do  with  this  chuckle 
item  that  I  may  make  three-lines  in 
local  news  before  I  turn  gray.  Natur¬ 
ally,  I  see  more  local  news  and  a  Time 
Magazine  manner  of  assimilating  the 
foreign  news  to  keep  from  getting 
completely  over  the  barrel.  But  I 
repeat,  tell  me  what  you  think — I 
can't  find  it  in  your  publication! 

“Now  I  am  just  warming  up!  I 
have  a  25  year  old  press  that  still 
prints  just  as  good  as  what  they’re 
turning  out  now.  ’Then,  there  are 
my  faithful  five  Linotypes  that  took 
the  place  of  ten  to  twenty  men  when 
E.  W.  Howe  was  making  history. 
Just  an  endless  chain  of  damned  ex¬ 
pensive  machinery  that,  according  to 
my  reasoning,  is  soon  to  be  junked 
because  there  is  revolution  again  ap- 


By  ARTHUR  ROBB 

pearing  on  the  horizon  of  newspaper 
operation.  But  your  advertisers  and 
your  magazine  tells  me  to  buy  now! 
Or  haven’t  you  heard  in  New  York 
about  these  things? 

“Now  I  can’t  figure  why  I  didn’t 
bring  this  one  before  your  attention 
sooner,  but  what  is  there  to  this  free¬ 
dom  of  the  press?  So  far,  I  try  and 
avoid  that  subject  when  questioned. 
The  reason,  Mr.  Editor,  is  that  Asso¬ 
ciated  Press  and  United  Press  are  a 
mystery  to  me  because  they  re¬ 
ported  that  the  strikers  in  Detroit  got 
$10  and  more  a  day,  yet  I  found  when 
I  had  said  all  the  nasty  things  pos¬ 
sible  that  the  U.  S.  Senate  investiga¬ 
tion  report  showed  the  average  yearly 
income  of  the  strikers  was  $900.  I 
didn’t  read  that  through  AP  or  U.P. 
whom  I  rely  upon  with  child-like 
faith.  Maybe  I  am  still  wet  behind 
the  ears  and  shouldn’t  blab  on  like 
a  baby,  but,  Mr.  Editor,  I  and  every 
other  young  newspaperman  that  I’ve 
talked  with  are  appalled  because  we 
know  that  newspapers  can’t  hold  on 
to  their  readers’  respect  this  way!  I 
just  checked  over  my  subscription 
lists  and  I  know  who  represents  my 
largest  group  of  readers  .  .  .  just  try 
and  dupe  ’em  continually! 

“Perhaps  there  are  some  others  who 
are  ‘on  top  of  the  heap’  who,  like  my 
father,  would  care  to  answer  my 
poorly  constructed  questions. 

“Frankly.  I  would  appreciate  it  be¬ 
cause  I  am  sincere.  There  is  a  long 
road  ahead  of  me  just  as  for  many 
other  young  newspapermen  who 
haven’t  enjoyed  a  good  night’s  sleep 
since  1931,  and  I  need  some  advice — 
I’ve  got  the  guts  to  take  it!” 


TO  WHICH  we  reply:  No,  Paul,  we 
didn’t  win  our  fight,  so  far  as  there 
has  been  any  fight  and  so  far  as  it  has 
been  won,  by  the 
Hard  Work  sweat  of  the  brow 

Etiaiitiol  to  a  of 

of  spinach.  We  re 
holding,  tooth  and 
toenail,  to  this  Times 
Square  pinnacle  by  virtue  of  several 
irrelevant  circumstances.  First,  we 
put  a  number  of  loyal  friends,  some 
of  them  now  dead,  some  still  living 
and  still  friendly.  Second,  the  good 
Lord  and  our  parents  combined  to 
supply  us  with  an  excellent  memory 
and  a  talent  for  accumulating  assorted 
information.  Modestly,  we  regard 
both  as  invaluable  equipment  for  a 
man  who  hopes  to  get  anywhere  in 
any  branch  of  journalism.  We’ll  con¬ 
fess  to  a  degree  of  industry,  a  disre¬ 
gard  of  late  hours,  a  willingness  to 
tackle  jobs  that  others  seemed  glad 
to  duck.  And,  not  at  all  least,  we’ve 
had  a  lot  of  kindly  consideration  from 
decent  employers  all  the  way  up,  and 
more  than  our  share  of  good  luck. 
We  hope  it  lasts. 

In  a  quarter-century  of  amateur 
and  professional  newspaper  work,  we 
have  seen  a  great  many  revered  names 
fade  into  the  darkness  of  the  grave. 
Some  of  them  were  great  ones,  not 
matched  today.  We  have  seen  a  good 
many  flash  to  the  top  and  fail  under 
responsibilities  too  great  for  them. 
We  have  seen  others  with  the  marks 
of  greatness  on  them  in  their  youth 
burn  out  from  the  blazing  energy  they 
gave  to  the  tasks  of  advancement. 
And  we  know  scores  of  good  com¬ 
petent  men.  holding  responsible  jobs 
and  performing  them  without  any 


dramatics  and  without  either  the 
glory  or  the  pay  that  would  come  to 
people  who  did  the  same  job  under  a 
self-created  limelight.  Few,  indeed, 
are  the  conspicuous  successes  in  to¬ 
day’s  corporate  journalism. 

Those  marks  of  greatness — you 
might  properly  ask  what  they  are. 
Well,  they  are  not  like  stripes  in 
flannel  trousers,  but,  somehow,  you 
can’t  mistake  them  in  a  young  news¬ 
paperman.  Few  have  all  of  them  in 
the  combination  that  makes  for  out¬ 
standing  success  and  the  lack  of  one 
may  be  a  fatal  handicap. 

For  20  years  we  have  known  a 
young  fellow  with  whom  we  once 
worked  as  a  reporter.  His  brain 
never  rested.  His  body  took  the 
beating  that  goes  with  working  12  to 
24  hours  at  a  stretch  on  a  job  that 
interested  him.  Ideas  flowed  in  a 
spate — some  of  them  worthless,  many 
of  them  excellent.  He  understood 
showmanship.  He  was  a  prolific, 
though  not  an  artistic,  writer.  He 
stood  in  awe  of  no  one  and  consid¬ 
ered  no  question  too  intimate  for 
public  print.  He  had  many  of  the 
qualities  that  have  marked  the  famous 
ones  in  newspaper  history,  but  he 
isn’t  a  newspaperman  today. 

He  had  the  defects  of  his  qualities — 
a  lack  of  sane  judgment  that  is  es¬ 
sential  in  a  newspaper  executive,  and 
he  applied  the  same  lack  of  tactful 
restraint  that  made  him  a  great  re¬ 
porter  to  his  dealings  with  superiors. 
His  office  was  often  in  hot  water  over 
his  activity  on  the .  outside,  and 
though  he  was  manfully  defended 
even  when  defense  was  difficult,  he 
gradually  built  up  between  himself 
and  his  editor  a  barrier  of  resentment. 
One  day,  he  went  too  far  in  attempt¬ 
ing  to  impose  his  ideas — which,  at 
the  moment  weren’t  so  good — and  he 
was  deflected  into  other  spheres.  His 
fertile  brain  will  always  earn  him  a 
living,  but  he’ll  probably  never  own 
his  own  newspaper  or  direct  one  for 
another  man. 

•  *  * 

IN  MANY  ESSENTIALS,  there  is  lit¬ 
tle  difference  between  the  qualities 
that  make  for  success  in  the  editorial 

and  in  the  business 

Four  Stops  branches  of  newspa- 
Tewards  work.  Requisite 

Advoueomont 

open,  inquiring  mind. 

Second,  we  would 
place  the  ability  to  think  in  terms  of 
the  organization’s  growth — ideas  for 
expanding  its  usefulness  to  the  public 
it  serves.  Third,  we  rank  ambition, 
the  desire  for  personal  advancement. 
Fourth,  the  ability  to  make  and  hold 
friends  and  to  avoid  offense  to  those 
who  hold  the  keys  to  your  progress. 
Taken  for  granted,  of  course,  in  any 
newspaperman,  is  the  ability  to  ex¬ 
press  himself  orally  and  in  print,  and 
the  qualities  above  enumerated  imply 
the  sense  of  values  that  make  the 
success  you  want. 

For  success  is  relative.  Our  friend 
Paul  would  probably  consider  himself 
highly  successful  if  he  were  to  become 
another  William  Allen  White  or  Ed 
Howe  in  the  next  30  years.  So  would 
we.  Others  have  their  eyes  on  the 
allegedly  big  money  of  the  metropolb 
and  would  regard  a  big  frog  in  a 
little  puddle  as  a  putative  failure. 
Real  success,  we  suppose  at  thb  stage 
of  our  career,  lies  in  the  recognition 
by  our  own  inner  consciousness  and 
by  our  fellows  who  are  competent  to 


judge,  that  we  are  making  the 
of  the  talents  God  gave  us.  Not  ti 
of  us  will  ever  qualify  under  t 

standard,  but  anythin"  less  is  tinsel 

•  *  • 

AS  TO  Paul’s  specific  question  qi 
how  he  is  going  to  pay  his  pi 
what  they  are  going  to  demand 

how  he  is  going  ^ 
Newspaper  get  the  revenue  to  ^ 
Downgrade  Not 

Permanent  , 

income,  we  say,  In 

of  good  cheer.  ' 
newspaper  business  is  not  on  a  pe 
nent  down  grade,  unless  the  Unit 
States  of  America  b.  Televbion  aid 
facsimile  are  not  going  to  maW 
presses  and  composing  machines  oU' 
solete  in  this  generation — mainly  fcr 
the  reason  that  newspapers  in  subi' 
stantially  their  present  form  and  bf 
present  methods  can  do  the  coai 
munications  job  much  better  aol 
more  cheaply  than  the  proposed  elee*' 
trical  processes.  Think  that  one  ov«; 
with  a  sharp  pencil  at  hand. 

National  advertising  bn’t  gone  for¬ 
ever,  but  it  is  entirely  likely  thd 
large  manufacturers  are  finding  wan 
of  reducing  the  unit  sales  cost  by  mon 
efficient  use  of  their  advertising  ap¬ 
propriations.  That  may  hurt  for  w 
time,  but  it  is  an  inevitable  evolutkij 
for  advertbing  isn’t  an  end  in  itsd 
but  a  means  to  an  end. 

We  aren’t  intimately  familiar  w 
either  Paul’s  newspaper  or  his  city,] 
but  we’ll  make  a  little  bet  of  a  new 
hat  this  his  advertisers  do  not  in-' 
elude  more  than  50%  of  his  local 
merchants.  In  every  city,  there  an 
scores  of  little  storekeepers  who  an 
convinced  that  they  cannot  afford  to 
advertise.  Their  area  of  possible  pat¬ 
ronage,  they  believe,  is  too  limitei 
their  capital  too  small  to  permit  pur¬ 
chase  of  newspaper  space. 

1  Yet,  there  are  many  examples  ta 
I  the  contreuy.  The  Philadelphia  Bid 
!  tin,  in  a  city  which  could  cover  a 
:  hundred  or  so  of  Paul’s  home  to 
sells  small  space  to  little  sped 
■  shops  which  are  usually  conside 
t  neighborhood  enterprises — and  th 
;  advertbing  pays.  The  Washingi 
i  Star,  in  a  city  where  Paul’s  to 
i  would  occupy  a  small  corner,  hii- 
I  sold  newspaper  advertbing  to  moia 
:  than  400  small  operators  in  the  pail 
year — and  makes  it  pay  all  han 
Frank  Fehlman  in  Editor  &  Pubus 
for  more  than  a  year  now  has  be«B 
3  analyzing  the  prospeeb  of  busm 
1  lines  which  are  not  consbtent  ne 
5  paper  advertbers  and  suggesting  hoV 
-  they  might  be  ai^roached. 


i 


WE  MUST  regretfully  conclude  that 

Paul  b  not  as  diligent  a  reader  at 
Editor  &  Publisher  as  he  professes  to 
be.  We  are  accu 

Must  Mak*  tomed  to  hearing  o 

Own  paper  referred  to  at 

»  „  ..  the  “newspapel 

Application.  J 

of  many  newspa; 
m^n  in  executive  and  lower  ran 
who  make  a  weekly  practice  of  cli 
ping  and  filing  this  paper  for  ideas  and 
technique  that  have  succeeded  else¬ 
where.  We  can’t  present  a  weekly 
set  of  formulae  that  will  work  wher¬ 
ever  applied — for  there  ain’t  no  sech 
animal.  So  far  as  we  can  learn 
them,  we  present  a  weekly  summeUTT 
of  the  facb  of  the  achievemenb  bj 
the  field,  generally  leaving  new  ap¬ 
plications  to  the  brains  of  our  readert.’ 

From  his  letter  and  the  document 
that  came  with  it,  we  haven’t  any 
doubt  that  Paul  A.  will  learn  how  to 
make  these  applications.  He  has 
energy,  an  inquiring  mind,  a  love  of 
the  job,  and  the  desire  to  get  ahead 
to  a  goal  of  hb  own  choosing.  W« 
hope  he  reaches  it  and  will  watch 
his  progress. 


1 


